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Within this Portfolio 











“Here is a plan that is going to make history. 
Profits belong to the jewelers who are willing to 
take their share. The stage is set for a plan that ts 
going to make silver-selling history. Fall effort 
will tell!’ 
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The Kinc A.sert, a widely advertised pattern 
in Gorham Sterling. The portfolio gives inside 
information dealing with past, present and 
future facts about this and other 
Gorham Sterling patterns 


Kerr Division, Providence, R. I. 





THE GORHAM COMPANY 


Sales Agents for GORHAM MANUFACTURING COMPANY | 
| 


Gorham -Whiting Division, Providence, R. I. 


Durgin Division, Concord, N. H. 


“America’s Leading Silversmiths for over 90 Years” 


are Lacfs Worth 


Money to You! 


OME day soon, the Gorham salesman may drop 


into your store and open a portfolio which he 


is carrying. Within its covers are revealed facts 


about selling silver ... facts worth money to you. 


Here you may read the absorbing story of a 
sound, profitable advertising idea that has been 
adopted by jewelers from coast to coast. Here you 
can learn what these men have discovered. 


For this year 294 successful jewelers have used 
...completely or in part... this simple, successful 
plan outlined here. This fall even more progressive 
jewelers will enter this open door to greater profits. 


Never in the silver industry has there been such 
a far-reaching plan by which a jeweler can share 
with a manufacturer in the results . . . the profits, 
which advertising can produce. 


Would you like to learn the facts revealed in 
this message? Would you like to know them soon? 


Send the coupon! 











| 





THE GORHAM COMPANY 


Providence, R. | 


Gentlemen: Please see that I am informed of the 








story within the new Gorham portfolio. as soon 
as possible. 

Name 

Address 

City__ State 
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Great. Buyin ¢ M otive 


Is Fashion_ 


. en the fact that 
style today is the most powerful 
single buying motive, the house 
of Wood is assisting jewelers 

to stock the newer and finer 


variations of the mode—at 


common-sense prices 





J. R. WOOD & SONS 


Stylists in Jewelry Since 1850 


CHICAGO OFFICE: 
29 E. Madison Street 


NEW YORK OFFICE: 
15 Maiden Lane 


1325 Atlantic Avenue 
Brooklyn, N. Y. 
. 











®eee my Ye 



































THE JEWELERS’ CIRCULAR Avgust 15, 1929 





Al Chaumung Addition 
to Sine Silveoware Cvules 


Of women’s mind is born this newest design. . from inquiries at 
homes and clubs. from questionnaires. . .from a study of lead- 
ing patterns and the art of table decoration—came knowledge of 
the qualities women prize most in fine silverware. 


Then, skilled stylists were set the task of creating a new design 
to mirror these qualities that women desire. An exquisite 
pattern was drafted and fashioned into charming silverware. 


Now, women everywhere see in the new “Debutante” the pattern 
of their choice—Youthful slenderness . . . freshness . . . daintiness 

the grace of the debutante—all are mirrored in this latest pat- 
tern. And in a series of selection tests conducted thruout the 
country, women proved their overwhelming preference for the 
“Debutante.” Here is a pattern that comes to you with its popu- 
larity proven. 


New, too, is the unique display case which shows your customer 
just how this beautiful pattern will look on the table—an exclusive 
sales feature found only in Wm. A. Rogers Heirloom. 








Master craftsmen fashion the In a series of tests De- 
butante is the decided 
favorite 


<Wu AX ROGERS XHEIRLOOM 


Finding what women want 
in fine silverware new design. 



































THE JEWELERS’ 





CIRCULAR 





August 15, 1929 














Now We Can Supply You 
With Anything You Need 


HE amalgamation of the time honored House of Herpers Brothers 

with Baker & Co., Inc., together with our Interstate Division, en- 

ables us to completely round out our line and places us in a position 
where we can supply all the needs of the manufacturing jeweler. Present- 
ing to you a partial list will serve to show how many and how varied are 
the items we are ready to supply you. 


First, of Course, comes our long list of wedding ring blanks; plain, azured, 
and channeled and azured. Then, the well known Baker Settings and Find- 
ings, requiring fifty-eight pages of our catalogue to illustrate alone. We 
have galleries of all kinds, pin-tongues and scarf pin stems, ball joints and 
safety catches, material for badges and emblem work, alphabets and 
numerals in Japanese, Greek, Old English and Block style. We make ring 
tops in all shapes and styles, stone boxes and bezels, plain ring shanks, seam- 
less tubing (hollow wire) round and square, seamless balls and beads, ear 
wire and findings, platinum, gold and silver solders, platinum and gold 
sheet and wire. 


The Interstate Division 


Our recently organized Interstate Division makes a specialty of Chased and 
Engraved Wedding Rings and in overlaying old gold wedding rings with 
carved platinum without marring the original inscription. This new 
Division is engaged too in the manufacture of wedding rings in fancy 
shapes such as octagon, tube, heart shape and fishtails. Sapphire and 
emerald guard rings and Gypsy mountings are also made by the Interstate 
Division. 


When it is considered that we have by no means described our line here, 
but have given only a partial list of all we have to offer, you will realize, we 
are sure, how thoroughly comprehensive is our line. No matter what you 
need, send to us. In all probability we can supply it and if it’s something a 
little out of the ordinary, the chances are we can make it for you. 


BAKER & CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St. 760 Market St. 5 So. Wabash Ave. 
New York San Francisco Chicago 
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PNGINES WATCHES AND CHRONOMETERS WORKED PERFECT ALL THE WAY 
OF MANY THANKS FOR YOUR COOPERATION= 
WILLIAMS E YANCEY. 
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The Greatest 
Flights Are Made 









“SO WEST 37th ST 
WISCONSIN 7310-7311 
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... + With Longines Watches 


and Chronometers Exclusively! 


The two latest Transatlantic Flights, one by 
Lotti, Assolant and Lefevre, from Old Orchard 
to Paris, and the other by Capt. Yancey and 
Roger Q. Williams, were accomplished again 
with Longines watches and chronometers exclu- 
sively. We received the above-illustrated cables 
from the flyers after they had reached their 
respective goals. 


Every long-distance or scientific flight under- 
taken by any country the World over, and 
carried through successfully, has been made 
with Longines timepieces exclusively. No other 
timepiece has met with such a universal recogni- 
tion from scientists and aviators. Great flights 
are planned carefully; famous aviators’ opinions 
on the ablest motor, the best oil or the sturdiest 
plane may differ, but there is one important 
matter upon which they always unanimously 
agree, and that is that the Longines Watch is 
the Only Watch in the World upon which the 
Safety and Success of a Flight can be un- 


reservedly trusted. . . . And so the following 
International Flights that made a deep impres- 
sion in the History of Aviation were accom- 
plished with Longines timepieces exclusively. 


Locatelli flight to Iceland in 1924; Mittelholzer, 
Switzerland to Persia flight in 1926; Comm. 
Franco, Spain to South America flight in 1926; 
Chamberlin-Levine, New York to Berlin flight 
in 1927; Marquis de Pinedo, Four-Continent 
flights in 1927; Ferrarin-Delprete, Rome-to- 
Brazil flight in 1928; Collyers-Mears, Around- 
the-World speed record in 1928; Coste-Lebrix, 
Around-the-World Good-Will flight in 1928; 
Jiminez-Iglesias, Seville to Bahia flight in 1929; 
Lotti-Lefevre-Assolant, Old Orchard to Paris 
flight in 1929; Yancey-Williams, Old Orchard 
to Rome flight in 1929. 


And the Byrd Expedition to the South Pole is 
equipped with a large selection of Longines 
instruments for its scientific observations. 


A. WITTNAUER CO. 


Established 1866 


402-404. Fifth Avenue, New York 


CHICAGO 


MONTREAL 


GENEVA 
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The modernism of today and tomorrow— 
the imperishable beauty of any time— 
are found in KREISLER creations. Patterned in pla- 
tinum and diamonds they have consistently held 
a place of honor among the foremost products of jewelrydom. 


JACQUES KREISLER G COMPANY 








PLATINUM AND DIAMOND CHOKERS ¢ PLATINUM AND DIAMOND 
MESHES *¢ PLATINUM AND DIAMOND WATCHES 











NEW YORK - 36 WEST 47 STREET 
55 E. WASHINGTON STREET, CHICAGO 
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Stern and Stern have been jewelry manu- 
facturers for over twenty years. In addi- 
tion to our costume jewelry, we make a 
noted line of single-stone rings—and the 
famous line of Romany (reversible top) 
Rings. 


It°s the rage! 
It°s the rage! 


THE COSTUME JEWELRY NOW 


SHOWN BY STERN & STERN 


Our smart, modish line of ensem- 
ble costume jewelry made from 
precious metals and genuine stones 
only comprises such pieces as 
finger rings, earrings, chokers, 
bracelets, necklaces, etc. Where 
stones are employed particular 
pains have been taken to use 
blended colors. Thus many of our 
pieces can smartly be worn with a 
variety of garments. 


Each piece is our own creation, 
designed and manufactured under 
our personal supervision. 


Stressed are such stones as crystal, 
rose quartz, Chinese jade, coral, 
carnelian, and chalcedony. Also 
to be seen in abundance, however, 
are onyx, turquoise, chrysoprase 
and lapis lazuli. These stones are 
used both carved and smooth. 


Special pieces can be made to 
order. See this line at the earliest 
moment. 


STERN and STERN 


INCORPORATED 
131 Liberty St., New York City 
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New ideas and new inspirations are constantly filtering 
through the Forstner line. Alert jewelers should see 
the line frequently. Made by men who know men’s 
likings Forstner Chains embody appeals that make 
sales easy. 

The line includes Waldemar, Dickens, Belt, Vest and 
Sport chains. Each is guaranteed as to its precious 
metal content. On its swivel each bears a name repre- 
sentative of its quality as further explained on the 
trademarks shown below. 

Sold through Wholesalers Only 


(Sorslner Renters 


Forstner Chain Corporation, Irvington, New Jersey 


© © @66@6 | 











as tur Great Oul-Doors | 





See eed Ae ee oe ee ee ee 





























THE JEWELERS’ CIRCULAR 





August 15, 1929 











Selling The 
Year Around 








of the year. 


In San Francisco: 
In New York: 9 Maiden Lane. 








OLDEN WHEEL knows no “off” season. That is because 

this reliable lighter is an actual necessity twelve months 
Mere matches do not appeal to those who have 
learned the finesse of lighting up with a dependable lighter. 
If your own sales are not satisfactory, it may be because you 
have not displayed lighters as you should—or perhaps you 
have not displayed the new Golden Wheels. 
ber’s new line of Automatics and Spin-types, to sell at $5 
and up with substantial profit. 


Henry Lederer & Bro., Inc., Providence, R. I. 


1602 Heyworth Bldg. 


704 Market St. 


See your job- 











GOLDEN WHEEL 


SPIN<«TYPE and AUTOMATIC 


Lighiees” 
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D. C. Percival & Co., Ine. 
Wholesale Jewelers and Diamond Importers 


Estab. 1864 


373 Washington Street 


Jewelers Building 
KOSTON, MASS. 
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RIPLEY-HOWLAND MFG. CO., Inc. 


Makers of 
Gold Rings and Diamond Mountings 
Wholesale Dealers in 
Diamonds and Jewelry 


Office and Factory, 333 Washington Street 
BOSTON, MASS. 





M. S. PAGE CO. 
373 Washington Street 


Jewelers Building 


BOSTON, MASS. 


Wholesalers of 


Watches, Diamonds and Jewelry 


F. E. HARWOOD, Inc. 
Wholesale Dealers 


Diamonds - Watches - Jewelry 


387 Washington Street 
BOSTON, MASS. 





I. ALBERTS SONS, Inc. 
373 Washington Street 


Jewelers Building 


BOSTON, MASS. 
Wholesalers of 


American and Swiss Watches 
Diamonds—Silverware 
Jewelry—Clocks 


N. E. Distributor of Du Pont Pyralin 


C. W. SWEETLAND & SON, Inc. 


373 Washington Street 
Jewelers Building 


BOSTON, MASS. 
New England Representatives 


Homan Mfg. Co. S. L. & G. H. Rogers Co. 
Silver Plated 


Hollowware 
Wholesale Distributors 
1847 Rogers Bros. Community Plate 


Flatware 








SANGER & COMPANY 


Wholesale Jewelers 
387 Washington St. Boston, Mass. 





HARRIS & LAWTON, Inc. 


Importers of 


Diamonds and Precious Stones 


CLOCKS 
Watches, Diamonds and Silverware 373 Washington Street 
Fiberloid Toilet Ware Jewelers Bldg. Boston, Mass. 
— peMEERIBENIR On 
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| Crystal Jewelry— 
: The outstanding, successful hit of the 
: jewelry trade. : 
Bracelets : 
i Brooches 
Pendants 
NecKlaces 
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TARNISH INSURANCE! 


\Vhy not eliminate customer objection to con- 
stant cleaning of silverware? 

Why not encourage sales by marketing a 
product that appeals instantly to customer 
demands? 

\Vhy not commercialize on the line of least 
resistance? 

TARNEX is a new paste that is Tarnish In- 
surance. It is not a lacquer, yet more than a 












































Using TARNEX on your samples will polish—and keeps silver bright for months 
increase silverware sales. The attrac- : ; . 
tive display—illustrated herewith—is longer than ordinary polish. It contains no 
yours, free of charge, with an order of scouring abrasives, acids or alkalies and does 
oe oe not harm plated ware. In addition, it is non- 
MAIL THIS COUPON FOR FREE TRIAL JAR . poisonous. 
WE. clean ce ee cane aeh ce eu ce ents 
teeta weneadincte ion ae: BRIGHT METALS CORP. 
eS Ee eee ee ae re 
“ 1 HUNTER AVENUE LONG ISLAND CITY 
f \ OT so long ago a 14-mule team was the best means 
| of transporting freight, and the merchant who 
14 had such an outfit was on top of the heap. The march 
] of progress, however, sent the mules back to pasture. 
Mule Trying to sell old fashioned, obsolete jewelry 1s ap- 
I plying the methods of the 14-mule team days to 


present-day merchandising. It just can’t be done. 
Team 

The march of progress demands that obsolete 
jewels, along with scrap, filings, sweeps and refinings 
be sent to the melting pot regularly. 





24 John St. 


KASTENHUBER G&G LEHRFELD New York 


Smelters and refiners for over 34 years 
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Be skill of | 
half a century 

expressing the 

; spirit of today 


a Bras ieee og : a ae ~ 


< | A few of our many compacts 
‘THEODORE W FOSTER & BRO. Co. 


Manufacturing Jewelers and Silversmiths 


PROVIDENCE, RHODE ISLAND 


Los ANGELES CHICAGO 
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Look over this small line 


of BIG sellers: 


This is not a large line of weak sellers, but a small line of BIG, 
dependable sellers. In our bracelets there is not only good 
workmanship, but also an IDEA that makes them outstanding 
and outselling! 


New GENCO with foldover center 


— 
eas 


] | £ LL 4 tal < firey 





To the already popular Pierced Genco we have added a 
neat, compact foldover center. This gives the Genco 2% 
inches expansion. This is the strongest expanding bracelet 
made—and one of the strongest sellers! 








Delightfully Flexible 


Fits any wrist because it locks at whatever length desired. 
GENERALETTE appeals instantly because it fits instantly— 
and comfortably! Order a dozen and you’ll quickly see why 
it pays to put your capital in our small line of BIG sellers! 


¢ 





Extra fine soldered-edge mesh, 1/10-14K 
Gold Filled. Also Nickel silver, NUWITE 
finish, in foldover mesh. Ends 9MM 
straight and curved, 7/16” straight and 
curved and %” straight 





Through your Wholesaler 


GENERAL CHAIN COMPANY 


Distinctive Watch Bracelets and Chains 
PROVIDENCE, RHODE ISLAND 

















MEN'S 1/10- 14K 


GOLD FILLED 


3 
4 
5 
6 
7 


Price $7.50 each 


White 


Green 


Yellow 


5/8 
3/4 
5/8 
3/4 


5/8 i 


3/4 


in. 
in. 
in. 
in. 
in. 
in. 


MEN’S 
CHROMIUM 
PLATED 
J1 5/8 in. 

}2 44 in. 
Price $2.00 each 




















oe a AAS A i AN 
oe 


§-t-tee-t-c-h-e-s a full ginch! / 


: 
H 
: 


ers a maximum of 
comfort, holding chee a ugly in place 
without binding. § Fits the average wrist with- 
out adjustment. For t | 
both end hooks m 
simple adjustment. # 


Patented 
JIFFISPRING 
stretches 


full inch- 
1 ST | 











LADIES’ 1/10 - 14K 
GOLD FILLED 
Jil Whire 3/8 in. 
J 12 oy 7/16 in. 


J 14 ‘iy 7/16 in. 
Price $6.00 each 


LADIES’ 
CHROMIUM 
PLATED 


J9 3/8 in. 
}10 7/16 in: 


Price $2.00 each 


Beauty Set -omyport - - Style 


“One. beautiful Bracelet, for 
‘Sports. — for Evening — for 
every Occasion. 4It fits the 
wrist as comfortably. as a ribbon. 


ES 





“7 
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°**PERFECT”’ 


Here is a brand new design in 
watch bracelets by Speidel! The 
“Perfect” is made and finished by 
the same high standards that qual- 
ify all Speidel - made products. 
Particular care has been iven to | 
making, the inside of every link 
absolutely smooth so that there are 
no rough edges to irritate the flesh. 


Made in Chromium and Gold Filled 









Because of its extreme flex- 
ibility, the ‘‘Perfect’’ fits 
snugly and flatly around 
the wrist without bulgin3. 
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“THE EARL” 


A flexible, sturdily made watch bracelet that is 
receiving, unusual popularity. The patent snap 
which holds the buckle in position is so con- 
structed that there is nothin3, to break or wear out. 





The “Earl” is an original Speidel pattern. In buy- 
ing, be sure that you get genuine Speidel - made 
bracelets and not imitations. 


Chromium and Gold Filled 


| 8 RM PR RS ON AO cS ME RR RRO EN FRR OTR UTE me ROR 


[alolelalalslalalalalelelelalalelald! 


Nolet ella lela lle 
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SPEIDEL CHAIN COMPANY 


70 SHIP STREET 
PROVIDENCE, R. I. 
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A Real Band 








MODEL 
No. 1081 
chek H >) 
FILLED 
SUGGESTED 
RETAIL 


PRICE $8 A man wants a man’s band — strong, masculine, suitable for 









+ 
COMES sport or dress. Men instinctively select this new addition to 
DIRECT 
TO YOU AT the famous Kreisler line because it is durable without being 
KEYSTONE 
DISCOUNT 


heavy, smart but not faddish —a real band for real men. 


Always in good taste, it is a master setting for the finest watch. 
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for Real Men 





A New Fast-Selling 


This new band for men is Kreisler 


Model 1081. 


It comes in 1/10 14-karat in green, 
white and yellow gold. Locking pins 
on sides are entirely covered with 


gold—no base metal edge. 


Suggested retail price $8.00. Sold 
direct to you at Standard Keystone 


Discount. 


If you carry Kreisler Bands in 
stock, send us your order at once 
for this latest model. If you are new 
to the Kreisler line, a request on 
your letterhead will bring samples 


for inspection. 


In either case, merchandise can 
be returned in part or in full, with- 
out obligation, within ten days. 


Manufactured and Distributed Exclusively by 


EDW. L. STERN & BRO., Ine, (Main Office) 305 E. 47th St... New York City 


Chicago Office: 55 East Washington Street 





Model by 





KREISLER 


















(i) 
Kreisler 


WatcH Banpbs 
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Above is illustrated our new Kreisler Watch Band display 
stand. It is a beautifully made, glass-enclosed case that 
holds six Kreisler Bands. It is worthy of use on counter 
or in window of the most exclusive shop. We will include 
one free with all orders for six or more Kreisler Bands. 


San Francisco Office: 49 Geary Street 
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THE ULTIMATE WATCH STRAP 


upertold 


WATCH STRAP 






























Countless men all over the country, who 
are criterions of style and comfort, 
have adopted the “Superfold.” It 
is the only watch bracelet with 
the patented A & Z sliding 
feature which eliminates the 
protruding part under 
buckle. If “Superfolds” 
are not in your stock, 
please write us for 


samples. 


This “Superfold” Flex- 
ible can be easily 
lengthened or _ short- 
ened by ingenious in- 
terchangeable links. 
The retail price range 
of this bracelet is from 
$4 to $10. 


The “Superfold” Mesh 
for both men and 
women is made of fine- 
textured soldered-edge 
silk-like mesh. These 
bracelets retail from 
$4 to $10. 


SOLD 
DIRECT 
TO 
RETAIL 
JEWELERS 











Folding center buckle opened Buckle opened and extended 


AéZ Chain Co. 


PROVIDENCE, R.I. 


iNEW YORK CHICAGO SAN FRANCISCO KANSAS CITY 
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Made of hundreds of 
tiny pieces of flat en- 
meshed metal—flexible 
as a _ ribbon—light— 
smooth — colorful — 


different. 





COLOR in this advertise- 
ment caught your eye—even 
as the myriad colors in these 
Mandalian Watch Bracelets 
attract and sell almost every 
woman who sees them. Re- 
tailing for $3.00, they fit into 
-and liven up any stock of 
watch attachments. If your 
wholesaler doesn’t offer you 
these patented, exclusive, 
Mandalian Lustro - Pearl 
Watch Bracelets, may we 
send you the names of many 
who will be glad to ? 


LUSTRO PEARL 


uate Seem. MANDALIAN MFG. CO. WATCH BRACELET 


MESH BAG 
Manufacturing Jewelers 
North Attleboro, Mass. 
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THE ROMAN BARD 


It appears that the gentleman’s watch bracelet 
has come to stay as a staple jewelry feature. 
Opportune then is the announcement of 
SPEIDEL BROS. that their latest watch bracelet 
creation has happily combined strength and 
actual wearing comfort. The “ROMAN” BAND 
is light, extremely flexible, easy to attach, and 
the patented link construction Permits Air and 
Sunlight to Reach the Skin—a new sales point for 
the dealer and complete comfort for the wearer. 


Adjustable at Ends and Clasp 
The “Roman” Band "73:'* $10.00 


IN WHITE OR GREEN }, G. F. 


SOLD THROUGH WHOLESALER ONLY 


SPEIDEL BROMERS 
7© SHEP ST. PROVIDEANCE,R.E 
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“Fair Maid’’ “Moderne Beauty’’ 
620/7 CS 820/75 
Pat 1,700,293 Pat. 74,513 










All ‘‘Fair Maid’? and ‘‘Moderne 
9/7 Beauiy’’ can be had with. folding 
67.040 center if desired. 











= Old-o,>, 
PR in 
Pat, i $3/12 


Providence Stock one 
wateh bracelets 
“have everything” 














KF J° 
pat. 





Modern in style—mechanically cor- 
rect—for men and women in flexible 
and expansion types—easy to attach 
and operate—retail from $1.50 to 


$15.00—money makers—stocked 


and pushed by most wholesalers. 


—= xg If your Wholesaler cannot 


show you the Providence Stock 
line, write us for name of one 
near you who can. 


Providence Stock Co. 


100 Stewart St. Providence, R* I. 
CHICAGO—1209 Heyworth Bldg. NEW YORK—12 John St. LOS ANGELES—424 So. Broadway 


Side view of closed ‘‘Fold-On’’ 


Side view of open ‘‘Fold-On’’ 
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An actress without her stage setting is no worse off than the finest 
watch bracelet made—just tacked on a card. 


“First impression” counts more today than ever—and often 
is the deciding factor in the success of one product over 
another. 


Get the jump on competition by instructing us to create ; 
2 o : Nest Boxes always carried 
a display or put-up for your product that will place in stock in regular sizes. 


ss 66 p 99 » . : Prices have been reduced. 
it “head and shoulders” above the crowd. Send for new price-list. 


“Young Wrothers Inc. Wisplayslogists 


“Old at Boxmaking” 
722 Eddy St. New York Office: 130 West 42nd St. Providence, R. I. 








JUERGENS & 
ANMDERSEN CO. 


























FOR NEARLY A CENTURY 
MAKERS » OF » FINE 








DIAMOND JEWELRY 
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“It’s 
Wear 
That 


Counts”’ 





Attention: 


Our new combination knurled 
edge Soldered Boston Link with 
Knife and Combination Cigar 
Cutter and Bottle Opener at- 
tached, makes a perfect outfit 
for men who wear wrist watches. 


















All well dressed men wear 


Waldemar Chains. 





THE BIGNEY 





Square-Corner Soldered Boston Link 
Chains. Patented February 20th, 
1923. No. 1,446,207. The 
ideal chain for dress or 
business wear. 







We are introducing a new all 
pierced ladies’ watch strap, the 


IOLA. 
Order it through your jobber. 







Our salesmen are now calling 
on the jobbing trade. 




























B870 Iola Watch 
Strap For Women 
—A handsome 
new strap fur- 
nished with fold- 
ing center. 








Folding center  fur- 
nished on Iola Bracelet. 








Ail|'\\ AIK 
B-707 Adela Watch Strap for Women—Alternating Pierced and Engine Turned Links— 
Handsome Center Piece set with Three Stones, and with Folding Center 


We are showing an illus- 
tration of our new flex- 
ible watch strap for men 
— the “Commander” — 
patent pending. It is 
flexible and comfortable 
when worn, and _ is 
equipped with our roller- 
bearing catch which is 
absolutely secure, and is 
gt cre lagen The “Commander” Watch Strap for Men, with Roller Bearing Catch. 
and will be a wonderful (Patent Pending) 
seller... Our traveling (Made also in Ladies’ width) 
men will show it to you. 














Mette A Pe 
bie 





ETE 
LE 





Sold Thru Wholesalers 


S.0. BIGNEY CO. nia 
" s ATTLEBORO, MASSACHUSETTS 
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We offer you 


HAMILTO 


The Watch of Ra 


Complete Stock—Wholesale 





45 MAIDE 


SERVICE of Rail 


N WAT 


‘lroad Accuracy 


Only—Prompt Ship 


N LANE CROSS and B 


road Accuracy 0 


CHES 


EGU ELIN New york, N- Y- 





























FINE “TBA BELLS 
a 


No. 54 
Left 









No. 55 
Right 






WE HAVE OTHER 
PATTERNS 





No. 54. Heavy spun metal, has a good volume and a 
clear tone of about C. 


pitch about E. 


We also make the No. 55 in cast metal which gives it 


No. 55. Spun metal, a bit fuller volume with a relative | 
| 
| 

a wonderful volume and raises the pitch an octave. 


CURRIER & ROBY 


Expert Silversmiths 


217 E. 38th St. New York 











Profit Is the AIl- 
Important Point 


Today 


NFORTUNATELY, too many 

merchants think they are making a 
profit when they are not. Too many feel 
that they can travel the road to profit 
without outside help—but they cannot. 
It requires the help and co-operation of 
THE JEWELERS’ CIRCULAR, presenting 
ideas, facts, figures, and viewpoints gath- 
ered from all over the country. 


You may get by without THE JEWEL- 
ERS’ CIRCULAR. But you can’t get 
along without the things that THE 
JEWELERS’ CIRCULAR will give 


Ou. 




















The BUYERS’ DIRECTORY 





Price One Dollar 





The Jewelers Publishing Corp., 239 W. 39th St., New York 
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- 
4 “New Rueckert Cases 
Always. Make a Good 


Impression” 


Rueckert Sample Trays enhance the ap- 
pearance of the merchandise displayed in 
them—thus contributing an important 
element to the sale. 





No. 2344 Ring Case 


RUECKERT 


MANUFACTURING CO. 


THE JEWELERS’ 








162 Clifford St. Providence, R. I. J 





OF 


UNNECESSARY 


FOR YOU TO CARRY HEAVY 


FLATWARE STOCKS 


——r—. 
Plated Flatware Is 
Our Specialty— 


And Our Stocks Are 
Unusually Complete 


Assuring You 
Prompt Service 


—~_ 


J.W. JOHNSON 


ILVERWARE 
INCE 1869 


14 Maiden Lane 1 W. 47th St. 
» NEW YORK 
, 








x 
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Virginia Sterling 


Sterling (Solid) Silver 


Virginia Sterling 
will be just as 
appropriate for HER 
dinner parties 


When today’s wide-eyed little 
girls have become tomorrow’s 
clear-eyed hostesses, Virginia 
Sterling silver will still be in the 
best of taste. 

Its beauty, while in harmony 
with the demand moderne, is as 
lasting as a classic melody. 
You can display Virginia Ster- 
ling among your best patterns, 
confident that it will find favor 
with all who know good silver, 
and a list considerably under the 
customary price of Sterling sil- 
ver (in such substantial weights) 
will lend a very satisfying im- 
petus to sales. 


We should like to send you full 
information on this very 
interesting lise. 


Weidlich Sterling Spoon Co. 
N. Y. Salesrooms, 200 Fifth Ave. 
Factory, Bridgeport, Conn. 


Lady Ster- 
ling and Pris- 
cilla Sterling 
Two other 
eharm 
ing Weidlich 
Patterns 





y 
"¢ 








WEIDLICH 


fF 
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tl 
Bi 
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Stands for Quality and Reliability 
in Jewelry of Highest Crade 








Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbla Street 


23 Prospect St. 
(Formerly Lebkneeher & Oo.) 
SILVERSMITHS—Oreators of Original 
Designs in Sterling Silver Hollowware & Noveltie> 


, The Eleder-Hickok Co. 




















we i Tia 

oe STERNSFY ~- 
RINGS 

And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET 











BARRASSO & BLASi 


THE HOUSE OF CAMEOS 
Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 
CAMBO BROOCHES 
Sold through the jobbers only. 
81-88 Governor St., Newark, N. d. 








New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manufacturers ef Waidemars, fine gold and platinum 
chains, swivels and spring rings in gold and piatinum. 
Various kinds ef Faney Links—Plain er Enameled. 


Phone Mitchell 2569 


HENRY RUFEISEN-INC 


“—MANUFACTURERS OF 
RINGS OFAAQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State &t. 








RIN GS—a speciatty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Sliver 


Reduces mes ~ to a minimum and obtaiss 
sting brilliance. 


JOHN ‘ty. JACKSON 4 CO. 
All Sterling and Fine Slivers Relling fer the Trade 








What Ie the 


Jabel Ring Mig. Co. 


putting out now? That Is the question 
the ring trade le asking. 401 Mulberry St. 


SEND FOR SAMPLES 


WASHABLE 
INKLESS 
TOOLLESS 
ALL COLORS 


ARCH CROWN MFG. CO. 


82 Warren &t. Newark, N. Jd. 
Originators and Patentees 


f you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 


Mauufecturers o¢ RINGS and PINS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Bubies 
Sardonyx = — Ametkysts 


“— RINGS fm 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





NEWARK, NEW JERSEY 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2498 





THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Solderse Yellow and Red 


WEDDING RINGS 











WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Y% to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 


Cc. B. W., INC. 


10, 14 and 18K Rings—Jobbere Only 


891 Mulberry Street Tel. Market 8320 
New York Office, 98 Naseau &t. 





Geld and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-88 East Kinney St. Newark, N. J. 


the HELEN MFG.CO. 


475 WASHINGT TON ST, 


GS « MOUNTING 


L. FRITZSCHE & CoO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Fiexible Bracelets 
480 Washington Street 








Wefferling, Berry, Wallraff Co., Inc, 
Makers of ae 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia &t. 








Jewelers’ Settings and Soiders 
Refiners and Smeltere 


BAKER & CoO., INC. 


Murray and Austin Sts. 
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ComING 
THIS FALL 


HE most ambitious program for 

sales and dealer volume ever under- 
taken for Douglass Lighters. 

Advertising in leading magazines, 
merchandising assistance, new cases, 
new improvements. 


Order your holiday stocks now/ 











The Douglass Co., San Francisco 
No. 4136 “Glory” 24% in. High 


4 T 4 
A. W. W. Kyle Co., Montreal ( 4168 RY— and a complete supporting line of 
—————————————— statuette trophies and prize cups 


in a range of designs and prices to meet all trophy re- 


quirements. Write for catalogue and prices. Complete 
line on display in our New York salesroom. 


She WEIDLICH BROS. MFG.CO. 


Press the trigger 
NEW YORK SALESROOMS lod FIFTH AVENLE FACTORY BRIDGEPORT, CONN 
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UNIQUE SET 


Farm Relief for the 


Country Gentlemen 








and 
Back to the Farm for 
the City Gentlemen 


























| 


This refreshingly new and decidedly different 
Middletown beverage set is very original and will 
corner whimsical consumer interest. Every detail 
—every feature stands out in bold relief from the 
commonplace, every-day beverage set. Prominent 
store display can only lead to a “‘sell out.” 


Hit Made of pewter—in the usual Middletown quality 
—this beverage set presents an excellent oppor- 
tunity for increased sales. The quaint milk can, 
with a cork stopper, is the shaker—the milk bucket 
is the ice pail and dippers are the cups. The en- 
tire set of two quart shaker—ice pail—tray and 
six dippers designed to retail at fifty dollars—af- 
fords an exceptional opening for attractive profits. 





| In every respect, this Middletown creation is dif- 
ferent. Write for Detailed Information. 


MIDDLETOWN SILVER CO. 
MIDDLETOWN, CONN., U.S. A. 


“World's Largest Producers of Pyrex Lined Silverware” 


NEW YORK OFFICE: 366 FIFTH AVENUE 
LOS ANGELES: c/o ROY LIVERMORE CO., 643 SO. OLIVER ST. 
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A Wide Choice of Unmatched Quality 


is offered in our 
Diamond Jewelry 


Greater than ever before is the variety 
of our diamond pieces for the Fall and 
Pre-Holiday Trade. Never has the de- 
sign been more beautiful, more expres- 
sive of quality. The embodied crafts- 
manship shows a rare choice of stones, 
in settings that display them to the 
greatest advantage. They make an in- 
stant appeal to the customer’s apprecia- 


tion of their rightness. 


And behind their quality and salability 
is the service of a house which for 61 
years has been Manufacturing, Mer- 
chandising and Cooperating with the 
trade. 


VvVV 





GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 


136 West 52nd Street, New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


JEWELRY DIAMONDS WATCHES 











Stn AVENUE 


L33YLS 4194 





L33ULS 4198 
A33IYLS Hild 





6TH AVE. 


THE . JEWELERS’ 


Two of the world's 
” big Jewelry centers 
~both in 


NE 


Remember that New York is 
the world’s market place. It also 


ew York 


leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotelse— 


BROADWAY 
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theatres and places of recreation. 
to New York can be made at the same time a vacation. 


A buying trip 
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Artificial Pearls 


Leys, Christie & Co 65 Nassau St. 
“Orienta” Pearls 


Badges, Emblems, Medals 


Dieges & Clust 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


Balances, Scales 


Christian Becker, Inc. 92 Reade St 
Balances (Diamond and Gold) 


Clocks 


Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks; Watches 


Crystal—Colored Glassware 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


Chinaware 


Maddock & Miller, Inc. 39-43 w. 23rd St. 
“Royal Worcester China” 


Diamond Importers and 
Cutters 
Baumgold Bros., Inc. 
Diamond Cutters 
Birnbaum Pressel Co. Inc. 
Diamond Cutters 
Chas. P. Goldsmith & Co., 20 w. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewel-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Shiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W.-G:-Rings 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 
Diamond Jewelry 


C. V. Dougherty Co., Inc. 7 w. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiger & Sons, Inc. $27 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 


Fountain Pens and Pencils 


Pen-O-Graphic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


62 West 47th &t. 


62 W. 47th 


Novelties 
Victor E. Lederer 123-125 West 33rd St. 


Max Singer 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


Platinum Chains and Mesh 


Corbett & Bertolone Inc. 74 w. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


Precious and Colored 
Stones 
R. A. Breidenbach 48.W.-48th St. 
Diamonds, Precious and Imitation Stones 


Max Duraffourg, Ltd. 580 Sth Ave. 
Synthetic Calibre, Ring Stones, Importers 


Alfred La Frantz & Co. 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 


Levere Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone; we have it. 


Max Stern & Co. 17-23 John 8t. 
Importers of Ringstones of Every Color 
Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


Real Stone Costume 
Jewelry 


Arax Jiry. Mfg. Co., Inc. 74 w. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 


Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 


R. J. Blumenthal 65 Nassau St., Im- 
porters Japanese Cultured Pearls—Crystals, etc. 


Boyajian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling “The House of Jade” 
Necklaces, Costume Jewelry. 65 Nassau St. 


Real Stone Giftware 
August Dingeldein & Son 551 sth Ave. 





Real Stone Ash Trays, Special Order Work 


Adv. Souvenirs for Store Openings, Anivs. etc. 





Precious Metals 


Baker & Co., Inc. 30 Church St. 
Jewelers’ Settings and Solders 


Johnson, Matthey & Co.,Inc. 233 B’way. 
Platinum and Other Precious Metals 


Repairs for the Trade 
King & Co. 40 John St. 


Repairers, Silversmiths, Jewelers 


Samuel Bernard 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


Rings, Ring Mountings 


Dattelbaum & Friedman 1 w. 47th 8t. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th 8 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow, Toiletware, Novelties, Pewter 


W atches—American 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


W atches—Imported 


Cortebert Watch Co. ‘Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watch Co. 12 John 8t. 
Importers of Swiss Watches of all prices 


A. Shapiro & Son 48 W. 48th 8t. 
Specializing in Men’s Platinum Watches 


I. Tannenbaum Co. 121-128 Canal 8t. 
Importers of Swiss Watches and Movements 


Watch Materials—Tools— 
Jewelry Findings 


Krieger & Dranoff, 10 W. 47th St. 
Genuine American & Swiss Watch Materials. 
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NEW! 


| Every woman has dozens of 
uses for this beautiful, hand- 
wrought, fold-up tabie. 


| 





Table 











THIS NEW IDEA~—sells INLAID 


A BRILLIANT SALES INNOVATION ...this 
wrought-iron table displaying aremovable 
rose-red velvet pad with Inlaid Silverplate. 


Picture it: the dull black legs of the table 
with frosted gray finish trimmings...the 
table top in Swedish iron finish...the red 
of the velvet pad contrasting with the 


black of the wrought iron...the gleaming 
array of silver pieces. 


The Coffee Table Ensemble with twenty- 
six pieces (hollow-handle knives and 
stainless steel blades)...$39.75 Retail. 
Splendid Spring feature. Write and get 
your stock immediately. 


Write Sales Service Department 


HOLMES EDWARDS 


BRIDGEPORT, CONNECTICUT 


New York 
9-11 Maiden Lane 


Chicago 
5 N. Wabash Avenue 


San Francisco 
150 Post Street 


Standard Silver Company, International Silver Company of Canada, Limited, Successor, Toronto, Canada 
SUCCEEDED BY 

















READING 
Table 


mL 


a 


I 





Table 





BEDSIDE 
Table 


SERVICE 
Table 
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leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotels— 

theatres and places of recreation. 
to New York can be made at the same time a vacation. 








Two of the world's 
* big Jewelr centers 
~ both in New York 


NEW 


Remember that New York is 
the world’s market place. It also 


A buying trip 
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Artificial Pearls 


Leys, Christie & Co 65 Nassau St. 
“Orienta” Pearls 


Badges, Emblems, Medals 


Dieges & Clust 15 John St., Medals, Cups, 
Badges, Classe Rings, Special Order Work 


Balances, Scales 


Chr:=tian Becker, Inc. 92 Reade St 
Balances (Diamond and Gold) 
Clocks 
Norman M. Morris 542 Fifth Ave. 


Importer, Boudoir, Traveling Clocks; Watches 


Crystal—Colored Glassware 


T. G. Hawkes & Co. $42 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


Chinaware 


Maddock & Miller, Inc. 39-43 w. 23rd St. 
“Royal Worcester China” 


Diamond Importers and 
Cutters 
Baumgold Bros., Inc. 
Diamond Cutters 
Birnbaum Pressel Co. Inc. 
Diamond Cutters 
Chas. P. Goldsmith & Co., 20 Ww. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 


Jewel-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Shiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W.-G.- Rings 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 
Diamond Jewelry 


C. V. Dougherty Co., Inc. 7 w. 45th 8t. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiger & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 


Fountain Pens and Pencils 


Pen-O-Graphic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


62 West 47th 8&t. 


62 W. 47th 





Novelties 


Victor E. Lederer 123-125 West 33rd St. 


Adv. Souvenirs for Store Openings, Anivs. etc. 


Max Singer 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


Platinum Chains and Mesh 


Corbett & Bertolone Inc. 74 w. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


Precious and Colored 
Stones 
R. A. Breidenbach 48. W.-48th St. 
Diamonds, Precious and Imitation Stones 


Max Duraffourg, Ltd. 580 Sth Ave. 
Synthetic Calibre, Ring Stones, Importers 


Alfred La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 


Levere Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone; we have it. 


Max Stern & Co. 17-23 John 8t. 
Importers of Ringstones of Every Color 
Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


Real Stone Costume 
Jewelry 
Arax Jiry. Mfg. Co., Inc. 74 w. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 


Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 


R. J. Blumenthal 65 Nassau St., Im- 
porters Japanese Cultured Pearls—Crystals, etc. 


Boyajian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling “The House of Jade” 
Necklaces, Costume Jewelry. 65 Nassau St. 


Real Stone Giftware 


August Dingeldein & Son 551 Sth Ave. 
Real Stone Ash Trays, Special Order Work 













Precious Metals 


Baker & Co., Inc. 30 Church St. 
Jewelers’ Settings and Solders 


Johnson, Matthey & Co.,Inc. 233 B’way. 
Platinum and Other Precious Metals 


Repairs for the Trade 


King & Co. 40 John St. 
Repairers, Silversmiths, Jewelers 


Samuel Bernard 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


Rings, Ring Mountings 


Dattelbaum & Friedman 1 w. 47th 8t. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th 8 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow, Toiletware, Novelties, Pewter 


W atches—American 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


W atches—Imported 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watch Co. 12 John 8t. 
Importers of Swiss Watches of all prices 


A. Shapiro & Son 48 W. 48th 8t. 
Specializing in Men’s Platinum Watches 


I. Tannenbaum Co. 121-128 Canal St. 
Importers of Swiss Watches and Movements 


Watch Materials—Tools— 
Jewelry Findings 


Krieger & Dranoff, 10 W. 47th St. 
Genuine American & Swiss Watch Materials. 
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THIS NEW IDEA~—sells INLAID 


A BRILLIANT SALES INNOVATION ...this 
wrought-iron table displaying aremovable 
rose-red velvet pad with Inlaid Silverplate. 


Picture it: the dull black legs of the table 
with frosted gray finish trimmings...the 
table top in Swedish iron finish...the red 
of the velvet pad contrasting with the 


black of the wrought iron...the gleaming 
array of silver pieces. 


The Coffee Table Ensemble with twenty- 
six pieces (hollow-handle knives and 
stainless steel blades)...$39.75 Retail. 
Splendid Spring feature. Write and get 
your stock immediately. 


Write Sales Service Department 


HOLMES EDWARDS 


BRIDGEPORT, CONNECTICUT 


New York Chicago San Francisco 
9-11 Maiden Lane 5 N. Wabash Avenue 150 Post Street 
Standard Silver Company, International Silver Company of Canada, Limited, Successor, Toronto, Canada 
SUCCEEDED BY 
























NEW! 


Every woman has dozens of 
uses for this beautiful, hand- 
wrought, fold-up tabie. 
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| HIGHLIGHTS ON OUR | 
| MAGNIFICENT NEW COLLECTIONS | 
| OF DRESSER SILVER 


Three piece sets in International Sterling 
as low as $25 





> * +” 


penetrating knot 


* . * 


Brush bristles all boar bristles with | 
| 


A new inexpensive set for men 


* * * 


Solid gold sets at $655 | 
| 
| - i * | 
! 
Stunning new models with great variation 
in decoration | 


> 7. * 
New decorations on all the popular models 
* o » 
| At every $5 interval from $25 to $100 there’s a 
model in the three piece sets 
” > * 
| Exquisite brocade work 
* * ~ 
Colorful enamel work 
* > om 


Extensive national advertising 














INTERNATIONAL 


bs INTERNATIONAL SILVER CO. €3 
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that’s half the fun 


_.. for the women 


N USE trying to sell sets of silver as though they were postage stamps. 
Women have been picking and choosing since Eve . . . that’s half 


the fun of shopping, they say. 


And that’s why International Sterling is presenting the largest collection 
of patterns in dresser silver ever offered to the trade. We are out to please 
the ladies... If they want to choose, why here’s to them. And as for the 
men, they like to look them over pretty carefully, too, we find. So just turn 
your fussiest customers loose on these marvelous new patterns of ours. 


Nearly half a hundred of them! 


Let them look at these gorgeous modern designs. Call their attention to 
the exquisite brocade effects . . . the lovely engine turning. There are pat- 


terns enough here to keep them from ever looking further. 


Notice that we have the widest range of prices that is possible in Sterling. 


That is, in the kind of Sterling that the International Silver Company makes. 


Through the national magazines we are going to tell the women all about 
these new patterns of ours. And we will tell the women to tell their hus- 


bands. Before you know it, they’ll be in to see what’s what in dresser 


silver... Get your orders in! 


STERLING 


_ SILVER C 








FINE ARTS _ DIVISION, 


MERIDEN, CONNECTICUT 
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What a dull world it would be if the phrase wasn’t true. 


Burlap sacks would do for milady’s clothes . . . instead 
of silks draped in lovely Parisian lines. A dinner 
table would be an ugly and meager array of only the 
stark necessities of dishes and eating tools. Wooden 
spoons perhaps and crude clay bowls. 


There would be no silverware merchants. Nor would 
1847 ROGERS BROS. be in business. 


But we are... and you are... and we both should 
be very grateful for woman and her vanity. 


It’s so true that we’ve made our new pattern . . 
SILHOUETTE... talk style and appearance to woman, 
in the terms she understands best of all. 





SRS... 


THY NAME IS WOMAN’’ 


-.-. for which we are very grateful 


We say “look at this pattern . . . then look at your 
clothes. Your frocks, hats, shoes, handbags. You see 
the same basic lines, the same principles of design run- 
ning through each. Just as the arch is the basic line of 
engineering, or music is governed by the basic scale 
... 80 are these clean stream lines of SILHOUETTE 
common to all beautiful fashion-design.” 


This is a story that every woman of every class and 
purse understands. 


And it’s the story that we are telling in every corner 
of the country. For illustrations and prices of 
the new SILHOUETTE pattern write for booklet 
JH to Sales Promotion Department, Factory E, 
International Silver Company, Meriden, Connecticut. 


1847 ROGERS BROS. 


SILVERPLAT E 


_ NTERNATIONAI 


- NEW YORK, CHICAGO, SAN FRANCISCO 


SALESROOMS . 





SRE 
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Fancy Shaped Gems 


the Vogue in 
Latest Designs 


By Jack Brooks 

















































Section 
of a necklace 
of narrow diamond plaques 


mond markets of Europe for rectangles, trapeziums, monds designed and made by Mauboussin of Paris, whose 
triangles and half moons constitutes a pretty good Old Bond St. show rooms in London are a veritable mu- 
criterion of the demand in modern jewelry design. The seum of marvelous jewelry pieces of the modernistic type. 
use of long rectangular diamonds in some of the newest Although this house specializes in remarkably carved 
pieces from the European jewelry specialists is very pro- emerald jewelry in alliance with diamonds, this necklace 
nounced. But the most interesting phase probably is the is composed of diamonds only. 
use to which colored baguette diamonds are being put. One side of the spherical piece is sliced flat, to fit 

The geometric vogue, lending itself the neck, a connecting link of oblong 
as it does to the development of un- plaques joining up each circular piece. 
usual construction in sharp angle gems, In each of the connecting links are 
is directly responsible for the big four perfectly matched and cut rect- 
range of differently-cut stones now ap- angular diamonds. The entire surface 
pearing with increasing frequency in of the convex circle is set closely with 
the very expensive ornamental pieces round diamonds, the vertical girdle 
now displayed in Bond St. and Rue de being in oblongs. One section of this 
la Paix jewel specialists’ windows. necklace would make a rather attrac- 

The modern craftsman has found tive brooch design if made rigid. 
that the angular line of the newest 
jewelry is best emphasized by the 
colored gem. We have had the bagu- 
ette white diamond used to excellent 
advantage this year, and now the yel- 
low baguette is very much in favor. 
The advantage of the colored baguette 
is that a corner or section of a geo- 
metric design can be given the required 
interpretation by means of it. 

The specialists will now take spheri- 
cal plaques as large as a walnut and 
link them up in a necklace in which 
narrow rectangular and round and 
emerald cut diamonds are featured. 
They will set the face of the sphere 
closely with the round stones and then 
run a sort of girdle vertically across it 
composed of narrow, oblong, perfectly- Sbomeniad will enable the designers to evolve out- 
cut diamonds of quality. and crystal standing pieces of originality in color 

An example is shown in the sketch shoulder brooch (Continued on page 43) 


T= demand that is manifesting itself in the dia- depicting a section of one of these necklaces of fine dia- 


HIS is just an isolated instance of 
the variety of designs in this 
treatment now available in brooches, 
bracelets, necklaces and shoulder pins. 
The use of the narrow rectangular dia- 
mond in alliance with fine emeralds 
and sapphires of exceptional size en- 
ables the European jewelry specialist 
to evolve some outstanding pieces in 
which the narrow diamonds (white 
and colored) are built up in staircase 
formation leading to the central gem 
motif. Especially is this the case with 
regard to pendants and bracelets. 
Shoulder ornaments continue to ap- 
pear and the ends of the earth are 
ransacked to provide materials that 
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Siam s Precious Stone Industry 


Remarkable Results in Cutting and Polishing Gems Obtained by Primitive Methods— 
Changing Color of Stones by Heating 


appeared a highly informative and interesting arti- 

cle under the above caption, affording some insight 
into Siamese lapidary technique. The article was from 
the pen of Dr. W. Fr. Eppler, who was, at the time of 
writing, on a visit to Bangkok, 
Siam. He writes, in part, as fol- 
lows: 


[: a recent issue of Deutsche Goldschmiede-Zeitung 


666 HEN, about five years ago 

a new precious stone from 
Siam came into the market, every 
one was surprised at the fine cut 
and excellent polish of these 
stones. The zircon is known to i 
be comparatively brittle. This 
is noticed in the injury done in 
transportation, edges or corners 
being broken. Attempts made in 
Germany to repolish these in- 
jured stones by the ordinary 
copper disk and tripoli method 
succeeded only’ infrequently. 
They did not recover their orig- 
inal brilliance. The Idar school 
experts took up the attempt to 
find a good polishing process, 
but so far as the writer knows, 
without much success. Hence it 
would be desirable to give some 
insights into the Siamese meth- 
ods. 

“The Siamese stones are cut 
exclusively in the Siamese capi- 
tal, Bangkok. Most of the cut- 
ters are located in the narrow, angular street ‘Sam- 
peng,’ in which natives, Chinese, Malays and Indians 
obtain their living; here it is interesting to see wide- 
open stores and the sidewalks doing business. Even 
the rough-hewing is done on the street for sake of the light. 
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The “Sampeng,” Bangkok’s chief business street 


Carborundum wheels are run electrically, the grinder 
watching for flaws and occlusions. Some rough-hewing 
is done by hand. The stone, next puttied to a small 
piece of wood that has, at its end, a finger-long wire 
pin, is then rubbed on a piece of carborundum fastened 
to a board. Primitive as this 
seems to us, it is astonishing to 
see with what perfection, by this 
process, the grinders work out 
the rough stones with their ex- 
perience and skill.” 


FTER the rough-hewing 
C follows the real grind- 
ing, the writer says. For this a 


small hand-driven lead disk is 
used, fine-grained carborundum 
powder acting as the medium. 
This is the way in Germany, 
only the grinding disk is elec- 
trically driven. But we use a 
stick on which to hold the stone, 
whereas they use pincers. The 
tweezers enable the worker bet- 
ter to obtain the symmetrical 
facetting and even grinding 
than does our method. It makes 
for speed as it obviates the con- 
tinual unputtying of our process, 
and not only brilliant cut, but 
every other form is permitted 
easier and better than by our 
system. The cut but unpolished 
stones are, before polishing, we 
are told, ground smooth with 
diamond powder on a steel disk, like those our diamond 
cutters use, but run slower, at about 800 revolutions a 
minute. The arranging of such a disk for use dumb- 
founds one. “On a light moving wooden lever, run- 
ning from left to right hand of the worker, is a piece 





Grinding apparatus, with steel disk for grinding with diamond 
powder 


Rough-hewing gem stones 
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of fine-grained carborundum 
so fastened that it lies on 
the grinding disk. This, 
aided by a stretched stick of 
bamboo (running downward 
in use), is pushed with some 
pressure on the disk. The 
smooth grinding of the disk 
is done in such a way that 
the worker, with the right 
hand, moves the lever with 
the piece of carborundum 
backward and forward 
while turning the disk slow- 
ly with the left hand. In 
this manner the unevennesses 
of the grinding disk are 
equalized while there arise on it, 
in the direction between the edge 
and the middle, narrow grooves. 
The procedure of grinding and 
polishing is about as _ follows: 
The diamond dust sets itself in 
the grooves and then is rubbed in 
with a so-called ‘rubber,’ a small 
diamond set in lead. Just as our 
diamond cutters, the diamond cut- 
ters there have their so-called 
cutting-and-polishing disks.” 


FTER grinding the facets, 

the doctor writes, and 
smoothing, the stones go into the 
grinding ring, then the polishing 
ring, the polishing ring lying fur- 
ther out than the grinding ring. 
“The second illustration shows the 
grinding and polishing of zircons 
on the steel disk with diamond 
powder. It can be seen that the 
grinding disk is about the same 
size as ours. They run in hard- 
wood settings. It is driven elec- 


trically. To its right is a pair of grinding tweezers with 
To the left lies another pair of tweezers in 
which the rubbing in diamond is clamped. The small 
petroleum lamp alongside the grinding tweezers serves 


set-in zircon. 
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Grinding arrangement with lead disk for grinding with 
carborundum 





Oven for burning gem stones 
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for puttying the stone on the 
wired stick. 

“An advantage of this 
grinding and polishing over 
our procedure is the quicker 
finishing of a cut stone, as 
the polishing on steel with 
diamond is accomplished in 
considerably shorter time 
than on copper with tripoli. 
Furthermore, the consider- 
able advantage of the quality 
of the cut and polish is of im- 
portance. With our method 
of grinding the defect re- 
mains that in the working of 
the stone on the lead disk 
the facets are slightly convex.” 


HE writer here explains the 
improved effects in brilliancy, 
etc., attained by the Siamese meth- 
ods. He then reminds his hearers 
of the well-known facts about the 
changing of the natural colors by 
heating of certain stones (am- 
ethyst, beryl, topaz, etc.), and 
states that “in Bangkok also 
many zircons are given a white 
color by heating. The arrange- 
ment for this is comparatively 
simple and is reproduced in the 
illustration shown. On a fireproof 
grating a charcoal fire is lit in 
which is a crucible is placed for 
holding the stones. To the right 
of the oven stands a leaden acces- 
sory, which is turned upside down 
over the oven as a chimney and 
which produces the needed draft.” 
Dr. Eppler next gives informa- 
tion concerning the location of the 
zircon deposits and promises, later 
on, to explain concerning the extent of the territory, 
method of exploitation, etc. The author also tells of other 
gem stones cut in Bangkok—chief among them being sap- 
phires. 





Fancy Shaped Gems the Vogue in Latest Designs 


(Continued from page 41) 


and line for which the modern frock presents such a suit- 
able background. 

One of the newest shoulder brooches, shown herewith, 
is composed of a sailor knot with flowing ends tied over 
a circle as large as the palm of the hand. The design is 
carried out in diamonds, the circle being of crystal. A 
new bracelet which dwarfs the hand and is made up of 
large plaques of semi-precious material punctuated with 
knobs of similar material, the whole being linked together 
so closely that the bracelet appears to be in one solid 
piece, is likely to have a vogue. 

The Prince of Wales’s feathers appear to have inspired 
one Bond St. house which displays a brooch featuring the 
three feathers in their proper color tones. Diamonds are 





chiefly used in this design. Another feather design is two 
skeleton circles, one within the other, the smaller circle 
carrying a quill in sapphires with diamonds elsewhere. 

Pendants of crystal in ovals and rectangles two inches 
long by an inch and a half wide slung on silken cords are 
among the newest of the dress ornaments. These crystal 
background pieces have magnificent sapphires for a cen- 
tral design. One very large carved stone is placed in the 
center of the crystal plaque with diamond strips running 
out from it to the corners. The stones used for this sur- 
round work are square and baguette. The crystal plaque 
is linked by diamonds to a small crystal circle which has 
a corresponding link of diamonds at its top to which the 
silken cord is fastened. 
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The Recognized Authority of the Trade 














The Proper Use of Gem Terms 


those jewelers who through carelessness or 

thoughtlessness are loosely using in their ad- 
vertisements, catalogs and other announcements, gem 
terms out of their proper meaning. This particular- 
ly applies to those announcements of imitation or arti- 
ficial gems that are not clearly branded as “imita- 
tion” or “artificial.” 

A gem term should only be used as applying to gen- 
uine gem stones, and the term should not be modified 
by any adjective or proprietary name in order to 
apply it to the imitation. In other words, glass may 
not be sold as “Blackfoot” diamonds, or imitation 
pearls as “Antarctic” pearls. In this connection 
jewelers should carefully read the resolutions as to 
the use of gem terms embodied in the rules adopted 
for the jewelry industry at the Federal Trade Prac- 
tice Conference held in Chicago June 5, and keep 
them before the eyes of all those who compile their 
advertisements, catalogs, etc. 

That the Federal Trade Commission will take cog- 
nizance of complaints in this line was clearly shown 
recently in the announcement that it had ordered a 
specialty company of Chicago to discontinue repre- 
senting various articles of merchandise as being com- 
posed of onyx, or designate them as the “Crystal- 
Onyx Line,” because the merchandise was not com- 
posed of the cryptocrystalline variety of quartz 
known as onyx but was made of material simulating 
onyx in appearance. 


; WORD of warning should again be sounded to 
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There is no doubt that from now on loose and im- 
proper advertising of gems will be followed immedi- 
ately by complaints to the Federal Trade Commission 
to act under the rules adopted at Chicago, and also 
to the Better Business Bureaus, which will be urged 
to have the advertising laws of the various States 
strictly enforced. 





A Word to the Wise 


ROGRESSIVE retail jewelers can often obtain 
P valuable suggestions in business building and 

in merchandising from some of the methods 
used by the leading department stores, which are at- 
tempting more and more each year to appeal to that 
clientele of exclusive and educated buyers that right- 
fully belongs to the jeweler. 

One chain of department stores recently inaugur- 
ated a system by which they can give greater knowl- 
edge of the fashion background of jewelry to their 
sales force in order that the latter may talk intelli- 
gently to customers, particularly to women who are 
desirous of purchasing the latest creations from 
Paris or New York. With the idea of equipping the 
sales people with this knowledge, a “fashion and mer- 
chandise information division” was recently inaugur- 
ated in charge of an expert, who sends out a weekly 
fashion bulletin to all of the stores. This is compiled 
from the reports of the various scouts of the system 
who specialize in jewelry and dress changes, and who 
also keep sharp watch for the latest products and 
learn where they are obtainable in order that the 
management may be able to get them immediately 
upon demand. 

The information sent out to the jewelry sales force 
in regard to the various special pieces of jewelry that 
are carried, tells how this or that piece has been seen 
on a prominent society matron or debutante at one of 
the various society summer resorts, race tracks or 
prominent hotels, and also explains what pieces are 
offered by the best shops along Fifth Avenue. 

Much of the information which this chain of de- 
partment stores is giving to its sales force on various 
subjects now comes to the jewelry trade each week 
from THE JEWELERS’ CIRCULAR in the form of arti- 
cles from Paris and London telling of the fashion 
abroad, by the “Dame Fashion” article, telling of the 
newest goods in New York, and in other ways, while 
a perusal of the advertising columns of this journal 
will give the jeweler an excellent idea of the new 
goods that appear from time to time. The fact, how- 
ever, that a large progressive department store chain 
has developed a service to give the sales force this 
information is something that the jeweler should 
know, particularly the merchant who does not now 
take full advantage of the information that comes to 
him each week through the pages of this journal. 

The competition of the big department store with 
the jeweler is going to become keener and keener as 
time goes on. So it behooves our merchants to be 
alert at all times to see that these competitors get no 
information which jewelers do not possess, particu- 
larly information in regard to new merchandise and 
the changes in fashion that have brought into being 
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different types or different forms of jewelry. THE 
JEWELERS’ CIRCULAR is endeavoring to give to the 
trade at large all the information on these lines avail- 
able from week to week, and it is to be hoped that 
our readers will put it to use and capitalize it as a 
basis for intelligent sales talks that will give a back- 
ground to the merchandise that they offer. They can 
rest assured that the department store will do so 
from the information it is able to obtain. 

The retail jeweler who is not awake to the value 
of the information given him in this journal week by 
week will suffer a loss of business through the efforts 
of his progressive competitor. 





War on the Tourist Smuggler 


HE announcement last week that criminal and 
[civ actions were to be started in New York 

against a resident of the Metropolis who 
had failed to declare for duty jewelry which he 
brought to this country last March, caused surprise 
and deep interest to the members of the jewelry 
trade, who have for years backed the war against 
both the professional and tourist smuggler of jewel- 
ry. For although a large number of civil proceed- 
ings and forfeitures have resulted from such actions 
of tourists in the past, who have clandestinely brought 
in gems and jewelry, this is the first time in many, 
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lose they are simply subjected to a fine equal to the 
value of the goods, plus the duty, or perhaps less than 
this amount. But the tourist seldom thinks that he 
or she will lose. 


Now the Federal statutes designate as a crime the 
clandestine importation of merchandise, whether it 
be done professionally or done by a private party for 
his own gain, and they also provide for civil proceed- 
ings which will permit the merchandise to be de- 
clared forfeit with a penalty besides. Criminal pro- 
ceedings are constantly being instituted against those 
who are caught bringing in merchandise as a matter 
of business, but heretofore they have not been in- 
voked against the tourist, who has been subjected 
only to the civil proceedings and these often result 
in a compromise. 


That the Collector at New York and the United 
States Attorney have now invoked the criminal law 
in a case of this kind, as before stated, was a 
pleasant surprise to those who have been urging such 
action for a great many years, and no matter what 
the outcome may be in this particular case, it is 
hoped that the policy adopted will be followed in sub- 
sequent cases of tourist smuggling. If the so-called 
“respectable” people of wealth who have been defying 
the Government for years and laughing in their 
sleeves at our Customs Laws, once realize that detec- 











many yearsthat the United 
States Attorney has an- 
nounced that he would pro- 
ceed criminally against a 
passenger who had failed 
to declare dutiable goods, 
in addition to bringing a 
civil action to declare the 
smuggled goods forfeit to 
the Government. 

That such proceedings 
have not been taken in the 
past has been a matter of 
regret to the honest mer- 
chants of this and other 
industries for a long time; 
for while it is true that 
the passenger caught 
smuggling merchandise 
has been punished to some 
extent by the heavy fines 


or penalties which have — 


been imposed, this, it is 
believed, has not been suf- 
ficient to act as a deter- 
rent to others who might 
be tempted to do likewise. 
In fact it is even said that 
some of our rich tourists 
feel that they are “play- 
ing a game” with the Gov- 
ernment in attempting to 
get in free of duty their 
jewelry and gems pur- 
chased abroad. If they 
are successful the gain is 
considerable, and if they 








Our Stylist Advises for September 
The Retailer: 


To feature bracelets for wear over the new 
loosely wrinkled long street gloves. These will 
be mounted with deep colored gems and gem- 
stones and made up in sets to match a bar-pin 
and a pair of earrings. Browns, blues and greens 
in the deeper tones are to be fall colors for 
daytime, bringing in such stones as brown agate, 
lapis, peridots, and malachite. For evening 
wear the popularity of pale pink makes pink 
coral a leader of the moment, but the yellows 
and greens are still excellent in gems and gem- 
stones. 


The Wholesaler: 


To specialize in the handsomest types of fine 
jewels for both day and evening wear. Large 
bracelets, side-fastening necklaces, the new 
shoulder ornaments and large earrings should 
be a full quota of attention. Color remains fore- 
most in our jewels and the finest evening pieces, 
as well as costumes jewels, are relying on bril- 
liant color combinations for their most telling 
features. 


The Designer: 


To plan an unusual quantity of fresh designs. 
These will be in demand for daytime bracelets 
and finger-rings, earrings, hat ornaments and 
brooches. Evening jewels will be needed in de- 
signs for elaborate necklaces and shoulder jew- 
els, earrings, hair ornaments, bracelets, large 
brooches and single-stone finger-rings. A mar- 
velous jewelry year is predicted. 








tion means not simply a 
fine, but a chance of trial 
and conviction and impris- 
onment, we feel that a long 
step will be taken toward 
the elimination of tourist 
smuggling, thereby reduc- 
ing the illegitimate com- 
petition from which our 
American merchants have 
suffered to the benefit of 
the foreign dealer. 


Cash vs. Credit 


N answer to the pro- 
| tests of some of our 

subscribers in the in- 
stallment trade, we wish 
to make it clearly under- 
stood that the editorial in 
the last issue entitled 
“Credit Sales at Cash 
Prices” was in no way in- 
tended to cast any reflec- 
tion on the methods of 
those reputable jewelers 
who are conducting busi- 
ness on ethical lines and 
selling on installment not 
only nationally advertised 
goods but other merchan- 
dise of high grade at a 
normal profit. The edi- 
torial was intended to call 
attention to the practice 
(Continued on page 77) 
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Some high-grade advertising of wrist watch bracelets by well-known jewelers 


How to ‘feature Watch Bracelets 


Opportunities for the Wide-A wake Retail Jeweler 


turning vogue of metal wrist watch bracelets, and 
do everything in their power to strengthen the de- 
mand for them, and make them a permanent vogue. 

A little concerted cooperation among jewelers in fea- 
turing the metal attachments will hasten the passing of 
the ribbon attachments. 

Metal wrist watch bracelets are essentially a part of the 
jeweler’s business. Ribbons of the various kinds used as 
wrist watch attachments are more a part of the dry goods 
trade. It is only natural that the department store mer- 
chants should feature the ribbon attachments along with 
their other ribbons, purchased from the same manufac- 
turers, and another entering wedge into the jewelry busi- 
ness was forged by their introduction. 

The logical place to buy metal wrist watch bracelets is 
the jewelry store, and the public will first think of the 
jeweler when the question of a purchase of metal wrist 
watch bracelets is considered. That is to the jeweler’s 
advantage. 

Another reason why the metal wrist watch bracelet 
should be specially featured is the variety of design in 
which it may be furnished. When the ribbon attachment 
was at the height of its vogue the jeweler profited very 
little by replacements. With metal bracelets in fashion 
the possibility of selling more than one bracelet for wear 
with a fine watch is multipled greatly. 


F iarning v should welcome the trend toward the re- 


1 poet the customer went to the department store for 
a ribbon to replace a worn one the jeweler was entirely 
out of it. With the passing of the vogue of the ribbon and 





the entrance of the metal attachment the jeweler will furn- 
ish any replacements, and in doing so find many favorable 
opportunities to sell the other merchandise he stocks. 
People who enter the jewelry store for metal wrist watch 
bracelets are potential customers for every other article 
the jeweler handles. 

Where dimes were spent on ribbon attachments dollars 
should be spent on the metal wrist watch bracelets. By 
featuring the metal attachments the jeweler makes pos- 
sible an increase in the volume of his business. 

Another reason why the jeweler should get behind 
a campaign to boost the metal wrist watch bracelet is that 
the manufacturers are in a position to assist the jeweler 
in making sales. The manufacturers of ribbons would 
never think of the jeweler as a customer worth bothering 
with; the yardage of ribbons used for wrist watch attach- 
ments is so small in comparison with the yardage of other 
ribbons that it is considered as a mere incident in the line 
of samples. 

Jewelers should tie up with manufacturers who really 
try to help them make sales, and with manufacturers who 
protect the jewelers who handle their lines. There should 
be a close cooperation between the jeweler and the man- 
ufacturer, closer than has hitherto been manifest. The 
interests of the one are the interests of the other. By a 
closer cooperation some of the serious abuses of the trade 
might be more easily eliminated. 


HAT manufacturers of metal wrist watch bracelets 
are. willing to go a long way toward safeguarding 
the jeweler is seen in the announcement of one manufac- 
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turer. 
tects the legitimate jeweler. He will not sell retail chain 
stores, department stores, nor mail order catalog houses. 
He goes much further and will not permit his line to be 
listed in wholesalers’ catalogs or advertising matter in- 
tended to be used to solicit orders from individuals, or 


A policy of distribution has been adopted that pro- 


from industrial plants and purchasing agents. The line 
they offer is to be sold strictly through legitimate jewelry 
channels. 

Another feature of the policy of this firm is price main- 
tenance. Price maintenance as a 
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This does not mean that every item offered by a man- 
ufacturer should be stocked, whether the jeweler’s cus- 
tomers will demand them or not, but it is just a hint that 
the larger the assortment displayed to the prospective 
customer the better it will be received, and the easier it 
will be for the jeweler to sell the vogue, as well as the 
individual article. 

Jewelers who have sold wrist watches with ribbon attach- 
ments, or who sell those in stock at the present moment, 
have a list of prospective customers for metal bracelets. 
These are his own personal pros- 





policy is sometimes questioned by 
the retailer, but when it is legiti- 
mately enforced it is his greatest 
protection. Price maintenance is 
of little value to the jeweler unless 
the price contains a fair profit for 
the jeweler. The manufacturer 
already mentioned recognizes this 
necessity and has provided an ade- 
quate profit for the legitimate 
jeweler. 

While affording the legitimate 
jeweler an adequate profit the 
policy of price maintenance pro- 
tects him from the weaker jeweler 
who seeks volume at a sacrifice 
of profit. It protects him from 


manifest. 
terests of the other. 





More Watch Bracelet Sales 


The logical place to buy metal wrist watch 
bracelets is the jewelry store and the public 
will first think of the jeweler when the question 
of a purchase of metal wrist watch bracelets is 
considered. That is to the jeweler’s advantage. 

Jewelers should tie up with manufacturers 
who really try to help them make sales and 
with manufacturers who protect the jewelers 
who handle their lines. 
close cooperation between the jeweler and the 
manufacturer, closer than has hitherto been 
The interests of the one are the in- 
By a closer cooperation 
some of the serious abuses of the trade might 
be more easily eliminated. 


pects, and it will be worth while 
to advertise in some way directly 
to these customers. This may be 
done by personal letters telling 
about the new vogue of metal 
bracelets, or by direct mail printed 
advertising pieces, or by a com- 
bination of letter and printed ad- 
vertisement. 

Besides these prospects, every 
owner of a wrist watch is a poten- 
tial prospect, a possible customer 
for the jeweler who enters early 
into a campaign featuring metal 
wrist watch bracelets. The first 
in the field has an advantage over 
those who enter late in the cam- 


There should be a 








the scheming jeweler who uses ad- 
vertised lines as a bait with which to catch the unwary 
customer. 


HE policy of price maintenance applies only to the 

lines that are likely to need it, the gold filled items. 
The solid gold bracelets are sold with no restrictions as 
to price, leaving the jeweler full use of his judgment as 
to the prices to be asked, in order that the requirements 
of his business may be fully met. The price cutter seldom 
handles the better grades but fattens on items advertised 
at popular prices, so that the legitimate jeweler is fully 
protected by this arrangement. 

If the metal wrist watch bracelet is to become firmly 
fixed as a permanent vogue the jeweler should stock an 
adequate quantity and variety. The customer must be im- 
pressed with the size and variety of the stock offered. 


paign. 

Special advertisements should be prepared indicating 
the changing vogue. Every style item of news that men- 
tions the metal wrist watch bracelet should be turned into 
a style note for the jeweler’s benefit. Style is the most 
influential motive for buying jewelry today, whether the 
jeweler recognizes the fact or not. Style—the mode— 
the vogue—is a powerful appeal to customers for any 
kind of jewelry. “To be out of style is to be out of the 
world of fashion”’—and what woman of today wants to 
be out of the world of fashion? Men are subject to the 
same appeal, although probably not quite as much as 
women. Still, the style appeal is a good one to keep fore- 
most in featuring metal wrist watch attachments from 
now on. But the style appeal should not be the only appeal 
used to secure the buyer’s attention and business. Every 

(Continued on page 48) 
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Jeweled Watch and Bracelet 


A beautiful watch of platinum, fitted with a 
17-jeweled adjusted movement; fine woven 
platinum mesh bracelet; 151 diamonds. 


$1500 
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A group of watch bracelet advertisements by S. Kind & Sons, Philadelphia, Pa. 











buying motive that prompts the purchase of other kinds 
of jewelry will influence the purchaser in selecting metal 
attachments for his or her wrist watch. 


) thieser lower grades sold at popular prices may be played 
up for their durability. “The first cost is the only 
cost” may be a good head for an advertisement of metal 
wrist watch bracelets intended to influence the masses. 
Along with this statement may be hinted the insurance 
against loss of the watch, and of damage through the 
uncertain safety of the ribbon 
attachment. 

This is, of course, only a sug- 
gestion containing the thought 
that while the metal bracelet 
may cost a little more to begin 
with the advantages are so great 
that it is less expensive in the 
end, together with the sug- 
gestion of greater safety and 
security for the watch. The 
same ideas may be put into a 
hundred phrases, and are worth 
elaboration in detail in order 
that the metal bracelet be recog- 
nized as the better article. 


‘HE pride of ownership, the 

envy of others, the satisfac- 
tion of having the best, and the 
various other buying motives 
may be made the theme of a 
series of advertisements in- 
tended to reach the more wealthy 
classes when the more exclusive 
grades of metal wrist watch 
bracelets are featured. 

When the bracelets for wom- 
en are featured the matter of 
strength may be mentioned 
briefly, together with beauty 
and feminine grace that will ap- 
peal to the most fastidious cus- 
tomer. When featuring the metal 
bracelet for men the distinctly 
masculine appearance, together 
with the mechanical skill with 
which it is manufactured, and 
the mechanical perfection of the 
clasps may be strongly stressed. 

While the metal bracelets are 
being featured in the newspaper 
advertisements and through di- 
rect mail advertising the salesmen should be instructed 
to bring them to the attention of every customer who 
enters the store as “the newest mode in wrist watch at- 
tachments.” This should be done whether the customer 
is wearing a wrist watch or not, because it is a certainty 
that some member of the family owns and wears a wrist 
watch. Many of these are only worn on select occasions 
because of the insecurity of the ribbon attachment, so 
that the safety of the metal bracelet may be quite properiy 
stressed when the style is also mentioned. 

Naturally, the jeweler will feature the metal wrist watch 
bracelet in his window and interior displays. One «hing 
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Attractive watch bracelet ads 
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should be remembered, the ribbon attachment should be 
kept in the background during any attempt to feature 
strongly the metal bracelet. Every watch displayed should 
be shown with a metal bracelet attachment, and none with 
ribbon attachments. If the metal bracelet is to be fea- 
tured as “it” the ribbon should not be much in evidence. 


NITS of display consisting exclusively of the metal 
Gh wrist watch bracelets should be frequently made the 
center of attraction in the window displays. If possible, an 

exclusive showing of these 

should be made in the windows 
in order to concentrate attention 
on the single thought of their 
vogue. 

Counter displays, case displays 
and window displays will draw 
attention to the metal wrist 
watch bracelet and afford an 
opening for the salesman to ex- 
plain their superiority and their 
vogue. 

With everything to gain and 
nothing to lose the jeweler 
should enter upon a campaign 
of advertising and display of 
metal wrist watch bracelets with 
a determination to make the 
vogue permanent and lasting. 

Every time the jeweler adver- 
tises a wrist watch he has an 
opportunity to advertise at the 
same time, and at no additional 
cost, the metal bracelet attach- 
ment. There is a double appeal 
possible in such advertisements. 
“Our New Watches Have the 
Charm of a Bracelet and the 
Usefulness of an Accurate Time- 
piece” will have a greater chance 
to appeal to milady than the 
mere exploitation of the watch 
alone, or with a ribbon attach- 
ment that is the same as thou- 
sands of others. The adorn- 
ment of the wrist as well as 
the timepiece’s usefulness is a 
stronger appeal than beauty and 
accuracy alone. 


remithe 
- 
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; EMONSTRATION and ex- 

ample are powerful aids in 
selling. The jeweler who intel- 
ligently demonstrates the beauties and uses of his merchan- 
dise to all available customers goes a long way toward set- 
ting up forces that will eventually result in sales. If every 
customer entering the store is shown -the “new” metal 
bracelet attachments “so stylish now,” the jeweler demon- 
strates his faith in them as a style article. But he must 
go farther than that. He must wear them himself, his 
family must wear them—and his salesmen must wear 
them. The jeweler who wears old-fashioned jewelry, or 
no jewelry at all, is not setting a good example to his 
customers, yet the public will follow the styles worn by 
the jewelers they trust. 
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Some of the new models of the bouffant 
evening gown brought out by French houses 








The “future of the 
Bouffant Evening Gown 


By Ima Thompson 


whether or not gowns shall keep to former styles or 
change drastically and bring to the mode completely 
altered contours. 

There is one gown this fall that promises to hold its 
own among all the new contours, shapes and styles. The 
bouffant gown is used in two ways, to bring demureness 
to the débutante and picturesqueness to her older sister. 
This is the gown which promises to keep its hold through 
all the changing styles in evening clothes this fall. True, 
its line has altered slightly, the basque top will be more 
perfectly fitted and shorter in length, the skirt promises 
to be more on an even keel than it was last year, keeping 
shorter all the way around, or falling completely for a 
long line to the instep all the way around. 

The French houses have brought out such new models 
in this bouffant gown as are sketched in the illustration. 
There is one in graduated tiers of ombré coloring with a 
slightly raised line at one side. Another is becomingly 
built of a sheer top, a heavy satin basque and matching 
top for the skirt and a sheer flounce below. 

Large bows ornament these new bouffant gowns with 
loops and ends and diamond mounted ornaments in place 
of the usual confining knots. These bows are attached to 
the skirts in various positions. Great loops are placed on 
either hip for one matter, at the back like a bustle with 
extremely long ends for another frock, and on the shoulder 
of one original gown. 

The materials for these enticing evening frocks will in- 


] T is always a moot question, as the fall draws near, 


clude the fashion highlight, all the white and off-white 
satins and velvets, the sheer black materials and the new 
stiffened chiffons. These fabrics will be embroidered, 
hand painted, beaded in clustered patterns, given tucks, 
plaits and flounces and trimmed with lace. 


S so far indicated by the new models brought out in 
Paris, the colors for these picture gowns will follow 
the newly favored tones and add some dainty tints of their 
own. Besides the whites and the sheer black there will be 
black moire, orange chiffon velvet of a glorious texture 
and featherweight; there will be tomato colored taffeta, 
rose faille, shell-pink chiffons and combinations of velvet 
and chiffon, satin and lace, taffeta and brocaded materials, 
new in construction and completely fresh in their patterns. 
This little fashion note is brought you from Paris at 
the earliest possible moment as a forewarning to prepare 
appropriate jewels for wear with this robe de style. 
Necklaces will be demanded by these gowns, for their 
cut is low and of course they are sleeveless. Earrings 
will be worn with them and the new hair ornaments will 
crown them with distinction. A quite fresh shoulder or- 


‘e) 


nament worn with these gowns will show dangling fringes 
as well as elaborate central brooches. Bracelets will grace 
the arm, both above and below the elbow. Finger-rings 
will be worn with these gowns in discreet numbers, but 
buckles for the slippers, ornaments for the sash fastenings 
and separate brooches will be used for one and all of these 
evening costumes. 
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How ‘Detroit Jewelers 
(onduct a Special Sale 


By H. L. Lawson 


in all types of business, and what is more, compe- 

tition is no longer confined to other firms in the 
same line of business. Today the grocer handles aspirin 
and other drugs, the druggist handles alarm clocks, 
watches and jewelry—and the department store handles 
nearly everything the jewelry store carries in stock. 

The jewelers in the larger cities have found the jewelry 
departments of department stores growing steadily in 
sales volume and consequently affording the keenest sort 
of competition, particularly in certain types of merchan- 
dise. One of the jewelry classifications in which the de- 
partment store has become most strongly entrenched is 
the silver-plate line. 

Where the average customer will visit the jewelry store 
perhaps three or four times a year, she will visit the 
department store once a week or oftener. A large per- 
centage of silverware sales in the plated merchandise are 
“impulse” sales. The customer visits the store for some- 
thing else and sees a tempting display of silver plate, this 
visual stimulus leading to the impulse to purchase. 


7 as is an age of keen and unrelenting competition 


N this type of sale the department store has a tremen- 
dous advantage over the jewelry store in business 
potentialities. The law of averages alone will give the 
former store a strong preference. So the aggressive jew- 
eler in the larger cities (the smaller cities and towns in 
which department stores do not flourish do not, of course, 
have to meet this situation) is confronted with the prob- 
lem of so merchandising his silver-plate department as to 
offset the value of the additional store traffic. 

There are many good methods of merchandising the 
silver-plate section of the jewelry store successfully enough 
to counteract the advantages of the department store and 
to maintain a satisfactory volume of this type of ware. 
Wright, Kay & Co., one of the leading jewelry houses of 
Detroit, Mich., have maintained an enviable reputation for 
aggressive selling methods for many years, methods that 
have placed them in the front rank of jewelry houses of 
the country. 

The well known Detroit house has had to face the de- 
partment store competition in silver plate, and has devel- 
oped a merchandising system that is working effectively 
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WRIGHT. KAY & © 
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1—Wright, Kay & a 4—The sale con 
Co., Detroit, Mich., sisted largely of sil- 
do things in a big ver plate and was 
way May 2, 1929. known as a private 

sale 





A PRIVATE SALE OF SILVER PLATE 





2—Their volume of 

business is large and 

the advertising ap- 

propriation a gen- 
erous one 


reductions. 


3—This article tells 

how these enterpris- 

ing jewelers conduct 
a private sale 





Before starting building alterations, we 
must reduce our stock of plated Silverware 


Our regular selections of high grade 
plated Vegetable Dishes, Vases, Centerpieces, Candlesticks, 
Water Pitchers, Meat Platters, Tea Services, etc., except 
some restricted patterns, will be offered at liberal 


This sale will commence next Saturday, 
May 4th, for our regular customers who will have from 
May 4th to May 1lth to make their selections, after 
which the discotnts will be announced to the public. 


5—The firm’s meth- 

ods powerfully coun- 

teract department 
store competition 


6—Customers are 

advised that certain 

patterns will be in- 
cluded in the sale 


Yours very truly, 


WRIGHT, KAY AND COMPANY 
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in keeping the silver plate volume up to a point where it 
justifies its allotment of nearly a third of the second floor 
of the large Woodward Ave. store. Here, in an atmos- 
phere of quiet elegance, silver plate is shown on aisle 
tables and in wall cases with mirror backs to excellent 
advantage. 


HE firm’s stationery department, where a large busi- 
ness in stationery, wedding and social announcements 
and other engraving in conducted, is 
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advisable for the jeweler to handle a better grade of mer- 
chandise than the department stores, Mr. Wright asserts. 


S an example of the way this type of presale works 

out, on May 2, 1929, the company sent out a letter 
to all the thousands of charge account customers on the 
books, worded as follows: 


A Private Sale of Silver Plate 


“Before starting building alterations, we 
; must reduce our stock of plated silverware. 











also located on the second floor, so 





“Our regular selections of high-grade 


that the silver plate department gets | | plated vegetable dishes, vases, centerpieces, 
a certain amount of casual traffic, but iB! candlesticks, water pitchers, meat platters, 
nowhere near the amount enjoyed by Sale of tea services, etc., except some restricted pat- 
the sterling department, which is lo- | | 7. will a” yp at — so 
. . 1: nis sale will commence Saturday, May 
cated oe a conspicuous place on the iA 500 4, for our regular customers, who will have 
main ogi 7 aA j +} from May 4 to May 11 to make their selec- 
Wright, Kay o. stimulate silver ‘ , tions, after which the discounts will be an- 
Articles in nounced to the public. 


plate selling principally through a 
special type of sale which they have 
found particularly effective, according | 
to Edward F. Wright, assistant secre- 
tary and advertising manager of the 
company. The entire customer list is | 


Silver Plate 


From Our Regular Stock! | 
At Sweeping Reductions 








“Yours very truly, 
“WricHTt, Kay & Co. 








I: “P. §—The plated service and flat 
| silver and flatware are offered at 
half price.” 


if With this letter, as a reminder and in 


sent a circular letter and occasionally 1:) Centerpieces order to fix the event more firmly in the 
some other literature explaining that | 4} minds of the charge-account customers, went 
Candlesticks '§| a blotter 31%4 by 6 inches in size, suitable 


the store plans a public sale of silver | 
plate to begin on a certain date some- 
thing more than a week away. | 


Sugars and Creamers I 


for a woman’s desk, bearing this lettering: 


Private Sale of Silver Plate for 


The customers are advised that a Platters Regular Customers 
certain selection of silver plate in cer- : 

; ‘ : , Vegetable Dishes | “May 4 to May 11, inclusive—After next 
tain patterns will be included i? this week it will be announced to the public. 
sale. The merchandise is already in | Gravy Boats | (Then two patterns of plated ware were 
place on the tables in the silver-plate | offered at 50 per cent off) Fully Half of 

(4) Tea Sets All Our Regular Stock of Silver Plate 


department on the second floor, the 
customers are told, and regular pa- 
trons of the company will be per- 
mitted to make advance selections to 
suit their needs during the entire 
week preceding the advertising of the 
sale to the public. 


| 
| 
| 


| 
HIS appeal invariably produces | 
excellent results. Possibly, many | 

of the Wright, Kay charge account | 
customers who receive this literature 
| 








A Host of Gifts at $1.00 to $10.00 | 
Visitors Welcome! | 

| 

| 


Marked Down Prior to Extensive Building 
Alterations. Wright, Kay & Co., Jewelers, 
Woodward at John R.” 


HE interesting part of the sale 
is that more than $1,000 worth 








‘WHRIGHT,KAY & (70 | etsy Sin hei 
| ’ | day of the preshowing to customers, 
JEWELERS i 


| 
| Woodward at John R | 


with six more days to go before public 
announcement of the event! On Sat- 
urday night, May 11, three display 
windows were trimmed with silver 

















=x plate to bring the public in, and an- 














are likewise patrons of the depart- 
ment stores. Possibly, too, they be- 
lieve that the department stores are likely to have lower 
prices on silver plate. Still the thought that a sale is 
being prepared for in which silver plate in the wanted 
designs and patterns will be offered at reduced prices, and 
they have the privilege of making advance selections be- 
fore the public is admitted, applies to the problem of mer- 
chandising this ware the double psychological appeals of 
reduced price and a preferred service that is irresistible. 

After the customer is once brought to the second floor 
of the store by means of the double-appeal direct mail 
advertising, the sale is virtually assured because Wright, 
Kay & Co. have a wide range of sizes, designs and makes 
of both hollow ware and flatware, and those patterns that 
are not offered by the department stores are featured so 
that there can be no direct comparison between the mer- 
chandise handled by the two types of stores. 

Mr. Wright stresses the necessity of the jewelers han- 
dling a full line of patterns that the competitive stores 
cannot offer, particularly the more unusual patterns which 
are attractive but somewhat out of the ordinary and dis- 
tinctive. This factor plays a most important part in 
maintaining the jeweler’s sales volume. It is likewise 


| 

nouncements were used in daily news- 
papers and the Detroit Shopping News. 

This firm uses advertising space very liberally, and also 
sends out circular letters, booklets and folders to good 
advantage. The concern’s show windows are always timely 
and attractive, and the public has got the habit of 
thinking of the concern and looking at the new things 
that constantly appear. The firm believes in adopting 
modern dynamic methods in keeping with the times and 
in order to meet the aggressive form of competition that 
is now so extant. 








A device for retaining personal jewelry in safety while 
the owner is sea bathing has been invented for the sum- 
mer season. It is in the form of a small metal container 
with screw top. It fastens to the belt of the bathing cos- 
tume and stands immersion in salt water without injury 
to its contents. Many women at the fashionable resorts 
here and in France and Italy like to parade the sands with 
their bathing costume jewelry. The belt container solves 
the problem of what to do with necklet, earrings and brace- 
lets while in the water. 
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Dame Fashion Vv atches ¥ hile 
fifth Avenue Prepares for Fall 


By Isabelle M. Archer 


Avenue in some brooches designed after the type of 

old Moorish, Indian and Chinese designs. These 
are exotic jewels, colorful and picturesque and with just 
enough hint of the prototypes to give them character. The 
brooches of Spanish lineage are constructed of oxidized 
silver wire and 
mounted with 


Tis Oriental note is already appearing on Fifth 


rubies, topazes, 
zircons, smoked 
amber, white 


jade and black 
onyx to give 
them the typical 
Spanish  color- 
ing. In the il- 
lustration are 
three of these 
large plaque 
brooches. Each 
has pendant gems 

and all alike are 
built up of silver wire 
heavily encrusted with 
gems, gem-stones and enam- 
els. 


MOOT question for the 

fall has been brought up re- 
garding bracelets, gloves and coat 
cuffs, and the answer is found in the un- 
usual amount of advance orders for new 
bracelet designs. In the illustration is shown 
a princess coat with the new cavalier cuffs of fur 
reaching to the elbow. This new finish to coat 
sleeves has made it necessary for the modish bracelet 
to appear in bangle form in order to escape this enveloping 
fur cuff. On these new coats will also be used a decorative 
brooch. These come in the new long bar-pin design or in 
the dagger forms with tri-cornered or other geometric 
forms making the two jeweled ornaments. 


NOTHER question brought up through a fresh cos- 

tume style is whether or not earrings will be worn 
with the new low-slung hats. The answer is that earrings 
have become more exotic than usual and that they are now 
designed especially for wear against the flattering frame 
made by the wide fan-shaped backs of the new small hats. 
These hats are in velvet, both in black and colors and the 
earrings repeat the color note of the chapeaux. For wear 
against the background of a low-reaching black velvet 
toque, there is a pair of earrings, pearl-mounted against a 
ground of faceted black onyx. A large soft bow of ma- 
roon-colored plush makes the trimming on an unusual 
beret for another of these new fall hats. This takes tur- 
quoise in its earring as a contrast color. Two tones of 
green carried out in peridots and blue-green tourmalines 
against a velvet hat of forest green makes another exceed- 
ingly becoming color-scheme. 


















INGER-RINGS and bracelets to match for daytime 
wear make a combination in costume jewels which 
enjoys a continued popularity. The bracelets are of the 
bangle form or wide flexible bands of platinum, diamond- 
mounted and made especially to be worn over the crushed 
white glove which accompanies the dark-toned cloth or vel- 
vet costume for 
wear on the 
Avenue. At tea- 
time when the 
gloves are re- 
moved, these 
matching sets 
of finger-rings 
and _ bracelets 
are at their 
best. Three of 
these designs 
are shown in the 
illustration. 
These are two- 
toned _finger-rings, 
carried out in gem- 
stones with diamonds and 
pearls for either their fea- 
tured gem or their accom- 
paniment. In the first design 
a long narrow upright form is 
used. It is carried out in jade, black 
onyx and sapphires, an unusual color- 
scheme, but one to blend perfectly with 
the new blue and green ensemble. A large 
black pearl is mounted against a slab of frosted 
crystal, having an encrusted triangle of small dia- 
monds and two side pieces of smooth-polished red 
coral. The third ring shown in the illustration is two 
tri-cornered pieces of smoked amber with a dividing band 


of baguette-cut emeralds. 





London Jewelry Fashion Notes 


At the most recent society wedding here the groom pre- 
sented his bride’s attendants with various gifts of jewelry, 
including earrings for the matron d’honneur, diamond dog 
brooches for the little girls, and cuff links for the youths 


acting as pages. 
* * * 

A Regent St. jewelry house is featuring as a brooch 
for hat or shoulder a tiny automobile racing model, the 
wheels being in diamonds and resting on a diamond rib- 
bon of track. The car body is in various materials and 
colors to match the new dress colors. 

* * * 


The newest type of “bracelet” is the jeweled glove reach- 
ing from fingers to elbow. It is composed of a series of 
strapping to give a lace-like effect. It is worn with the 
evening gown in place of the orthodox bracelet. 
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¢ Treasure Solid Silver 


STERLING 925/1000 FINE 





Exqutsitely Designed to Harmonize with the 
Decorative Styles of Fine American Homes 


HE rapidly growing preference for 

TREASURE patterns among society 
brides and hostesses is not to be wondered at. 
For here are patterns of pleasing beauty and 
correct style. Patterns which permit a little 
nicer discernment—a finer note of harmony— 
in the selection of Sterling Tableware for 
modern American homes of good taste. 


Whether your customer is interested in Early 
American things, or has her dining room fur- 
nished in the Spanish Style, or Georgian, or 
Early English, there’s a TREASURE pattern 
especially designed to fit in perfect taste. 


Today, with style uppermost in the mind of 
the consumer, the correct styling of TREAS- 
URE patterns is a wonderful help in selling 
fine Sterling—as “Treasure” dealers will tell 
you. 


ROGERS, LUNT & BOWLEN CO. 


Silversmiths ~, Creators of Distinctive Tableware 
GREENFIELD™“X MASSACHUSETTS 


Member of the Sterling Silversmiths’ Guild of America 
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Cutters and Importers of 


DIAMONDS 


STERN BROS 6CO 


2 West 46th Street, New York 


Diamonp Cuttinc Works CHICAGO 
_— 31 North State Streei 


68 Hunters Point Ave. AmsterpAM: 16 Sarphatistras’ 
Long Island City Antwerp: 48 Rue Simons 
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A Good Watch Repair Record 


NE of the best watch repair records 

noted in a long time is the one de- 
vised by H. E. Watson, of San Fran- 
cisco. “It took me twenty years to per- 
fect this card,” said Mr. Watson, “and it 
has paid for the thought put into it, 
many times over.” By the means of one 
entry, a jeweler has a record that will 
carry through a dozen jobs at the work 
bench. This saves a watch from being 
scratched full of numbers, as one entry 
serves as a perpetual number as far as 
Watson is concerned. 

Another good feature is that it pre- 
vents any arguments relative to the 
“what,” “when” and “how much” of any 
and all previous jobs. When a customer 
sees this record, he is always impressed 
by the thoroughness of the store’s sys- 
tem, and so the basis for a certain 
amount of confidence is established. 

One year after a watch has been 
overhauled, a friendly letter like this 
is sent out, that invariably brings a 
word of commendation in return: 

“Mrs. H. F. Lauritzen, 
Antioch, Cal. 
“Dear Mrs. Lauritzen: 
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“The above number carries an inter- 
esting record of your watch, and it says, 
June 6, 1927, watch in good order. 

“Normally it would need an examina- 
tion to determine present condition for 
best time keeping results and elimina- 
tion of wear on pivots and balance. 

“There will be no charge for this ser- 
vice. We are trying to render a service 
to you and your watch. 

“Respectfully, 

H. E. WATSON.” 


* * * 


“Just Note the Weight” Built 


Business 


DECIDED increase in the sale of 
the better grades of sterling hol- 
low ware has been experienced by 
Shreve, Treat & Eacret of San Fran- 
cisco, since the men selling silver have 
begun to use the significant phrase of 
“Just note the weight of this article.” 
Some of the lighter weight sterling is 
carried, but the interest shown in the 
better grades is so marked that it is 
rather an open question with the firm 
whether or not to concentrate on just 
the heavy weights. 








No. 7399 A fine business has been developed 
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Watch repair record used by San Francisco jeweler 





The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 
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By Harry R. Terhune 


here through featuring fine china plates 
with sterling rims. These, by the way, 
are made in the store’s own shops. As 
Fred S. Wheeler expressed it, “Brides 
always come back to exchange many 
duplicate wedding gifts, but never do 
we remember of having a sterling and 
china plate returned for exchange, even 
though the bride received a dozen or 
more of them.” Evidently Eacret’s have 
solved the long sought “unchangeable 
gift” problem, in a measure. 

One other good point brought out by 
Mr. Wheeler had to do with retail prices. 
A careful survey of the sales tickets of 
the inexpensive merchandise over a 
period showed a marked preference of 
people buying articles at certain prices. 
Two lists of retail prices were compiled, 
one good and the other poor. Under the 
“good” classification were the retail 
prices of $1, $2, $5, $7.50, $10, $12.50, 
$15 and $20. 

As a result of this study, the retail 
prices were equalized so as to bring 
them under the “good” heading. That 
is, with the $9 and $11 prices eliminated, 
goods would be marked at $10. It may 
be stated that the markdowns were 
greater than the markups. 

Items having established resale prices 
were, of course, unchanged. The big 
reason behind this concentration of few 
prices is that many people go into a 
jewelry store with a fixed amount of 
money to spend. Often they will decide 
that they will pay $10, $15 or $30 for a 
present, so the in-between prices, such 
as $11, $12 or $16 does not appeal to 
them. * * * 


Quality and Service Win 


tr is refreshing to meet a jeweler who 
has thought out things as well as has 
E. C. Kendrick, of Anaheim, Cal. So 
much has been told of the retail jewelers 
along the thought that it is necessary 
for them to adopt department store 
methods and department store merchan- 
dise, that many have or are considering 
lowering their standards. Running this 
over in the back of his mind caused Mr. 
Kendrick to be more convinced than 
ever that Quality and Service when 
closely coupled with Progressiveness 
will pay big dividends. His steadily in- 
creasing business conclusively proves 
this fact. 

Instinctively, the first question a cus- 
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Style No. 1600/3—A magnificent triple strand necklace, lengths, 16”, 17” and 18” 
of small uniform pearls—the centers of each strand composed of fancy shaped 
simulated crystal beads with alternating chaton rondelles. Mounted with a 
nn NN I oo bins Os Res Se Ss oo es owes 5% ow ses $9.00 


This necklace can also be had with the rondelles in pastel colors, also in single 


strand for $3.00 and double strand for $6.00 


Subject to Standard Trade Discount 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & COQ., Ine. 


FOUNDED 1867 FOUNDED 1867 





MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N.Y. 
PROVIDENCE, R. I., 236 WESTMINSTER STREET 
CHICAGO, ILL., 31 NORTH STATE STREET 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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tomer. asks, is, “Is it good?” After the 
assurance of quality comes the incidental 
question of price. “We always have 
things thoroughly understood with our 
trade,” said Mr. Kendrick. “For ex- 
ample, when a watch is sold that has a 
twenty-year guaranteed case, we make 
it very plain that only the case, and not 
the works is guaranteed for that period.” 

In a small town near a big city— 





KENDRICK 


JEWELER 


155 W. Center St. 
Anaheim 5-21-2 


Dear Friends: 

Here it is the end of May already 
and this weather makes me want to 
get out and dig in the dirt. 

I confided that thought to the boss 
this morning and he says, ‘‘Well you’d 
better be writing an ad. about gradua- 
tion presents or you'll be out digging 
dirt in a ditch somewhere.” 

That was enough for me. I can 
take a hint sometimes. 

And besides I’ve been noticing a lot 
of new things coming in here lately, 
such as lovely necklaces and bracelets 
and vanities for the girls; and strap 
watches, pocket watches and Intaglio 
rings for the boys. 

That shows that Mr. Kendrick has 
been thinking about graduation longer 
than I have, and getting ready for it. 
He’s pretty good that way. 

_ TICKER 
“Ad. Writer for Kendrick’s” 











Anaheim is only twenty-five miles from 
Los Angeles—a merchant keenly feels 
the big city competition, so must carry 
a good comprehensive stock of quality 
merchandise. 

Occasionally when the question of 
price is uppermost in the customer’s 
mind, and when some other store is 
quoted as having supposedly similar ar- 
ticles cheaper, the Kendrick method is 
to acknowledge that articles may some- 
what look like those he carries and so 
might be sold cheaper. Then comes a 
convincing talk on quality which invari- 
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Highly specialized displays changed every day prove profitable to Hirschman & Co., San Francisco, Cal. 


ably makes a new friend for the house. 
To make his advertising more readable, 
a decided human interest slant has been 
injected through the creation of a char- 
acter called “Ticker, Ad. Writer for 
Kendrick’s.” In a city of 15,000 people, 
where practically everyone in the town 
knows Kendrick, it is possible for him 
to talk in a vein that a high grade 
jeweler in a large town cannot do. 
* * * 


Entire Appropriation Spent on 
Displays 

RACTICALLY the entire advertis- 

ing appropriation of Hirschman & 
Co., San Francisco, is spent on their 
windows. It has been found that a 
series of individual cases which are set 
close to the glass, are best adapted to 
their type of store. Hirschman’s has 
been established for over seventy years, 
with the second and third generation of 
that family now in active control. It 
is Reginald H. Hirschman who super- 
vises the window in addition to his other 
duties. From him we learn that highly 
specialized displays changed each day, 
are direct means of bringing in many 
new and old customers to this long 
established jewel shop. 

The photograph well illustrates the 
point. The left hand case is devoted to 
religious items, crucifixes, rosaries, etc. 
The center case to natural dog pins, 
while the case on the right displays only 
pearls. As pearls are the specialty of 
the house, it is the custom to have a 
good showing of them at all times. 

This is the first store in the city to 
use bronze uprights in their windows. 
The one shown in the picture was in- 
stalled ten years ago and really im- 
proves with age. 

The case to the left of the entrance 
(which would be to the right of the 
post, and so does not show in the photo) 
brings the most people into the store. 
Next in sales importance, is the one on 
the extreme left of the picture. 
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How Jewelers May Cooperate With 
Dealers in Other Lines 


GOOD example of what can be done 
through friendly cooperation with 
merchants in other lines of businesses 
comes from Ontarion, Cal. F. H. Smith 
has a fair sized jewelry store for a city 
of 10,000 people. Of course he is 
cramped for space to show off his silver- 
ware to its best advantage, so through 
a friendly neighboring furniture dealer 
who does not carry silver, a deal was 
made whereby the Smith silver was used 
in decorating the dining room furniture 
window display. Calling on Mrs. Smith, 
to do the table setting, a very creditable 
showing was made. The table and buffet 
were set as for an afternoon tea. 

So much interest was created that 
Friend Furniture Man suggested his 
next window display of a bedroom suite 
be enriched by items from the jewelry 
store. In the latter case, a powder dish 
of French Lustre ware, candle sticks, a 
jewel box, a cold cream dish, a candy 
dish, together with the toilet articles 
caused “just furniture” to take on a liv- 
able atmosphere. 


*k * * 
Suit the Customer 


6é¢NONTRARY to general practice, I 
do not believe it good policy to 
try to sell the highest priced articles,” 
said Miss Helen McArley, jewelry buyer 
for the Emporium, San Francisco. “It 
is rather a question of what will suit 
the customer best. Often customers will 
pick out something that is far from be- 
ing what they really should have. We 
feel it our duty to guide them right.” 
Department meetings where not only 
current styles are discussed, but the rea- 
son why certain items should be shown 
with certain costumes are thoroughly 
gone into. All information that may 
arouse customer interest is compiled by 
Miss McArley and talked over with her 
selling force. 
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Anniversaries and Holidays 


2. Labor Day. 

12. Old Defenders’ Day—Maryland. 

17. Anniversary of the Birth of the 
Constitution of the United States. 


The New Season 


September is the key month of a new 
business season and much depends upon 
the manner in which the season’s adver- 
tising is launched. 

The new seasun marks a_ decided 
change in the living habits of a large 
part of our population. The out-of- 
doors has claimed the thoughts of the 
masses and the classes for several 
months, but now their thoughts are turn- 
ing to the delights of an indoor season. 

Soon the home entertainment will 
blaze forth in resplendent brilliance; the 
theater party, the café and restaurant, 
cabaret and the night club will be filled 
with jeweled guests. The social season 
swings swiftly into session. The jewel- 
er’s opportunity for business is present 
in the sale of his merchandise. 





Chaste Beauty 
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Fall Advertising 


Jewelers should carefully prepare 
their fall advertising campaign with an 
eye to every possibility for business. 
Nothing should be left to chance because 
the chances are it will be overlooked. 

The entire fall advertising campaign 
should be laid out on paper in such a 
way that the jeweler can see the most 
important things that should be done to 
make the campaign a success. 

In planning a campaign of advertis- 
ing the first thing the jeweler should 
do is to take cognizance of the events 
that will affect his business through 
their influence on the general public. 
Thus, starting with the exodus that 
wends schoolward early in September 
each event that can be anticipated should 
be listed and its influence on business 
studied. Some of these are as follows: 

Fall Weddings; New Social Activities; 
Home Entertainment; Theater Parties; 
Night Clubs; Quiet Evenings at Home; 
Fall Sport Events; Hunting Parties; 
Hallowe’en; Columbus Day; Formal 
Functions; Thanksgiving Day; Armis- 
tice Day; Christmas. 

These things affect business more 
than most jewelers realize. Even such 
a minor movement as the resumption of 
activities in fraternal societies have 
their effect in creating a renewed de- 
mand for emblematic jewelry. Practi- 
cally nothing that takes place in mass 
movements of human events but has a 
phase that will affect business. Jewel- 
ers should study all these movements and 
when an opportunity for business looms 
up should recognize it and make the best 
of his chance to secure that business. 

One of. the most important things in 
merchandising is in knowing what to 
offer the people—and when. The jeweler 
with every mass movement in view will 
be better able to decide this question 

than the jeweler who merely consults 
his stocks when he prepares his adver- 
tising. It is absolutely necessary that 
he advertise what he has in stock, but 
it is also necessary that he advertise it 
at the right time. 


General Business Activities 


September ushers in a new mass buy- 
ing’ movement on the. part of the public. 


Appropriate Selling Events 


Sapphire Birthstone Campaign 
School and College Requirements. 
Fashion Jewelry Expositions. 
Wedding Stationery. 

Fall Wedding Gifts. 
Engagement and Wedding Rings. 
Silverware for Fall Brides. 
Items for Home Adornment. 
New Lamps for Old. 

Clock Exploitation. 

Social Stationery. 

Fine China and Glassware. 
Opera Glasses, Lorgnettes, etc. 
Party Favors and Prizes. 

Library and Desk Sets. 

Watches and Diamonds. 

Harvest Festival. 


Window Display Suggestions 


Labor Day setting symbolizing Industry. 
Displays symbolizing Autumn. 

Fall Wedding Gift Displays. 

Gifts and Prizes for the Home Party. 
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This movement is quickened all along 














Layout employing white space effectively 


(Continued on page 108) 





Layout suggesting triangular design 
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CUTTER of DIAMONDS 








Section of the polishing department 


Alifetime experience in diamond cutting 


SOL VAN WEZEL. tne. 


Offices and Factory 
74 West 46th Street, New York 


BEST VALUES 


consistent with 


HIGH GRADE WORKMANSHIP 


z = Sa SOL ROSEMAN 
epresentanves: | mr. SAM NEWMAN 
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Lolita Vendrell, who 
participated in the 
“Old Spanish Days” 
Fiesta which coincid- 
ed with the Southern 
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California Yachting 
Association regatta, 
with the Lipton tro- 
phies for the victor 
in the racing meet 








Wide World Photos 


The News from England 


Arrival of Foreign Buyers Expected to Increase Diamond Sales—Police Take Precautions to 
Prevent Jewelry Store Raids—Demand for Sterling Silverware Shows Increase 


LONDON, Aug. 6.—Within the next two 
weeks a revival in the diamond market 
is anticipated consequent to the influx 
to town of visitors looking for the right 
kind of goods. August, being the month 
for vacations, usually sees a slackening 
off in jewelry buying, while the diamond 
centers regard it as the quiet month in 
their particular lines. There has been 
some good business done lately in large 
single diamonds, the demand for which 
is in no way lessening. According to 
Backes & Strauss, the Holborn Viaduct 
diamond firm, the high prices of the 
rough stones is influencing the cutters 
in their full-time working in view of the 
small profit forthcoming on the finished 
stones. “With the summer holidays at 
hand one notes as usual at this time of 
the year a slackening off in the activity 
that has been so marked of late both in 
Antwerp and Amsterdam,” said a mem- 
ber of the firm to THE JEWELERS’ CIR- 
CULAR representative this week. “Many 
factories will be closed down entirely, or 
merely working with a nucleus staff for 
the next few weeks. In the meantime 
prices have been very firm and whatever 
goods have been placed on the market the 
past two weeks have been readily ab- 
sorbed. Cutters have been complaining 
that the high prices paid for rough 
makes it increasingly difficult to obtain 
a reasonable profit on the newly polished 
goods, and this has increased the ten- 


dency to discontinue working at full ca- 
pacity. Here in England the fin de sai- 
son feeling is very apparent, though in 
London some very big transactions have 
been successfully negotiated, noticeably 
in large single stones. Regular trade 
in more current goods is dwindling fast, 
and most people are thinking more of 
spending money on holidays than of 
making jewelry purchases. After the 
Bank Holiday we may expect a certain 
amount of revival in town as there is 
certain to be a large influx of American 
and other prospective buyers.” 


* * * 


A double ring of police boxes around 
London to counteract the activities of 
the car bandits who make a special prey 
of retail jewelers is contemplated by the 
boroughs and home counties officials. 
A special committee of police chiefs has 
been formed and a conference is to be 
held at which suggestions will be in- 
vited. Each box is to be equipped with 
a mechanical device for stopping speed- 
ers. The main avenues along which 
smash-and-grab bandits enter and leave 
the metropolis will be particularly 
watched. A number of jewelers have 
been victimized the past few weeks and 
the police are determined to stop the 
raiders. 


* * * 


Although women today are not wear- 


ing so much jewelry as formerly, this 
does not mean that they are not spend- 
ing as much money with the jeweler as 
they have been in the habit of doing. 
The alliance between the dress designer 
and the jewelry specialist, plus the trend 
in modern usage, has had an eliminating 
influence in jewelry display by the in- 
dividual, which is for the good of the 
trade. The average high class jeweler 
may not sell so much bulk jewelry as 
he used to, but he sells jewelry of a 
much higher quality and consequent 
greater value. 
* * * 

The demand for sterling silverware 
shows substantial improvement lately, 
especially in London. There is, too, a 
good request for the ware in America. 
Exports of silver goods to the U. S. A. 
are on the increase. Many American 
tourists are making big purchases of 
sterling silver goods to take back home 
with them. In the provinces, however, 
the trade in sterling silverware is not so 
brisk. In the electro-plated hollowware 
section there is not a lot of business 
passing. The production of table cut- 
lery at Sheffield continues on a big scale 
(although not up to the dimensions of 
former years) and retail jewelers are 
finding considerable scope in cutlery 
sales while jewelry trade languishes as 
a result of the “off-season” slow down in 
consumer buying. 
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A small gold necklace 
of sextagonal pieces on 
a link chain is worn by 
Fay Wray, a star of 
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the silver screen. The 

unusual design of the 

necklace adds to its at- 
tractiveness 








Choosing the Right Jewelry 





London Beauty Specialist Advises Clients on Making the Most Appropriate Selections 


LONDON, Aug. 5.—In Bond St. is a 
woman beauty specialist who not only 
lifts faces and dispenses 100 different 
cosmetics, but advises clients on matters 
of dress. Even jewelry isnot outside 
her sphere. 

Indeed, she is something of a psy- 
chologist where earrings are concerned 
and advises they should be worn as a 
cure for nervous ailments and deafness. 
This is not altogether new as in the days 
of wind-jammers, hard-bitten sailors 
wore a ring of gold in their ears for 
somewhat similar reasons. The gypsy 
nomads, both male and female, still wear 
them as a charm against sickness and 
disease. However, the beauty specialist 
does give useful advice regarding the 
correct shape of ear ornaments to suit 
one’s particular type. 

For instance, she advises long ear- 
rings if one’s face is full and round. 
Ball earrings are for the person with 
a long, thin face. And if one’s phy- 
siognomy is of an exaggerated thinness, 
pearls swung on long platinum chains 
give a corrective effect. The beauty 
specialist charges guineas for this in- 
formation, but it is gladly passed on for 
nothing, together with the following ad- 
ditional remarks on color culled from 
the experience of a famous Bond Street 
jeweler. 

Pale eyed people—those whose eyes 
are light in color—should beware of 
light colored jewels which tend to take 
the color out of the eyes and make them 
look still more insipid. Blondes should 
wear sapphire ornaments or emeralds. 
Brunettes, rubies, pearls, jade and lapis 


lazuli go well with dark eyes. Onyx 
should never be worn by dark-eyed 
people, but is very successful against a 
background of gray hair. Those whose 
skin is of the milk and water white 
variety may, however, wear onyx if they 
so desire. Stud earrings may be worn 
effectively by shingled brunettes who 
are slim. And that’s all. No, not quite. 
If your beauty is marred by a careless 
character that, for instance, causes you 
to habitually be late for appointments, 
then you will probably find a cure in 
the earring watch. 


This notion is apparently the direct 
sequel of the single earring vogue and 
was first exploited by one of Mayfair’s 
bright young things at a recent ball. 
Her watch earring was presented to her 
by a friend who shares her sense of 
humor. 


The story goes that she habitually 
kept him waiting half-an-hour every 
time he took her out. Mild remon- 
strances had no effect. “Sorry, old 
thing, I forgot to look at my watch,” 
was invariably her excuse. So he pre- 
sented her with a watch mounted as an 
earring—an exquisite little jeweled 
affair. He calculated that a woman 
powders her nose’ on an average of once 
in every 10 minutes and that every time 
she used her powder puff the watch 
would reflect a reminder in her mirror. 
She saw the point, took the hint and 
the watch, and now he has to wait on an 
average only 10 minutes. Husbands 
with dilatory wives should make a note 
of this. 

Jewelers who make the engagement 


and wedding ring section of their busi- 
ness a big feature during summer say 
that the solitaire stone will continue to 
be the first favorite with the engaged 
girl this year and the beauty specialist 
approves of this statement. The large 
single stone engagement ring is now 
mostly platinum set and the stone is 
square cut, with a narrow baton 
diamond on either shoulder. A _ fea- 
ture of the square cut stone is 
the Maltese cross. Actually it is 
reflected on the surface of the stone, 
but appears to be carved like an intaglio. 
Not every one, the jewelers say, can af- 
ford to pay the price for a good solitaire 
stone diamond engagement ring, and a 
less expensive diamond half-hoop con- 
taining a smaller fancy-set solitaire is 
available. The half-hoop this season con- 
tains three, instead of five, gems. While 
emeralds are very popular in place of 
diamonds for the engagement ring this 
year, the diamond will never lose its su- 
premacy in this field. An attempt is be- 
ing made to feature the ruby in the en- 
gagement ring, but rubies are not every- 
body’s stone. 

Chains of very large emeralds twisted 
round and round the arm serpent-style 
now serve the purpose of bracelets with 
very chic women, while twisted strings 
of rubies and pearls hang from the neck. 
Many of the newest of the massive hand- 
cuff bracelets are worked in a modern 
design of red and gold. Sapphire and 
crystal pendants of massive dimensions 
worn on a crystal chain are now a pop- 
ular form of decorative neck jewelry in 
the smart London circles. 
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Here we have the 
modernistic trend 
of the present day 
as shown in this 
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cup by Jean Pi- 
forcat, Paris 








Conditions in the German 
Jewelry Trade 


T is most characteristic of the present 

position of the German jewelry trade 
in general that in spite of technical 
schools, research institutes and other 
educational establishments the artistic 
capability, speaking of the handicraft as 
such, is declining at a steady rate. This 
is, no doubt, due to the influence of the 
war and the following inflation period 
which turned over the existing condi- 
tions and created quite new ones. The 
jewelers could not afford to do any work 
which did not correspond with the actual 
and popular demand, and the people 
could not afford to buy expensive things 
which represented real value, for the 
war and the inflation had taken prac- 
tically all they had and, therefore, the 
buying power of the people at large 
declined tremendously. 

Thus it was that the jeweler and the 
goldsmith, the engraver and the polisher, 
stepped down from their respective ar- 
tistic levels and became _ tradesmen 
rather than anything else. The major- 
ity of the jewelers in Germany do not 
now specialize in pieces of art and real 
value, no matter whether antique or 
modern, but they carry a considerable 
number of other articles destined for a 
more practical use. 

Steps are now being taken to remedy 
the situation: In order to raise the 
low level of art in the German jewelry 
trade, it is proposed that the bodies 
which alone represent art at the present 
time, i.e., technical schools, research 
institutes and other educational estab- 
lishments, should be given a much wider 
influence than was the case heretofore. 
It is suggested that every year a prize 
be offered for the best piece of art that 
German goldsmiths produce. It is urged 
that the schools should give up their 
“splendid isolation,” that they should 
seek a more intimate contact as well as 
cooperation with local industries and 


also with everybody who would be in- 
terested 


in an artistic renovation of 





Cerman jewelry in general throughout 
the Reich. 








Approves Review of Decision of Cus- 
toms Court on Pearls 


WASHINGTON, D. C., Aug. 10.—F. X. 
A. Eble, Commissioner of Customs, 
Treasury Department, has approved the 
action of the United States Assistant 
Attorney General in appealing a decision 
of the Customs Court in which it held 
that certain real pearls imported were 
dutiable at 20 per cent instead of 35 
per cent as assessed by the collector of 
customs. In his letter to the Attorney 
General on the subject Mr. Eble says: 

“Receipt is acknowledged of your 
letter inviting attention to a decision of 
the United States Customs Court, T. D. 
43426, wherein the Court held that cer- 
tain genuine pearls, drilled and tempo- 
rarily strung, which had been classified 
as dutiable at 35 per cent ad valorem 
under Par. 1403 of the tariff act of 1922, 
were properly dutiable at 20 per cent 
ad valorem under Par. 1429 of the said 
act. 

“Your action in filing a petition with 
the United States Court of Customs and 
Patent Appeals for a review of this 
decision is hereby approved.” 








Members of Denver Retail Jewelers 
Association Elect Officers 


DENVER, CoLo., Aug. 8.—At the last 
regular meeting of the Denver Retail 
Jewelers Association, held last week, of- 
ficers for the year were elected as fol- 
lows: president, Ted Syman; vice-presi- 
dent, Harry Frumess; secretary, Clyde 
Blanchard; treasurer, Meyer Heller- 
stein. Mr. Syman’s election to the pres- 
idency marks the third term he has been 
chosen for that office. 

More than 100 jewelers were present 
at the meeting and heard three interest- 
ing and illuminating addresses. Mr. 
Hinrichs, head of the merchandise de- 
partment of the Elgin Watch Co., talked 
on the Elgin concern’s sales policy and 





also stressed tne need of loyalty in the 
jewelry business. Moving pictures show- 
ing the assembling of the Elgin watch, 
were shown. Dan Spar of the Better 
Business Bureau, talked on _ business 
ethics, also telling of the work of the 
Bureau and what it has accomplished in 
the way of creating standards for the 
jewelry business. A. W. Krueger, an 
“Elgineer” from the Elgin factory, also 
addressed the retailers present. 








Wisconsin Jewelers Interested in 
Gettelman Bill Now Before 
Governor 


MADISON, WIs., Aug. 10.—Jewelers of 
Milwaukee are interested in the outcome 
of the Gettelman Bill, which imposes a 
graduated license fee on chain stores and 
which is now before Governor Walter J. 
Kohler. 

The bill has passed the Senate and has 
been sent to a third reading in the 
House. The House has refused to re- 
consider its action, 53 to 32, showing 
that it intends to pass the bill. 

The measure provides a license fee of 
$1 for proprietors of one store, but the 
license fee per store is raised as the 
number of stores in one chain increases 
until the fee of $1,000 a store is reached 
where 20 or more stores are operated 
in one chain. 

Attorney General John W. Reynolds 
has held the bill unconstitutional in that 
it is discriminatory, but the legislature 
is insisting on its passage in the hope 
that Governor Kohler will sign it when 
the constitutional question will be tried 
out in the courts. 

The bill is one of a number introduced 
at this session aimed at chain stores and 
is believed by legislators to come closer 
to being constitutional than any other 
method yet suggested. 








Helzberg’s Diamond Shop, 817 Kansas 
Ave., Topeka, Kan., will move to 809 
Kansas Ave. about Oct. 1. 
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This clock in the 
New York Cen- 
tral Terminal 
Building in New 








York indicates 

the time of day 

to thousands of 
passers-by 














The Grand Central Terminal Clock 


EROIC figures of Transportation 

and Industry carved in limestone 
support a clock which indicates the time 
of day to thousands in New York city 
from the New York Central building, 
just north of the Grand Central Ter- 
minal. 

The dial of this clock, 9 feet in diam- 
eter, is illuminated at night, and the 
entire sculptural group is 45 feet wide 
and 19 feet high. 

It is the work of Edward McCartan, 
noted American sculptor, and is an out- 
standing example of sculptural work. 








A Strange Timepiece 
World Clock Attracts Much Attention at 
International Exposition at Seville, Spain 


WASHINGTON, D. C., Aug. 10.—In the 
headquarters of the Department of 
Commerce exhibits at the International 
Exposition at Seville, Spain, stands a 
strange timepiece. It is labeled Relo) 
Universal or “World Clock.” When the 
department was planning its exhibits for 
this exposition, it included many general 
services for all governmental exhibitors 
such as music, automobile transporta- 
tion, telephones between buildings, an 
admission counter, and last but not least, 
this official indicator of time. 

The clock has no hands, yet one 
glance at its face gives the beholder the 
time in any part of the world. This 
singular but very practical timepiece 
was designed by R. E. Gould of the Bu- 
reau of Standards. It was built by a 
New York concern. It stands nearly 
seven feet high and is set in a fine ma- 
hogany case on a beautiful table of the 
same wood. It has a white face and 
frame with black numerals and printing. 
It is electrically driven and winds itself 
automatically once a day. 

Instead of the usual hands, the Reloj 
Universal has a revolving dial bearing 
the 24 hours of the day on its rim. The 
dial is set flush with a close-fitting cir- 
cular frame, painted like the face of the 
clock, a flat white, and bearing on its 
inner circular rim the world’s longi- 
tudinal subdivisions. Opposite the vari- 
ous longitudes are printed the names of 


the countries having the corresponding 
longitude and time. 

The normal “12 o’clock” position on 
this frame is not twelve o’clock but is 
the reference point for the time in Se- 
ville, and incidentally Greenwich. When 
the moving inner dial brings the figure 
“1” to the vertical position, or “12 
o’clock” on the ordinary timepiece, it is 
one o’clock in the morning in Seville. At 
the same moment the other 24 hours on 
the dial spaced around the dial in their 
relative positions show the places of ex- 
act hourly variations of their time with 
that of Seville and Greenwich. The 
time of any of the various countries may 
be seen by glancing at the longitude that 
governs their time and reading the scale 
of the hours on the inner dial as it 
matches. against the scale of longitudes 
on the frame. Thus, at one o’clock in 
the morning in Seville, a glance around 
the dial to the right to Japan shows 
that there it is 10 o’clock in the morning. 
That is to say the sun passed over 
Japan five hours ago, but it still has 
five hours to travel before it reaches 
Seville. A glance to the left around the 
rim to the position of eastern United 
States shows there that it is only eight 
o’clock of the evening before. 

A clock that rewards one glance with 
so much information naturally has at- 
tracted much attention. The numerous 
schools that visit the exposition get a 
much better idea of how the hours of the 
day are distributed around the globe. 
Tourists are immediately concerned to 
know the time “back home.” The digni- 
fied Spanish visitors read the label 
slowly, check their watches and then ex- 
plain the machine at great length to 
their accompanying family. A _ world 
globe nearby frequently serves to ex- 
plain some of the mystery. An interest- 
ing moment to all visitors is the check- 
ing of the clock for accuracy by radio 
signals from “Big Ben” in London at 
night. 








A Lexington, Tenn., resident has a 
watch bought in England about 125 
years ago. It has not been running for 
65 years, but after being repaired by a 
jeweler seems to be in perfect condition. 
It is of gold, large size, open face with 
Roman characters and is exquisitely en- 
graved. 


New England Shore Resort Jewelers 
Are Enjoying Excellent Business 


SALEM, Mass., Aug. 10.—A _ record 
breaking volume of business is being 
done by the jewelry stores and specialty 
gift shops on the North Shore this sum- 
mer. More people than ever are here 
for the summer, and, apparently they 
have more money to spend and the time 
and inclination to spent it. 

Novelties for folks who live by the 
sea, or who sail the sea in yachts, are 
among the most interesting items of the 
merchandise that is selling. There are 
clocks of brass for ships, as well as for 
summer homes. They strike the bells 
like a real ship’s clock. Compass quad- 
rants sell for gardens, and compasses 
for the ships; also binoculars for both 
the piazza of the house and the deck of 
the yacht. Ash trays of silver are fash- 
ioned like the famous Massachusetts cod, 
as well as the smaller species sometimes 
known as “tom cods.” Lamps, too, take 
on designs from the sea, presenting 
light-houses like those along the shore, 
or reproducing the design of the famous 
fishermen’s statue on the Gloucester 
esplanade. 

Besides, business is being done in reg- 
ular merchandise. Gold and silverware 
sells for the weddings at the summer 
homes, and, also, for anniversaries. A 
brilliant social season, with dinners, 
dances and other entertainment, at yacht 
and country clubs, as well as at private 
homes, leads to sales of jewelry for the 
occasion. Trophies for horse shows, 
yacht races and golf and tennis matches 
may be added to the list. 

Besides, there is the repair service, 
which is no small factor. So, taking 
things altogether, this is proving to be 
the best season yet for the jewelry trade 
along the shore. 








Both retail and wholesale jewelry 
merchants in Evansville, Ind., report 
some improvement in trade during the 
past few weeks and believe that things 
will be a great deal better by the first 
of September. The retailers say that 
general trade conditions in Evansville 
are gradually improving and that re- 
ports from rural communities are more 
encouraging than they have been for 
some time past. 
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Executive Committee for Census 
of Distribution 


The Department of Commerce has 
announced the executive committee for 
the Census of Distribution, which has 
been approved by Secretary Lamont. 

It includes: F. M. Feiker, (chairman) 
managing director Associated Business 
Papers, Inc., New York; Dr. Melvin T. 
Copeland, professor of marketing, Har- 
vard University; W. E. Freeland, Bos- 
ton; Herbert T. Sheets, managing direc- 
tor National Retail Hardware Associ- 
ation, Indianapolis, Ind.; and Henry S. 
Dennison, Dennison Mfg. Co., Framing- 
ham, Mass. 

The committee was named in accord- 
ance with a resolution adopted at the 
recent meeting of the advisory commit- 
tee for the Census of Distribution to 
cooperate with the Bureau of the Census 
in drawing up schedules and in connec- 
tion with other preliminary work to the 
taking of the distribution census next 


year. 
* * * 


Protects the Use of the Word “Onyx” 
in Advertising 


The Federal Trade Commission has 
announced that it has ordered the 
Globe Specialty Co., of Chicago, to dis- 
continue misrepresenting various ar- 
ticles of merchandise manufactured by 
it, as being composed of onyx. The com- 
pany manufactures and sells in inter- 
state commerce lamp bases, gear shift 
balls, radiator cap ornaments and simi- 
lar products, designating them as “The 
Crystal-Onyx Line,” but which are not 
composed of the cryptocrystalline variety 
of quartz known as onyx but of a mate- 
rial simulating onyx in appearance. 

“Specifically,” the Commission’s an- 
nouncement continues, “the company 


was ordered to cease and desist from 
the use of the words ‘Crystal-Onyx’ or 
the word ‘Onyx’ in the designation of 
or in the advertising, branding, label- 
ing or description of articles offered for 
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sale or sold in interstate commerce un- 
less said articles or the parts of said 


articles so designated, labeled or de- 
scribed are composed of onyx. 

“Complaint against the Globe Spe- 
cialty Co. was served on April 19, 1929,” 
the Commission stated, “when the re- 
spondent was notified that it was re- 
quired to file an answer within the next 
thirty days and that failure to do so 
would be ‘deemed an admission of all 
allegations of the complaint. The com- 
pany failed to file answer or otherwise 
appear to contest the charges either 
during the thirty day period or upon 
subsequent second notice. The Commis- 
sion then took final action in entering its 
findings of fact and order to cease and 
desist.” 

* * * 


Hardware Survey Shows Small Town 
Retailers Make Largest Profits 


WASHINGTON, D. C., Aug. 5.—Largest 
profits are made by small town retailers. 
This has apparently been indicated 
through a survey based upon retail re- 
ports received from 1267 hardware re- 
tailers by the National Retail Hardware 
Association, showing that dealers in 
towns of under 10,000 appear to be in 
the most favorable position, 67 per cent 
of their 883 stores being reported pro- 
fitable, against 60 per cent of the 384 
stores in larger cities and 65 per cent 
of all stores reporting. Even in towns 
of 1000, 75 per cent of the merchants 
selling over $25,000 reported making 
money. Relatively few retailers who 
sold less than $40,000, however, reported 
satisfactory earnings on sales, small 
stores in larger cities experiencing the 
greatest difficulties. 

While both total earnings on sales and 
return on investment were slightly below 
the experience of 1330 hardware stores 
in 1927, the differences were only 0.03 
and 0.25 per cent, respectively. The 
average experience of 437 dealers who 
reported in both years was an increase 








in 1928 in earnings on both sales and 
investment. 

The average owner paid himself a 
salary of $2,372 last year, clerks re- 
ceived on an average $1,335, and office 
employes $1,021. Sales per person em- 
ployed were $13,332. Salary expense 
was the largest cost item, representing 
13.31 per cent of sales and slightly more 
than half the margin. Rent came next 
with 3.2 per cent of sales and over 12 
per cent of margin, while delivery was 
third, 1.31 per cent of sales. 

Credit sales were reported to repre- 
sent 54 per cent of the total. Stock turn 
was 2.18 times. Current assets of the 
average dealer were 3.78 times total lia- 
bilities, more than half the average 
dealer’s assets consisting of merchandise 
inventory. 

* * * 

Department Store Sales for July 


Department store sales for July were 
3 per cent larger in the aggregate than 
in the corresponding month a year ago, 
according to the Federal Reserve Board. 
This is based on preliminary reports 
made to the Federal reserve system by 
463 stores; on the basis of the average 
per business day, however, the sales 
were 1 per cent smaller than a year 
ago. Increases in total sales were re- 
ported by 215 stores and decreases by 
248 stores. 

The change in sales varied consider- 
ably for different parts of the country, 
ranging from an increase of 5 per cent 
in St. Louis and New York Federal 
reserve districts to a decrease of 4 per 
cent in the Minneapolis district. 

* & & 


Over 1000 Books Available to 
United States Foreign Traders 


There are upward of 1000 important 
American books and publications now 
available for general and technical read- 
ing and studying, covering all important 
phases of international business, de- 
clares the National Foreign Trade Coun- 
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cil in issuing the 1929 edition of its 
Selected Bibliography of Foreign Trade. 
American traders are more constantly 
reading and consulting these works than 
ever before and, according to the Coun- 
cil, have acquired a definite advantage 
in the fact that such accurate and de- 
pendable information is readily avail- 
able here to the average business man. 

The Council has picked 170 books, 
pamphlets and series of booklets as be- 
ing the publications currently in use by 
the best informed and most active 
foreign traders in all phases of the pro- 
fession. It has also selected a five-foot 
book shelf of 40 books which are reck- 
oned as indispensable to the progressive 
foreign trader by its consulting commit- 
tee of two hundred foreign traders 
which assisted in the preparation of the 
bibliography. 

A guide is appended to the books and 
pamphlets issued by the Government 
which have proved most practical to 
American business men in commerce 
abroad; and a special section of private- 
ly published and government books and 
reference works is given for Latin 
America and the Far East. 








The Key to Better Net Profits 


WASHINGTON, D. C., Aug. 2.—The 
keys to better net profits are coopera- 
tion, simplification, standardization, 
waste elimination and concentration, ac- 
cording to a statement made recently by 
Ray M. Hudson, assistant director of 
the Bureau of Standards. He cited the 
following ways to increase net profits: 

A. By perfecting the sales program: 


(1) Analyzing sales for profit 
sources. 

(2) Simplifying lines, ac- 
counts and areas. 

(3) Pricing goods fairly, and 
sticking to the prices. 

(4) Improving quality and ap- 


pearance of product and 
quality of service. 

(5) Getting customers to buy 
more regularly. 

(6) Getting dealers to order 
well in advance. 

(7) Analyzing markets. 
Developing new uses and 
new products. 

(9) Advertising intelligently. 

(10) Improving selling ability. 

B. Improving production program: 

(1) Simplifying products, 
equipment and supplies. 

(2) Manufacturing for stock. 

(3) Installing modern cost-re- 


ducing machinery and 
material handling equip- 
ment. 


Reducing power costs. 

5) Regularizing maintenance 
work. 

(6) Reducing accident and ill- 
ness hazards. 

(7) Improving illumination, 
ventilation and sanitation. 

(8) Use of incentive plans for 
employe cooperation. 

(9) Applying research to 
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processes. 
(10) Redesigning products for 
lower cost. 
(11) Eliminating waste. 
C. Reduction of overhead: 

(1) Simplifying stocks, raw, 
finished, and auxiliary. 

(2) Controlling purchases ; 
buying scientifically. 

(3) Simplifying routine. 
Increasing turnover of in- 
ventory, accounts receiv- 
able, and capital. 

(5) Decreasing personnel and 
customer turnover. 








Agrees to Abandon Term “Nickel 
Silver” to Describe Holiowware Not 
Made of “Nickel” and “Silver” 


WASHINGTON, D. C., Aug. 10.—A 
corporation manufacturing hollowware 
signed a stipulation agreement with the 
Federal Trade Commission to cease and 
desist from 

(1) Use of the words “Nickel 
Silver,” either independently or in 
connection with any other word or 
words as descriptive of its prod- 
ucts which are not composed of 
those metals known to the trade 
and purchasing public as “Nickel” 
and as “Silver.” 

(2) Use of the word “Nickel” 
and the word “Silver” either inde- 
pendently or in connection with 
other words as descriptive of its 
products so as to imply, or to have 
the tendency to mislead the public 
into the belief, that the products 
are composed of either or both 
“Nickel” and “Silver.” 

(3) Use of the word “Quad- 
ruple” either independently or in 
connection with the word “Plate,” 
or with other words or in other 
ways, to imply, or to have the ten- 
dency to mislead the public into be- 
lieving, that the company’s prod- 








Pacific & Atlantic Photos, Inc. 


Jewelry which belonged to Queen Shub- 
Ad found in her tomb at Ur 
of the Chaldees 
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ucts have been plated or coated 
with silver applied in four coat- 
ings or have been given a single 
plating of silver equivalent in 
thickness and weight to that which 
is obtained by four coatings. 








The Custom House Guide 


The 1929 edition of the “Custom 
House Guide,” just off the press, marks 
the 68th year of publication. It is edited 
under the personal supervision of A. G. 
McCourt, for 25 years Acting Deputy 
Collector of United States Customs, as- 
sisted by John F. Budd and James H. 
Firsching, who have been identified with 
the foreign and domestic commerce 
fields for the past 20 years. 

This work is recognized as an authori- 
tative and complete information book of 
its kind, giving the business man a thor- 
ough knowledge of foreign and domestic 
commerce requirements today and found 
indispensable for the efficient conduct of 
customs, import and export business and 
their allied fields. 

The United States Customs Tariff 
with corrections to date, is included in 
this edition with a special alphabetical 
index of 20,000 commodities, showing 
paragraph numbers, rates of duties, 
Treasury decisions and abstracts, etc., 
arranged by customs authorities for of- 
ficial use. 

This new edition contains a complete 
review of each principal port in the 
United States, Porto Rico, Virgin 
Islands, Philippine Islands and Canada, 
giving the customs, port and trade of- 
ficials, port limits, description and 
charges, marine data and facilities of 


each port, in addition to a classified 
business directory of warehousemen, 
customs and ship brokers, exporters, 
importers, banks, railroads, steamship 
lines and agents, etc., in each port 


thereby covering thoroughly the entire 
import and export field. 

The price of the volume is $5 postpaid 
and it may be obtained on approval, for 
inspection, by addressing the Custom 
House Guide, Custom House, New York. 








Boston National Gift and Art Show 
to Be Held Sept. 16th to 21st 


Boston, Aug. 12.—Retailers are urged 
to combine their fall buying with a 
pleasure trip and come to quaint and 
beautiful Boston for the National Gift 
and Art Show, held at the Parker House 
from Sept. 16 to 21. 

Manufacturers and importers will 
have an unusually fine assortment of 
gift and art merchandise on display. In 
addition, Miss E. Fisher, manager of 
the Thread and Needle Shop, and presi- 


‘ dent of the New England Gift and Art 


Association, will conduct the conferences 
for retailers, held under the auspices of 
the National Gift and Art Association. 

Miss Fisher is well known not only as 
a Boston merchant, but also as an expo- 


nent of the modern methods of gift and 
art merchandising. 
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Established 1898 Direct Importer 


ARTHUR SILBERFELD 


Incorporated 


580 FIFTH AVE., NEW YORK 


FANCY CUT 
DIAMONDS 


Complete Line of 


Round Diamonds and Rare Gems 
Pearls and Emeralds 


A 108 Rue de Pelican 2 Tulpstraat 12 Rue de la Victoire 
Antwerp Amsterdam Paris 
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Senate Bill Will Have Lower Diamond Duty 


Finance Committee Favors Schedule Which Places Tariff of 10 Per Cent on Cut Diamonds and 
Precious Stones and Puts Rough Gems on the Free List—Diamond Trade’s Victory First 
Step in the Fight to Eliminate Professional Smuggling 


WASHINGTON, D. C., Aug. 13.—Mem- 
bers of the diamond industry have won 
a big victory in the Senate Finance Com- 
mittee inasmuch as it was announced 
tonight that the committee had decided 
to put uncut or rough diamonds on’ the 
free list and reduce the duty on cut 
diamonds, precious stones and pearls 
from 20 per cent to 10 per cent. The 
announcement of the Senate Finance 
Committee states that this is done in 
an effort to reduce smuggling by mak- 
ing the crime unprofitable. 

This action followed the representa- 
tions made to the Senate committee by 
representatives of the diamond trade, 
headed by Walter Kahn of New York, 
to the effect that the American diamond 
industry was absolutely demoralized 
through the organized efforts of the 
smugglers, and that the Government was 
collecting duty on hardly half of the 
amount of diamonds that are brought 
into this country. 

The contention of the diamond men 
was backed up by the lengthy testimony 
previously taken before the special com- 
mittee of the Ways and Means Com- 
mittee of the House last year, which 
included statements made by the United 
States Consul General at Antwerp, 
Treasury officials, diamond importers 
and representatives of the diamond cut- 
ters, to the effect that smuggling was 
highly organized in Europe, and was 
carried on practically as a commercial 
proposition. The testimony of Consul 
General Messersmith showed that many 
small dealers no longer invoice their 
goods through the consulates, but smug- 
gle all their shipments to the United 
States, and that there are organized 
syndicates in Antwerp which offer to lay 
down goods in the United States at from 
6 per cent to 10 per cent of their in- 
voice value, and give a guarantee or 
bond for their safe delivery in this 
country. 

It was shown that the Customs forces 
of the United States are entirely in- 
adequate to deal with the situation along 
our extensive borders of Mexico and 
Canada, or even along the Atlantic coast 
where the force is concentrated. It was 
also pointed out that 10 per cent had 
been found to be the maximum duty to 
be collected years ago, even when smug- 
gling was not as highly organized as it 
is today, and that the duty of 10 per cent 
on cut with rough free had existed in 
many previous tariffs. 

Mr. Kahn and other representatives 
of the diamond trade had appeared early 
this year before the special committee 
of the Ways and Means Committee of 
the House in charge of the present pro- 
posed tariff law but had failed to get the 





action which they desired, by a small 
margin. It was believed that the poli- 
tical situation decided the Ways and 
Means Committee action, that is the 
idea that a reduction of duty on luxuries, 
with an increase in duty on necessities 
might not be fully understood by the 
people of the country. 

The House Bill as sent to the Senate 
therefore carried the old schedule of 20 
per cent on cut stones and 10 per cent 
on rough, so a determined fight was 
then made before the Finance Commit- 
tee of the Senate, and full evidence of 
the condition existing in the industry 
and its effect upon revenues were 
brought out in detail. The Senate Com- 
mittee gave careful consideration to the 
plea of the diamond trade, considering 
not only the effect on the industry but 
the loss of revenue to the Government, 
and seems to have acted on broad equi- 
table principles. 

Just prior to the announcement of 
their decision, the Chairman of the 
Senate Committee, Hon. Reed Smoot, 
received from Representative Emanuel 
Celler of New York a long letter in 
which he went into detail as to the testi- 
mony taken before the special commit- 
tee of the Ways and Means Committee, 
which showed the absolute impossibility 
of collecting a high duty on diamonds, 
and which explained the ramifications 
of the work of the smuggling syndicate. 
Representative Celler, had on his own 
motion, introduced in 1928 a bill to re- 
duce the duty on diamonds and precious 
stones to 10 per cent putting uncut 
stones on the free list, and he asked 
that this bill, or the features of it, be 
accepted as an amendment to the Senate 
gem schedule. The committee also 
heard from jewelers and public officials 
all over the country, and it is believed 
collected a lot of evidence of their own 
which confirmed them in the belief that 
the maximum duty which could be col- 
lected on precious stones is 10 per cent, 
and that rough diamonds and precious 
stones should be admitted free. 

The report of the Finance Committee 
by no means settles the question, but it 
is the first step necessary in getting a 
proper duty for diamonds and gems. 
The bill will have to pass the Senate 
in this form, will then go to the House 
and if the gem schedule is not accepted, 
by that body, the matter will be thrashed 
out in the Conference Committee, which 
will report the bill that will be finally 
presented to President Hoover. 





In an interview with a JEWELERS’ 
CIRCULAR reporter yesterday (Wednes- 
day) morning, Walter N. Kahn, chair- 
man of the Committee on Tariff Sched- 


ule, for diamonds, pearls, precious and 
imitation stones, said: “Aside from the 
stories appearing in the newspapers, we 
have had no official report of the action 
of the Finance Committee. If the facts 
are as stated, the situation is encourag- 
ing. The Finance Committee’s favorable 
report does not indicate by any means 
that the battle is won. It is merely the 
first step toward ultimate success. The 
reduced rate as recommended by the 
Finance Committee will have to be main- 
tained on the floor of the Senate and 
then in conference. Only if this can 
be accomplished and the final bill is 
acceptable to the President, and signed 
by him, will the fight against the smug- 
gling evil have finally been won. The 
bill, if passed, will probably not become 
effective before the end of the year.” 








Tariff Bill 





No Official Information as Yet Available as 
to Action on Metal Schedules 


WASHINGTON, D. C., Aug. 10—Mem- 
bers of the Senate Finance Committee, 
still engaged in rewriting the tariff bill, 
have not “opened up” on action they 
took on the metals schedule in connection 
with those paragraphs of the bill, of 
deep interest to readers of JEWELERS’ 
CIRCULAR, namely the watch and clock 
paragraphs. 

in spite of the fact that members and 
officials of the committee refuse to talk, 
it is reported here on good authority 
that the committee took very seriously 
into consideration the suggested draft 
which was presented to the sub-commit- 
tee on the metals schedule during the 
course of the hearings. 

As already pointed out in this paper, 
the proposed paragraphs were more or 
less a compromise between importers 
and domestic manufacturers. It would 
not be at all surprising, it is said, if 
when the bill comes from the Finance 
Committee to the Senate that it will 
carry the paragraphs as suggested or at 
any rate nearly as presented to the com- 
mittee. The Finance Committee would 
have very good precedent for such ac- 
tion. Whenever it has been possible to 
get domestic manufacturers and impor- 
ters to anywhere near an agreement, 
the Congressional committees handling 
tariff matters have jumped at the 
chance. 

While it is true that neither the im- 
porters nor the domestic manufacturers 
are nearly satisfied with the draft as 
presented to the committee it is believed 
that they consider it about as good as 
can be expected. 
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BLUE GREEN ZIRCON—VIOLET KUNZITE—SPINEL SAPPHIRE—RUBY-ROSE KUNZITE—CEYLON 


SAPPHIRE 


Dirigem, the Nathan Tru- 
Stone synthetic drew the 
plaudits of the trade at the 
recent Chicago Jewelry 
Trades’ Show. Of a rich, char- 
treuse green color, Dirigem 
is radically different from 
any previous synthetic pres- 
entation to the trade. These 
other Nathan synthetics echo 
Dirigem’s superb attraction. 


CASHMIRE SAPPHIRE 
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Genuine Stones 





This trademark identifies 
all genuine stones of the 
Nathan collections and is 
a guarantee of perfection. 





Ask Your Wholesaler 
“INTERNATIONAL 


S. NATHAN & CO., Ine. 


DIAMONDS, PEARLS 


















VE SERVICE” 


71 Nassau St., New York 


PRECIOUS STONES 
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This Beautiful Tro- 
phy Executed in 
Sterling Silver Will 
Be Awarded at the 
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National Air Derby 
to be Held in Cleve- 
Ohio 








Summer Outings 


Employes of Providence and Attleboro 
Jewelry Concerns Enjoy Annual 


Outdoor Events 


PROVIDENCE, R. I., Aug. 10.— During 
the past week several concerns in, or 
affiliated with the manufacturing jewel- 
ry industry of this city, and the Attle- 
boros were added to the season’s list of 
outings and field days. The program in 
every instance was practically the same 
—a trip by motor buses, trolley cars or 
private machines to some resort or club 
ground either in the country or down 
by the seashore; a series of sports and 
games; a shore or chicken dinner and 
various diversions. Between now and 
the middle of September numerous 
others are scheduled to be held. That 
of the J. F. Sturdy’s Sons Co., Attleboro 
Falls, will be held at Rocky Point on 
Aug. 24. 

Leaving their tools behind, but show- 
ing the same spirit of industry in their 
play, employes and officials of the Baer 
& Wilde Co., Attleboro, dispersed the 
forces of gloom as they enjoyed their 
annual outing at Crescent Park late 
Thursday afternoon. Private cars filled 
to capacity with the groups of 150 
workers made up the merrymaking 
procession that left the company’s Hazel 
St. factory for the Rhode Island resort 
where a shore dinner was served upon 
arrival and was followed by sports. 
One of the outstanding fun-producing 
features of the afternoon, throwing the 
rolling pin, was won by Miss Mary 
Collier. After the sporting events, the 
gathering enjoyed the amusements on 
the Midway and then adjourned to the 


(Continued on page 99) 








Beautiful Trophies to Be Awarded to 
Winners of National Air Derby 


CLEVELAND, OHIO, Aug. 12.—Three 
large and handsome trophies are to be 
awarded to the winners in the National 
Air Derby to be held in this city from 
Aug. 24 to Sept. 25. These trophies 
were all ordered through the Webb C. 
Ball Co., this city, which concern com- 
missioned the Gorham Co., of Provi- 
dence, R. I., to design and execute the 
prizes. 

Miss Lorita Bollinger, an aviatrix, 
who posed for the figure on the largest 
trophy, shown herewith, will personally 
award one of the three prizes to the 
winner of the ladies’ air race from 
Santa Monica, Cal., to Cleveland. 

Raymond A. Porter, head of the Webb 
C. Ball Co., and Brice Bowman, presi- 
dent of the Exchange Club of Cleveland, 
flew to Providence in a huge Travelair 
monoplane and were met at the What 
Cheer Field by H. B. O’Brien, vice- 
president of the Gorham Co., and H. J. 
Lance, advertising manager of the con- 
cern and others. They returned imme- 
diately to Cleveland with the trophies. 

The trophy to be awarded to the win- 
ner of the ladies’ race is made of ster- 
ling silver and onyx. It is surmounted 
with the form of Miss Bollinger. 








Millard F. Davis, Wilmington, Del., 
is celebrating his 51st year in the jewel- 
ry business. Starting in 1877 in a small 
way, he is now one of the leading jewel- 
ers of this section and has a store the 
equal of many metropolitan jewelry 
stores. For almost 40 years he was at 


one location on Second St., but because 
of the change in Wilmington’s popula- 
tion moved to a new store. 


Will 
Winner of the Women’s Air Derby 


This Trophy 





Be 





Given to the 
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CHINESE GEMS CO 
DIRECT ogy rERS 
CHINESE JADE—CARNELIAN—AMETHYST 
CORAL—ROSE QUARTZ 


B 
20 West 47th Street New York 























PRECIOUS STONES 


Rubies Sapphires Emeralds 
Star Sapphires Engraved Stones 
EDWARD KANNERS, Inc. 

542 FIFTH AVENUE NEW YORK 














WE CAN FILL YOUR ORDERS FOR 


WEDDING-RING RONDELLES 


INDIVIDUAL OR AS CLASPS 


MODERN NOVELTY Co., INC. 


85c. GROSS IN QUANTITIES 126 South St., Newark, N. J. 
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Salesman’s Trunk Stolen 





Representative of New York Concerns Loses 
Jewelry and Gems Worth $50,000 When 
Baggage Tags Are Switched 


SEATTLE, WASH., Aug. 8.—Ernest E. 
Strauss, New York city salesman, lost 
a trunk of gems and jewelry valued at 
$50,000 here last Tuesday when he was 
the victim of a substitution trick. The 
local police and detectives have as yet 
found no clues of any value in tracing 
the theft. 

Mr. Strauss had been a guest at the 
Benson Hotel, Portland, Ore., on Mon- 
day, according to the account given by 
F. M. Ellis, head of the local Pinkerton 
detective agency. Leaving for Seattle on 
the night train over the Union Pacific, 
he personally accompanied the transfer 
truck that carried his trunk to the sta- 
tion in Portland and checked his trunk 
for Seattle. On his arrival at the Olym- 
pic Hotel in this city the following day, 
Mr. Strauss received from the baggage 
room of the Union Pacific a trunk laden 
with bricks instead of his own. From 
all outward appearances both trunks 
were almost identical. 

Detectives here have obtained infor- 
mation that leads them to believe that 
Mr. Strauss was followed from San 
Francisco to Portland and then on to 
Seattle. The thieves evidently had defi- 
nite information as to the type of trunk 
carried by the salesman and on what 
train it was shipped. They probably 
traveled in the same train from Port- 
land. At Tacoma a trunk similar to that 
belonging to Mr. Strauss, but loaded 
with bricks, was placed on the train. It 
is thought that at Tacoma one of the 
thieves entered the baggage room and 
changed the tags on the two trunks. De- 
tectives also learned that the jewel- 
laden trunk was later delivered in front 
of the Seattle Y. M. C. A. 

Three persons have been arrested, 
charged with possession of a_ trunk 
similar to the one belonging to Strauss. 
All are held on suspicion of implication 
in the plot to steal the New York jewel- 
ry salesman’s trunk. 





Ernest E. Strauss, who was the vic- 
tim of a trunk robbery in Seattle, Wash., 
represents four concerns in New York, 
including Reiner & Berkow, 44 W. 48th 
St.; Friedman & Kemeny, Inc., 105 Ful- 
ton St.; Abraham Blumstein, 125 Canal 
St., and Hanin Bros., 71 Nassau St. 








Burglars Gain Entrance to Rochester, 
N. Y., Store and Escape With 
Loot Worth $2,100 


ROCHESTER, N. Y., Aug. 12.—Relin- 
quishing their padded brick for the more 
subtle method of kicking in a basement 
window, thieves believed to be the same 
who have stove in windows and escaped 
with loot from eight Rochester retail 
jewelry stores so far this year bur- 
glarized the Covill & Covill store, 101 
Main St., W., last week. When an in- 
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ventory was taken the next morning it 
was discovered the marauders had 
made away with jewelry valued at 
$2,100, the second largest haul taken by 
the thieves in this epidemic of jewelry 
store window smashings. 

The thieves had broken through a 
cellar window the night before and 
forced a door at the top of the stairs. 
The loot had been seized hurriedly, since 
easily accessible valuable jewelry had 
been left untouched. Eight other local 
jewelry stores have been victimized by 
thieves who smashed the front windows 
with a paper-padded brick and fled with 
what loot was seized from the window 
display. 








Loot Recovered 





Bandit Arrested After Attorney Is Requested 
to Pawn Jewelry Taken in 
Detroit Holdup 


CLEVELAND, OHIO, Aug. 9.—The first 
jewelry holdup staged in several months 
in Cleveland occurred last Monday when 
J. J. Vanecek, 6207 Broadway, was 
robbed of nearly $3,000 worth of jewelry 
and with his clerk, Miss Helen Sanetr- 
nik was locked in a rear room. The rob- 
ber was a novice and not knowing how 
to dispose of his loot took it to an attor- 
ney he knew and requested him to pawn 
it for him. The attorney, however, re- 
fused and turned the jewelry over to 
Assistant County Prosecutor Frank J. 
Merrick. 

Urged by Detective Inspector Cody to 
reveal the robber’s identity the attorney 
refused on the ground it would violate 
a confidence. However he later consented 
and surrendered the young man, who is 
a member of a good family. 

Mr. Vanecek told police that the 
youthful robber had been in the store 
several times the week previous looking 
at rings for his fiancée. He returned 
Monday morning and again asked to see 
other rings and when the _ jeweler 
showed him a tray containing 18 rings, 
suddenly pulled a gun from his pocket 
and ordered Mr. Vanecek to go into the 
rear room. While the robber was gath- 
ering up the loot Miss Helen Sanetrnik 
came into the store and was also ordered 
into the rear room. 

The police were notified of the rob- 
bery as soon as the jeweler got out of 
the rear room and were hunting for the 
robber when his attorney appeared at 
the prosecutor’s office with the loot. The 
robber gave as his excuse that he was 
desperately in need of money. Police 
held him for further investigation and 
the jewelry was returned to Mr. Vane- 
cek. 








The I. Reyman jewelry store, formerly 
located at 3 S. Main St., Port Chester, 
N. Y., recently effected its removal to 
elaborate new quarters at 11 N. Main 
St. The Reyman concern has been es- 
tablished in Port Chester since 1912, and 
is now conducted by Mrs. I. Reyman, 
who succeeded her husband on his death 
in 1926. 
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Man Who Robbed West Allis, Wis., 
Jewelry Store Sent to Prison 


MILWAUKEE, WIs., Aug. 10.—Ernest 
Thronson arraigned in district court 
here following his arrest on a charge 
of burglarizing the jewelry store of Wil- 
liam Birch, West Allis, Wis., has been 
sentenced to a term of one to five years 
in the State prison at Waupun. 

Thronson entered the jeweler’s shop 
and carried away about $200 of mer- 
chandise. He was caught by police who 
heard facts regarding the case when 
Thronson’s “girl friend” talked. He 
had seven previous convictions. 








Cash vs. Credit 
(Continued from page 45) 








of certain concerns featuring nationally 
advertised merchandise to indicate that 
their prices on instalment articles were 
no more than those of other jewelers, 
and using this as a bait to sell second 
and third rate mexehandise at prices 
far beyond that which it would com- 
mand in a legitimate cash jewelry store. 

That there are instalment houses of 
high grade carrying first-class merchan- 
dise at anormal and legitimate profit, 
and whose methods are ethical bgéyond 
criticism is well known to the trade at 
large. We regret that anyone: should 
have taken the words of this. editeérial 
as in any way applying to suh houses. 
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Business Records 





T. E. Bennett, Elizabethton, Tenn., has 
filed a voluntary petition in bankruptcy. 

R. O. Davis, Calhoun, Ga., has filed 
a voluntary petition in bankruptcy. 

Barree’s, Inc., 114 Arch St., Boston, 
Mass., has been reported in bankruptcy. 

Chester J. Meacham, Bellingham, 
Wash., has filed a voluntary petition in 
bankruptcy. 

Reed & Robinson, Hot Springs Na- 
tional Park, Ark., have filed a voluntary 
petition in bankruptcy. 

Herman W. Taylor, Boston, Mass., is 
offering a settlement of 10 cents on the 
dollar. Liabilities are reported to be 
$16,000, including a mortgage for $4,800. 

A voluntary petition in bankruptcy has 
been filed by A. Antonelli, Youngstown, 
Ohio. Assets are given as $4,200, while 
the liabilities amount to $5,500. 

It is reported that John Keller, Inc., 
St. Paul, Minn., has executed a deed of 
trust to the Northwestern Jobbers Credit 
Bureau. 

Alvin E. Smith, Marlboro, Mass., has 
filed a voluntary petition in bankruptcy. 
The assets are placed at about $1,700 
while the liabilities are estimated at 
$65,963. 

Frank A. Lindeburg, San Francisco, 
Cal., has filed a voluntary petition in 
bankruptcy. Assets are given as $800, 
while the liabilities are estimated at 
$20,000, of which about $4,900 is owing 
to jewelry creditors. 
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Fourth Annual Chicago Jewelry and 


S the displays were being disman- 
0A tei at the Sherman Hotel on Fri- 

day evening, Aug. 9, at 5.30, the 
consensus of opinion emphasized a tremen- 
dous success for the fourth annual Jewelry 
and Allied Trades Show held in Chicago. 
Most everyone of the exhibitors had order 
books busily engaged throughout the week. 
The fact that a large and representative 
list of jewelers were present was demon- 
strated on Wednesday evening at the big 
dinner in the ballroom of the Palmer 
House. Not only was the main room com- 
pletely filled, but the adjoining large room 
was also packed to capacity. It was esti- 
mated that close to 1500 were present and, 
in the terms of A. C. Becken, it was the 
largest gathering of jewelers that has ever 
been held. 

Immediately following the banquet 
Charles Gustafson spoke a few words, in- 
: BS troducing Col. Lee Alexander Stone. To 

eo — Ss y say that Colonel Stone is a booster for Chi- 

a oa e cago would be stating it mildly. He told 
——— oe? the jewelers that she boasts that within her 
city limits is contained the largest whole- 
sale jewelry business in the world. He said 
there are 248 jobbers in Chicago doing an 
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Allied Trades Show a Great Success 


annual business of more than $60,000,000. 
These concerns employ 2446 men and women 
and pay wages of $5,000,000 annually. The 
average sale of each salesman for these 
wholesalers is about $70,000 a year. There 
are 93 manufacturing jewelers in Chicago, 
employing 1400 men and women and doing 
a business of over $9,000,000 annually. 

In closing he made a very special plea for 
the holding of the Jewelry Show each year 
and emphasized particularly 1933, which 
gathering will be held in conjunction with 
the World’s Fair. He pictured the possi- 
bility of holding the show that year in one 
of the marvelous buildings on one of the 
beautiful islands to be erected out in Lake 
Michigan on reclaimed land. 

“With such a record as this,” he said, 
“is it a wonder that you ladies and gentle- 
men have come to our city seeking to re- 
plenish your stocks and get new ideas, that 
your businesses, wherever they may be, 
will not stagnate. 

“There are several great shows being 
held in Chicago this week: the Jewelers’ 
Show and the Gift Shows. Thus, you are 
able to kill many birds with one stone and 
be able to go back home without feeling 
that your trip has cost very much money. 
You have also accomplished the tedious job 
of doing your buying in a much shorter 
time than heretofore.” 
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Specialists in For Fall business, these new rope mesh and flat mesh bracelets—for ladies’ Cm ae neee: 
. . ° ° ~ = = Mr. M. amond, 
Gold and Platinum and men’s watches—will prove exceptionally profitable. Every Universal 522 Chester Williams 


yatch attach ts. . ° 
a ee bracelet is adjustable. Bldg. Los Angeles, 


" . ° . . Cali 
Write for information and price lists. vere. 


UNIVERSAL MESH &A JEWELRY CO... INC. 
64 W. 48 ST. NEW YORK 
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Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 
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LONDON—205 Regent St.. W. 1. 
PARIS—7-9 BOULEVARD HAUSSMANN 


PEARL CULTURE FARMS 
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The Van Itallie Company 
90 West Broadway, New York 
Diamonds for Industrial Purposes 
Representing 
J. K. SMIT & ZONEN FOULDES, SMIT & CO. 
AMSTERDAM LONDON 
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“Gift Minded” Jewelers 


E all realize that the jeweler was 

the original gift merchant, operat- 
ing the first and original gift store of 
every community, but it would seem 
as the result of experience within the 
past decade that he hasn’t entirely 
slipped but he has permitted other types 
of merchants to come in and take away 
from him the gift business which has 
always been rightfully his. 

The gathering at the Stevens Hotel, 
as well as the gathering at the Palmer 
House, Chicago, last week, clearly indi- 
cated the fact that jewelers are back 
on the right track. A very careful sur- 
vey of each of the displays brought out 
the astounding fact that 30 per cent or 
better of the merchants who visited 
and inspected minutely the high grade 
gift exhibits were retail jewelers and 
invariably they stepped into the room 
introducing themselves with the state- 
ment that we are going to operate a 
gift department or we’re operating and 
maintaining a gift department and are 
in search of new gift merchandise. The 
large displays of the very finest glass- 
ware, chinaware, pottery, onyx, bronze 
and metal of all kinds were of particular 
interest to the jeweler who is the logi- 
cal man to sell merchandise of that 
kind. 

To list each and every display would 
be impractical, but it is safe to say that 
every representative manufacturer and 
wholesaler of quality merchandise in 
the gift line was represented in Chi- 
cago and had an opportunity thus to de- 
liver his message and present his mer- 
chandise to the gift-minded jewelers of 
the United States. 

Joseph Stein of the Stein & Ellbogen 
Co., commented very satisfactorily on 
one of the articles which appeared in 
THE JEWELERS’ CIRCULAR of last week 
covering displays, and agreed whole- 
heartedly with the statement that not 
only should retailers change the interior 
arrangement of their store every now 
and then but that should apply to manu- 
facturers and wholesalers, particularly 
those who display merchandise at shows 
and conventions. 

The distribution of THE JEWELERS’ 
CrircuLaR of Aug. 8 around the Sherman 
Hotel on Aug. 9 was the biggest sur- 
prise of all. It so happened that several 
illustrations as well as photographs pre- 
pared on Tuesday were shipped to New 
York by air mail that evening, cuts were 
made the following morning, copy set 
and included in the printing of THE 
JEWELERS’ CIRCULAR on Wednesday eve- 
ning. Some were mailed out by air mail 
Thursday and arrived on the scene 
early Friday morning. Merely a clear 
demonstration of THE JEWELERS’ CiR- 
CULAR serving the jewelry industry with 
news when it is NEWS. 

As expressed in another article, mer- 
chandise well displayed is half sold, and 
that together with the hospitality shown 
to the visiting jewelers on the part of 
the Chicago dealers will insure a still 
greater success for the shows being 
planned now for the next year. 
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S. C. Eppenstein, Jr., Killed 





Son of President of Illinois Watch Case Co. 
Meets Sudden Death in Automobile 
Accident 


Cuicaco, Aug. 10.—The trade in Chi- 
cago were shocked to learn of the un- 
timely death of Sidney C. Eppenstein, 
Jr., youngest son of Sol C. Eppenstein, 
president of the Illinois Watch Case Co., 
Elgin. Death was due to an automobile 
accident on Sunday, Aug. 4, when the 
automobile in which he was driving 





THE LATE S. Cc. EPPENSTEIN, JR. 


struck a post, due to a defective knuckle 
in the steering wheel. 

Sidney C. Eppenstein, Jr., who was 22 
years of age on May 11 of this year, 
was associated with his father in the 
business of the Illinois Watch Case Co. 
He was a graduate of Culver, Washing- 
ton Lee School and Ann Arbor Univer- 
sity. He also was a member of the 
Standard Club, Union League Club, 
Chicago, and the Elgin Country Club. 

Mr. Eppenstein interested himself in 
all jewelry activities, and was one of the 
popular and most liked young men in 
the industry. 

Deceased is survived by his father and 
mother, Mr. and Mrs. Sol C. Eppenstein, 
one brother, James, and one sister, Mrs. 
Hyman. 

Funeral services were held on Friday, 
at 11 o’clock from Rosehill Chapel, and 
interment was at Rosehill. 








Robert Deaton Worrell 


Mexico, Mo., Aug. 12.—Robert Deaton 
Worrell, prominent jeweler and a leader 
in civic and religious work in this city, 
died at his home last Tuesday and was 
buried the following evening. Mr. Wor- 
rell had been in ill health for several 
years and his condition for several 
weeks previous to his death became 
steadily worse. 

Deceased learned the jewelry business 
in Lawrence, Kan., and later was con- 
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nected with a firm in Fulton, Mo., before 
establishing: his business in Mexico, 
which he operated for 40 years. Mr. 
Worrell was 62 years old. He was a past 
president of the Missouri Jewelers Asso- 
ciation, a past president of the Mexico 
Chamber of Commerce, a member of the 
Board of Trustees of Hardin College, 
and was the first president of the Mexico 
Savings and Loan Association. 

Surviving him are his widow, four 
daughters and a son. 








Charles H. Keach 


PROVIDENCE, R. I., Aug. 10.—Charles 
Henry Keach, well known to the silver- 
smith industry throughout this country 
and abroad because of his invention of a 
special process for photo-etching silver 
articles, died at his home, 134 Lexington 
Ave., this city, last week, following a 
lengthy illness. For 26 years Mr. Keach 
had been affiliated with the Gorham Mfg. 
Co. He came to Providence in 1903 to 
establish a department at the Elmwood 
plant of the Gorham Co. which was to 
specialize in the process which he had 
developed. After the department had 
become established, Mr. Keach became 
its head and further developed the proc- 
ess. He continued his experimental and 
research work and often was called upon 
to visit other plants to demonstrate and 
introduce his special process. 

Mr. Keach was born at Newark, N. Y., 
on March 4, 1865. He graduated from 
German Lutheran College at Newark, 
N. Y., and immediately after matricu- 
lating became absorbed in photo en- 
graving. While engaged in the photo 
engraving business at Wichita, Kan., 
Mr. Keach discovered the special process 
which he constantly improved. After a 
time he became connected with J. H. 
Leyson & Co., Salt Lake City, Utah, 
and severed his connection with that 
concern to come to Providence to accept 
a position with the Gorham Co. 

Mr. Keach was widely known in 
fraternal circles, having been for a 
number of years an active member of 
Orpheus Lodge of Masons and was a 
member of the official board of the 
Trinity-Union Methodist Episcopal 
Church. 

Besides his widow, he is survived by 
one daughter, a son, three sisters and 
two brothers. 








ASSOCIATION NOTES 


The annual convention of the West 
Virginia Retail Jewelers Association will 
be held at Grafton Aug. 1. 

The annual convention of the Indiana 
Retail Jewelers’ Association will be held 
at the Severin Hotel, Indianapolis, Ind., 
Sept. 9. 








A. M. Foss, credit jeweler, officially 
opened his new store at 119 W. Central 
Ave., Minot, N. D., after doing business 
there for some weeks while alterations 
were being made. His old store was 
located on First St. 
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August 10th, 1929 
----to be EXACT 


Helen Wills, Women’s 
World’s Tennis Champion, 
defeated Betty Nuthall of 
England, 8-6, 8-6, and 
brought the Wightman 
International Tennis Cup 


back to America. 


4 





The young Eng’ s1 star led 
in both sets but was no 
match for the peerless 
Helen when the final tests 
came. 


We have passed the 
final tests given by our 
customers with better 
values, greater co-opera- 
tion and superior service. 
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Advance precautions will prevent many 


jewelry thefts and robberies. 


We are constantly helping the trade, with 
practical suggestions—gained from years 
of experience. Reduction of losses means 
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New York Notes 


The Broadworth $1 Watch Repair 
Shop has been granted a charter of in- 
corporation to deal in jewelry. 

Myron P. Green is now representing 
O. H. Corrigan & Co. of Attleboro, Mass., 
with an office at 19 Maiden Lane. 

Louis Kasoff of Kasoff-Chertow, Inc., 
importers and cutters of diamonds, 17 
John St., is now in Europe on a two 
months’ visit to the diamond markets. 

Artie McGie, of Sykes & Strandberg, 
Attleboro, Mass., left New York last 
Thursday for a trip of eight weeks’ 
duration to the Middle West and South. 

The Timeology Hikers will hear 
Harry Liever talk on “Time in Amer- 
ica and Europe” during their social hour 
at Tibbetts Brook Park on Saturday 
afternoon. 

The L. E. Waterman Co., Inc., 191 
Broadway, has dedicated a memorial 
booklet to the late William Irving Ferris, 
vice-president of the firm at the time 
of his death on July 4 

Samuel Elbaum of Elbaum Freres, 
diamond cutters and importers, 2 W. 
46th St., is returning from a purchasing 
trip abroad on the Belgenland, due in 
New York on Aug. 18. 

Maxwell R. Maybaum of Maybaum 
Bros., Inc., importer of pearls and dia- 
monds, 48 W. 48th St., returned on the 
Mauretania last Thursday after a trip 
to the European markets. 

Max Weiss, who has been covering 
the West for the Benrus Watch Co., 62 
W. 47th St., has added California to 
his territory and will call on the trade 
there on his future trips. 

Frederick J. Blancard of Blancard & 
Co., Inc., manufacturers of wedding 
rings and materials, 136 W. 52nd St., 
was recently elected to the directorate 
of the Manufacturing Jewelers Board of 
Trade. 

Vincent M. Provenzano, formerly 
foreman for his uncle, the late J. N. 
Provenzano, manufacturer of jewelry, 
29 W. 38th St., has succeeded to the 
business, now located at 42 W. 48th St., 
under the trade name of Vincent N. 
Provenzano. 

M. Kornberg, Inc., manufacturer and 
representative of sterling and plated 
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silverware, 200 Fifth Ave., has been ap- 
pointed New York representative of the 
Du-More Art Works, Inc., makers of 
genuine onyx book-ends and smokers’ 
articles. 

Beatrice Agate, daughter of Henry 
Agate, president of the Bonner Mfg. 
Co., 87 Nassau St., will be married on 
Sept. 4 to LeRoy Herzberg of Enid, 
Okla. Henry Agate left last Thursday 
for a trip which will take him to the 
Middle West. 

Pierre C. Cartier, head of Cartier, 
Inc., retail eine Fifth Ave. and 
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52nd St., has been made an officer of the 
Legion of Honor, it has been announced. 
He was made a Chevalier of the Legion 
in 1921. The recent citation was for 
his furtherance of French art and for 
his interest in Franco-American rela- 
tions. 

Plans are going forward for the 
fourth New York show sponsored by the 
National Gift & Art Association to be 
held at the Hotel Imperial, Sept. 9 to 13. 
Many new lines will be on exhibition, 
and more retailers and buyers from the 
city as well as from other sections of 
the country are expected to attend than 
ever before. 

In a communication received several 
days ago from Stephen Varni, 15 
Maiden Lane, who with Mrs. Varni is 
abroad, he describes the pleasure he and 
his wife experienced in an airplane 
flight from London, Eng., te Brussels, 
Belgium. This was their first experi- 
ence in flying and both are enthusiastic 
about their trip. 

With the opening of the Jewelry Trade 
School in New York, for its second sea- 
son set for Sept. 9, the Jewelry Crafts 
Association and its members, who were 
instrumental in starting the institution, 
are preparing to make the ensuing year 
a successful one. Letters have been sent 
to members of the organization, suggest- 
ing that employes be enrolled. and it is 
expected that the enrollment will be con- 
siderably increased. Registration of 
students will be held in Room 213 of 
Public School 27, 42nd St. near Third 
Ave. where classes are held. As here- 
tofore, classes will be held from 9 to 3 
o’clock, one day a week. If there is 
sufficient interest and demand evening 
classes will be considered. Commenting 
on the success of the school, Arthur 
Essing, secretary of the association, said, 
“The results attained since the school has 
been opened have been very satisfactory. 
This has been attested by some of the 
leading manufacturers, who have visited 
the school, and it is planned, as before, 
to have members of the trade periodical- 
ly visit the school. We will be glad to 
receive suggestions as to the studies to 
be pursued, which will include design- 
ing, jewelry making, setting, engraving 
and polishing.” Those interested in 
sending employes to the school are urged 


(Continued on page 93) 
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to communicate with the Jewelry Crafts 
Association, 48 W. 48th St. 

Bertuch & Mechanic, wholesalers of 
real stone costume jewelry, have moved 
their quarters from the 12th to the third 
floor of 145 W. 45th St. 

The Custen Novelty Co., jewelry, has 
been granted a certificate of incorpo- 
ration by the State. The firm has an 
authorized capitalization of $20,000. 

The Kienzle Clock Co., Ine, 221 
Fourth Ave., has announced the appoint- 
ment of Milo Hoppe, 190 N. State St., 
Chicago, as its Middle West represen- 
tative. 

Krieger & Dranoff, dealers in jewel- 
ers’ supplies and watch materials, have 
moved their downtown store from 37 
Forsyth St. to their main headquarters 
at 10 W. 47th St. 

Morris S. Claar of Claar Bros., im- 
porters of diamonds, 10 W. 47th St., re- 
turned on the Pennland Monday after a 
purchasing trip which took him to 
Antwerp, Amsterdam and Paris. 

Boros & Goldenberg, Inc., manufac- 
turers of diamond mountings, 102 Canal 
St., have dissolved the corporation and 
the business will be continued by M. 
Boros, Inc., at the same address. 

Morris S. Rosenberg, wholesale dis- 
tributor of Waltham watches, formerly 
at 121 Canal St., is now located in new 
and modern quarters on the ninth floor 
of the Silversmiths building, 15 Maiden 
Lane. 

Barney Hirsch, metropolitan represen- 
tative of Hanin Bros., manufacturers 
of watch cases, 71 Nassau St., is re- 
ceiving the congratulations of his many 
friends in the trade on his forthcoming 
marriage to Rose Wolfson of Lebanon, 
Pa. The ceremony will take place on 
Aug. 25. 

Rabinowitz & Katcher, manufacturing 
jewelers, 49 Maiden Lane, have pur- 
chased the entire business of Frank 
Miraglia, manufacturer of class and 
fraternity pins, at the same address. 
The firm has moved from Room 806 to 
Room 800 in order to take care of their 
expansion program. 

Joseph Avvocato and E. Tuch, of Av- 
vocato & Tuch, dealers in precious 
stones, 48 W. 48th St., will sail for 
Europe on the Ile de France Aug. 20 and 
while abroad will visit England, Hol- 
land and France where they will devote 
a good part of their time to studying 
the foreign precious stone market. They 
will be abroad for about seven weeks. 

Edward Ansen of Ansen & Co., dia- 
mond importers, 580 Fifth Ave., will 
sail on the Ile de France, next Tuesday, 
for a purchasing trip in the diamond 
markets of Europe. Henry Margolis, 


who has been with Mr. Ansen since he 
started in the diamond business will ac- 
company him to Europe. Mr. Margolis 
will spend a year in the offices of the 
company at Paris and Antwerp. 

The committee in charge of the out- 
ing of the Metropolitan Retail Jewelers 
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Association scheduled for Sunday at 
Ostend Beach, Far Rockaway, L. I., has 
announced that an attractive list of 
prizes has been secured. Watches and 
other jewelry have been donated by the 
Bruner Watch Co., I. Ollendorff Co., 
Inc., the Bulova Watch Co., Inc.; A. 
Cohen & Sons Corp., and the Roxy 
Watch Co. The response to the ticket 
sale has been promising, and at least 100 
will attend the festivities centering at 
the Traymore Hotel. 

An exhibit of modern and conventional 
window displays will be held at the Art 
Center, 66 W. 56th St., Sept. 19-26 in- 
clusive, the galleries to be open from 10 
a. m. to 4 p. m. each day. The products 
and display material of leading adver- 
tisers will be displayed in complete 
decorative backgrounds. The exhibit’s 
purpose is to show that high standards 
of art are consistent with high standards 
of window display, and an opportunity 
is afforded the retail trade to see the 
types of commercial window displays 
now in demand and to observe the mod- 
ern trends in display. 

The Bankers Industrial Exposition 
opens at the Salmon Tower, 11 W. 42nd 
St., on Sept. 9. Silver and plated ware 
will be featured on Oct. 29, while on 
the following day jewelry and precious 
stones will be prominently displayed. 
The program of the Exposition, which 
will run from the opening day through 
Aug. 23, 1930, calls for a special day for 
every industry and a week for every 
State in the Union, as well as days for 
foreign countries. After the formal 
inauguration every working day of the 
year will be given over to a business 
show, with the different industries repre- 
sented with appropriate exhibits. <A 
prominent man in each industry will 
give an address every noon hour, from 
12 to i. 








Rochester 





Throwing a stone through the show 
window of the Lyndhurst Jewelry Co. 
store at 277 North St., Rochester, N. Y., 
thieves recently made off with rings and 
watches valued at $200. 

C. F. Vanderpool, who opened his re- 
tail jewelry store at 190 State St., when 
the cobblestone pavement was first laid 
in that thoroughfare, celebrated his 40th 
anniversary last week. Mr. Vanderpool, 
who has built up one of the best repair 
lines in the city, along with his watch 
and jewelry trade, bought the business 
from P. Ford in 1889. 

Early morning flames which swept the 
two top floors of a five-story building at 
37 Main St., E., last week endangered 
two downtown retail jewelry stores and 
resulted in damage to the stock of one 
from water. The flames caused $2,500 
damage to the building before they were 
subdued. Water seeped through to the 
ground floor where Small’s jewelry store 
is located, while smoke filled the second 
floor rooms at 39 Main St., E., where 
Joseph C. Wilson, mayor of Rochester, 
conducts his retail store. Both stores 
were open for business as usual. Fire- 
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men blamed pennies in fuse boxes, said 
to have been placed there to make con- 
nections after blowouts, for the blaze. 








Boston 


John E. Maynard has closed his store 
and gone out of business. 

Nelson H. Smith of the Smith Patter- 
son Co., has gone to Switzerland for sev- 
eral weeks. There he plans to combine 
business with vacation pleasure and re- 
creation. 

George Draper, formerly with the 
Moulton Jewelry Co., Worcester, has 
opened a store on his own account in 
Spencer. He was with the Moulton 
company for several years. 

According to an announcement made 
several days ago, Charles Barber has 
severed his connections with S. Barber 
& Sons, 387 Washington St. He has 
made no plans for the future. 

The Thomas Long Co. is making con- 
siderable alterations in the structure of 
its front windows to provide improved 
opportunity for the display of goods. 
This company has held a foremost posi- 
tion in window dressing for years and 
contemplates adding to the prestige it 
enjoys. 


Atlanta, Ga. 


J. B. Moore has been appointed sales- 
man for the Jewelers Supply Co. He is 
a recent graduate of the Georgia School 
of Technology. 

Among the visitors in Atlanta during 
the week were F. M. Radebaugh, Can- 
ton, Ga.; H. Abrahams, Valdosta, Ga.; 
F. W. Brock, Elberton, Ga.; Homer Hun- 
ter, Cedartown, Ga., and H. H. Hawley, 
well-known jeweler of Dallas, Tex., who 
is visiting his son at Clayton, Ga. 

Friends of Charley Pass, with Ewing 
Bros., wholesale jewelers, will be glad 
to learn that he has recovered sufficient- 
ly from his recent accident to be dis- 
charged from the Gainesville Hospital, 
and has returned to his home in Atlanta. 
He is still under a doctor’s care, and it 
will be a number of weeks before he will 
be able to return to work. 




















Market Prices for Silver Bars 

The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
Aug. 6.... 24+ 55 5256 
ne fasion: wae 547% 21% 
eee 244% 545¢ 52% 
Piece wae 54% 52% 
10.... 24% 54% 521, 
| a 2445 54% 21% 








The jewelry store of William D. 
Brown, 1215 Dixwell Ave., New Haven, 
Conn., was recently robbed of jewelry 
worth several hundred dollars. The 
theft was committed, it is believed, dur- 
ing a fire in the adjoining building, 
thieves taking advantage of the excite- 
ment in the neighborhood to loot the 
shop. 
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Providence 





Carlo Del Bene has registered at the 
City Clerk’s office as being the sol 
owner of the Silverloid Co., 283 Thur- 
bers Ave. 

Judgments amounting to $175.27 in 
five cases were entered in the civil 
session of Sixth District Court last week 
in favor of the J. A. Foster Co. 

Walter E. Ensign, vice-president of 
the Williams & Anderson Co., accom- 
panied by Mrs. Ensign, has returned 
from a six weeks European trip. 

According to their statement filed at 
the City Clerk’s office, Hyman Gordon 
and Isaac Orchoff are the owners of the 
Gorove Jewelry Co., at 104 Pine St. 

The S. & M. Enameling Co., 25 Calen- 
der St., is owned by Siranoush Mes- 
robian and Sarkis Chatalin according to 
their statement filed at the city clerk’s 
office. 

The Excell Mfg. Co., manufacturer of 
gold chains and costume jewelry has 
removed to larger quarters in the same 
building at 45 Richmond St. and added 
considerable new machinery. 

The petition of the administrator of 
the estate of the late Harry C. Lindol, 
for many years a manufacturing jeweler 
of this city, to sell certain stock has 
been granted by the Probate Court of 
Cranston. 

Alfred Vester Sons, Inc., 5 Mason St., 
have filed information at the office of 
the Secretary of State of an increase in 
preferred stock from $40,000 to $90,000 
and their common stock from 1000 
shares to 2000 shares of no par value. 

Several of the jewelry and novelty 
manufacturing concerns in this city and 
the Attleboros are to have displays and 
representatives at the National Gift 
and Art Association’s show this year. 
This exhibition will open at the Parker 
House in Boston from Sept. 16 for one 
week. At that time a retailers confer- 
ence will be held which is expected to 
call for a gathering of dealers from all 
parts of the country. 

Among the jewelry buyers reported 
in this city and vicinity during the past 
week were the following: Mr. Karski 
and Mr. Cohen, the Boston Store, Mil- 
waukee, Wis.; Max Barisch, American 
Jewelry Co., New York city; Charles E. 
Irwin, C. E. Irwin Co., Havana, Cuba; 
J. Schwab. Julius Schwab & Co., New 
York city; Herman Cohen, Baltimore, 
Md.; Henry Freudenberg, M. Freuden- 
berg, Inc., New York city; Mr. Goldberg, 
Vogue Jewelry Co., New York city; L. 
J. Pometti and Miss Gluck, the May 
Stores, Cleveland; A. Zepper and Miss 
McGary, the May Stores, Akron, Ohio; 
Miss Lawler, the May Stores, Los An- 
geles, Cal.; Mr. Dailey and Miss Zas- 
trow, the May Stores, St. Louis, Mo.; 
Mr. and Mrs. Hannon, the May Stores, 
Denver; Mr. Avidan, Lippman, Spier & 
Hahn Co., New York city; Mr. Solomon 
and Mr. Berk, Regent Importing Corpo- 
ration, New York city; Mr. Rein- 
schreiber, Cahn & Co., New York city; 
Mr. Wertheimer, Wertheimer & Levy, 
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New York city; S. Feldman, Thurow & 
Feldman, Chicago; Mr. Kaufman and 
Mr. Ruderman, Kaufman & Ruderman, 
Inc., New York city; Mr. Arnstein, Arn- 
stein & Lande, New York city, and Mr. 
Alexander, Raymond & Co., Inc., New 
York city. 








Attleboros 





Charles Smith has severed his con- 
nections with the W. N. Fisher Co., of 
Attleboro Falls. 

Thomas F. Manning, superintenden: 
of the Horton & Angell Co. factory is 
convalescing at Harwichport on Cape 
Cod, after a recent serious illness that 
necessitated an operation at the Sturdy 
Memorial Hospital. 

A detailed explanation of the provi- 
sions of the proposed new tariff bill in 
their relations to the manufacturing 
jewelry industry was given by Congress- 
man Joseph W. Martin, of North Attle- 
boro, at last week’s luncheon meeting of 
the local Rotary Club. 

The L. G. Balfour Co. factory closed 
Saturday for a period of one week, re- 
suming operations on Monday, Aug. 19. 
The original plans were for a two weeks’ 
shutdown, but the sudden influx of un- 
expected orders that came last month, 
including thousands of American Legion 
medals, caused a change in schedule and 
the shutdown was set for one week only. 

The breaking of a connection in the 
tank containing chlorine gas at the plant 
of the Attleboro Refining Co., on Union 
St., one day last week caused an escape 
of a small portion of the deadly fumes. 
It penetrated the buildings in the neigh- 
borhood fortunately without serious re- 
sults. At the office of the concern it 
was stated that the chlorine gas is an 
important factor in the refining of scrap 
and sweepings from the manufacturing 
jewelry establishments and in_ the 
segregating of the different metals. In 
the recent additions to the plant a 
special ventilating system designed to 
carry away from adjoining property all 
offensive odors was installed and this 
was the first time in the history of the 
concern that an accident of this char- 
acter has occurred. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Aug. 10, 1929 
The U. S. Assay Office reports: 
Gold 


coin 
Gold bars paid depositors.... 


bars exchanged for gold 
$700,825.71 


51,799.20 


| A nee See a pki $752,624 91 
Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
MC SRL Gs Gl we ho Hee ei ae $385,212.74 
” RS Seer peers 5” 77,997.77 
A cus dite Gee Sa ae See ee ew 52,124.70 

I ts vat os Us ae goal ais Os 46,001.49 
Ditseeetews cs hee Gaede: 129,231.72 

BUR Aa dhe eh beuw 6 6 oa Dalp 's 10,257.29 
| a rE errr ey a $700,825.71 
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New England 





Joseph and Harry Clair have leased 
a store at 33 Winter St., Boston, Mass., 
from the Curtis Shoe Co., Inc. The 
premises will be remodelled, including a 
new store front. 

Preston’s jewelry store, Burlington, 
Vt., presented a silver loving cup to 
“Miss Northern Vermont,” at a dancing- 
beauty contest at the Bayside Pavilion, 
Burlington, on the night of Aug. 8. 

Weiner’s, jewelry and giftware, 765 
Tyler St., corner of Curtis Terrace, 
Pittsfield, Mass., has opened its new 
store at Morningside, Pittsfield. The 
new store will also have a watch and 
jewelry repair department. 

B. G. Rudolph, president of Rudolph 
Bros., Inc., operating a chain of 10 
jewelry stores, has announced the pur- 
chase by his firm of the Kane Co., jewel- 
ers, Main St., Pittsfield, Mass. The new 
owners will take immediate possession. 
Included in the purchase were all out- 
standing accounts. Rudolph Bros., Inc., 
started business 23 years ago and have 
stores at Syracuse, Binghamton, Endi- 
cott, Schenectady, Amsterdam, Roches- 
ter, Oswego,. Poughkeepsie, Jamestown 
and Troy. 

Alvin E. Smith, proprietor of a jewel- 
ry store at 213A Main St., Marlboro, 
Mass., has filed a voluntary petition in 
bankruptcy, with liabilities of $6,551 and 
assets of $1,700, the latter consisting 
chiefly of stock in trade valued at $1,500. 
He has no secured claims. His un- 
secured claims amount to $6,276. Credi- 
tors include: M. S. Page, merchandise 
and note, $2,400; D. C. Percival & Co., 
merchandise and note, $1,000, both of 
Boston, Mass.; Oscar E. Place & Co., 
Providence, R. I., $926. 








Consular Notes 





The Bureau of Foreign and Domestic 
Commerce reports that a Monterrey, 
Mexico, firm is in the market to pur- 
chase cheap jewelry and women’s novel- 
ties. Inquiries directed to the Bureau, 
Department of Commerce, Washington, 
D. C., mentioning File 40,207 will bring 
additional details. 


A Dresden, Germany, concern is seek- 
ing the agency for jewelry, novelties, 
and fancy goods, the Bureau of Foreign 
and Domestic Commerce states. Further 
information can be had by writing to 
the Bureau, Department of Commerce, 
Washington, D. C., and referring to File 
40,214. 








The Saul Jewelry Co., Inc., Schenec- 
tady, N. Y., filed schedules in bank- 
ruptey recently in the United States 
District Court at Utica. The concern 
lists its assets at $7,766 while the liabili- 
ties total $12,799. 
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Chicago Notes 





J. B. Lipsker, of the Goldsmith Bros. 
Smelting & Refining Co., left on Sunday 
for the Northwest and will be away for 
about six weeks. 

Ernest Block, manufacturers’ repre- 
sentative, left on Sunday for a 10-day 
business trip through the Middle and 
Northwest territory. 

John W. Sherwood of the Solidarity 
Watch Co., New York, arrived in Chi- 
cago last week to spend some time with 
friends and to call on the trade. 

Lou S. Shoen, salesmanager of the 
Brunvil Watch Co., New York, spent a 
few days of the past week in Chicago 
visiting with friends and calling on the 
trade. 

Henry Rufeisen, of Henry Rufeisen, 
Inc., New York, was a visitor in Chi- 
cago during the past week calling on 
friends and visiting with their Chicago 
manager, Ben Teitelman. 

W. C. Penfold, of the F. H. Sadler Co., 
left on Sunday for a business trip to 
Cincinnati and the Middle West terri- 
tory. He will visit the wholesale trade 
and return home by the end of this 
month. 

E. Prestinari, vice-president of the 
Gemex Co., Newark, N. J., spent a few 
days in Chicago last week visiting with 
E. S. Heller, their Chicago manager, 
and calling on many of their friends 
in the trade. 

Charles H. Hubbard and E. R. Tyler, 
auctioneers, returned to Chicago last 
week from Marshall, Wis., where they 
conducted a close out sale for R. O. 
Winning. Mr. Winning intends going 
to Beaver Dam, Wis., and enter the 
watchmaking business. 

H. F. Shelow, manufacturing jeweler 
of Dayton, Ohio, visited Racine, Wis., 
last week to purchase machinery for 
his enlarged shop and took occasion to 
visit THE JEWELERS’ CIRCULAR while in 
Chicago. He was accompanied by Mr. 
Eberhart, his chief designer. 

E. J. MacDonald, representative for 
the C. H. Knights-Thearle division of 
the A. C. Becken Co., and O. H. Iitis, 
retail jeweler, Chaska, Minn., arrived in 
Chicago last week via airplane. They 
arrived in time to spend the week at the 
Chicago jewelry shows. 

Frank A. Newburger, representing 
Kasper & Esh and the Leach & Miller 
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Co., with Chicago offices in the Heyworth 
building left on Sunday for a business 
trip to St. Louis, Kansas City and Min- 
neapolis. He expects to return to Chi- 
cago about the end of next week. 

J. L. Wiggmore, Jr., recently became 
associated with the S. O. Bigney Co. Mr. 
Wiggmore arrived in Chicago last week 
to visit the trade en route to his Middle 
West territory. Mr. Wiggmore has been 
associated in the jewelry trade for many 
years, being formerly with the H. W. 
K. Co. 

Lester Gordon has recently associated 
himself with Ted Wilson, Chicago man- 
ager of the Mauthe Clock Co., and the 
Roamer Watch Co., with headquarters 
at 58 E. Washington St. Mr. Gordon 
will assist Mr. Wilson in calling on 
the trade througth the Middle West 
territory. 

J. Weissner, of the Weissner Jewelry 
& Optical Co., Peoria, IIl., spent the 
past week in Chicago looking over new 
merchandise and left here for California 
where he will join Mrs. Weissner and 
their daughter. Mr. Weissner will re- 
main in California until the end of 
September. 

Jack Martin, Pacific Coast represen- 
tative for the Quaker Silver Co., Provi- 
dence, arrived in Chicago last week to 
join Harold K. Green, president of this 
concern, who is spending several weeks 
here on business. Mr. Martin left Chi- 
cago to make his usual business trip 
through the West. 

Paul H. Samuels, Chicago office man- 
ager for Katz & Ogush, Inc., has an- 
nounced the removal of the Katz & 
Ogush offices from 31 N. State St. to 
their new Chicago location at 55 E. 
Washington. This change, with the more 
convenient location and larger offices, 
is in line with the general expansion of 
this firm. 

A. C. Becken of the A. C. Becken Co., 
and Charles T. Gustafson, of the C. H. 
Knights-Thearle division of the A. C. 
Becken Co., accompanied by their wives 
and families, left on Saturday for the 
Becken summer home in northern Wis- 
consin. The Becken’s will remain there 
for a month and the Gustafson’s will 
return home in about two weeks. 

Jack Kelsey, special representative for 
the Waltham Watch Co., spent the past 
week in Chicago visiting with friends. 
Mr. Kelsey is making a business trip 
through the entire Middle West terri- 
tory. For the past four years Mr. 
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Kelsey has been in charge of the New 
York office of this concern and prior to 
that time was in charge of the Chicago 
offices. 

Max Schwartz, vice-president of the 
Nov-E-Line Mfg. Co., Inc., New York, 
motored to Chicago last week with his 
wife and family to spend a few days 
here visiting with members of the trade, 
and spending some time with William 
Lester, their Chicago manager. The 
Schwartzes left on Sunday to return 
home stopping in some of the principal 
cities en route to visit with the trade. 


Cleveland 


The Firestone Jewelry Co. has been 
incorporated under the Ohio laws for 
$1,000, by Milton Firestone, Ben Fuer- 
stein and J. Fuerstein. 

An office has been opened on the fifth 
floor of the Schoefield building, Euclid 
Ave. and E. Ninth St., under the name 
of the Jewelers Exchange. It is operated 
by H. P. Chaplain. 

Sam Glickman is preparing to open a 
retail jewelry store on E. Ninth St., 
near Vincent Ave. He is at present lo- 
cated on Superior Ave., near W. Third 
St., and will continue this store until the 
lease expires. 

The following out-of-town jewelers 
were in Cleveland last week on buying 
trips: Charles E. Herrick, Oberlin; Carl 
Schmidt, Warren; M. Drenn, Lorain; E. 
J. Smith, Lorain; Phil Hecker, Wooster; 
H. S. Burr, Elyria. 

A voluntary petition in bankruptcy 
has been filed in United States Court, 
Cleveland, by Albert Antonelli, jeweler, 
of 16 N. Champion St., Youngstown, 
Ohio. He lists his liabilities at $5,578 
and assets at $4,226. 

The Sigler Bach Co., retail jeweler, 
1119 Euclid Ave., has leased space above 
its store which it will convert into a gift 
shop. The concern will also move its 
offices upstairs. This will give them a 
great deal more display space than they 
now have. The new arrangement will 
be ready about Sept. 1. 

There have been several meetings of 
the local committee on arrangements for 
the annual convention of the American 
National Retail Jewelers Associaticr to 
be held in Cleveland, Sept. 17 to 20 in- 
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Valuable Optical Books 


The prices quoted are net. No books sent on approval. 






Prices subject to change without notice. 


REFRACTION OF THE HUMAN EYE AND 
METHODS OF ESTIMATING THE RE- 
FRACTION. By James Thorington, M.D. 410 
pages, with 844 illustrations, 27 of which are in 


colors. Price, $3.00. 
OPHTHALMOMETRY. By Ryer. Shows Why 
and How. No more pitfalls. Ophthalmometry made 


simple and precise. Price, $3.50. 


ory. HAZARDS IN INDUSTRIAL OCCUPA- 
TIONS. a A a Resnick and Lewis H. Carris. 

248 page half-tone illustrations. Extee, 
flexible cabrikeld, $2.50; paper cover, $1.50. 


MIRRORS, PRISMS AND LENSES. By James 
P. C. Southall. Second edition. 579 pages; 247 
illustrations and diagrams. A text-book of Geo- 
metrical Optics, written to serve as an introduction 
to the theories of modern optical instruments. 
Price, $4.50. 


ANATOMICAL MODEL of the Eye, Ear, Nose and 
Throat. Pilz. Over 270 Anatomical parts named 
and pictured in the folding layers, reproducing in 
natural form and color each anatomical structure of 
the eye, ear, nose and throat. A complete scien- 


tifie and convenient reference chart. Price, 
$1.50. 
OCULISTS’ VADE MECUM. Oomprising all the 


important methods of testing the eyes devised by 
leading ophthalmic surgeons, besides many valuable 
tables on the properties of lenses and methods of 
procedure in the examination of the eye. Price, 


PRISMS: THEIR USE AND EQUIVALENTS. 
A book containing a more extended knowledge on 
this branch of refraction than is contained in works 
on ophthalmology. Price, $2.00. 


REFRACTION AND MOTILITY OF THE 
EYE. With special chapters on Color Blindness. 

Field of Vision, The Relation of Functional Bye 
Diseases to General Medicine. By Ellice M. Alger, 
Adjunct Professor of Diseases of the Eye in the 
New York Post-Graduate Medical School and Hos- 


pital, etc. 122 Illustrations. Extra Cloth. 876 
pages. Price, $2.50 net. 
REFRACTION OF THE EYE. By Gustavus 


Hartridge, F.R.O.R.A A manual for students. 
275 pages, 107 ‘Allustrations and sheet of test types. 
Price, $2.75 


SQUINT: ITS ame. PATHOLOGY AND 
TREATMENT. By Claud Worth, F.R.C.8. 
53.50 Edition. 242 pages, illustrated. Price, 


SPECTACLES AND EYEGLASSES. By R. J. 
Phillips, M.D. Their prescription and adjustment. 
61 illustrations. Price, $1.50. 


OPHTHALMO-OPTICAL MANUAL. By William 


Swaine. B.Sc. Treats lens theories. sight testing, 
frame fitting. elementary, practical, non-mathe- 
matical. Price, $1.50. 


AN OPTICAL PRIMER. By ©. H. Pixley and 
collaborators. ‘Three hundred pages; cloth; illus- 
trated. A primer invaluable to all beginners in 
their early studies and contains a vast amount of 
material of value to every practicing refractionist. 
Price, 82.00. 


OPTOMETRY—STATE BOARD QUESTIONS 
AND ANSWERS. By James J. Lewis. 130 
pages with diagrams. Price, $1.50. 





ENCYCLOPEDIC OPTICAL DIOTIONARY. 
By Jas. J. Lewis, Oph.D. A dictionary of the terms 
used in Optometry and Ophthalmometry. Practicai 
hints, things to be remembered and questions for 
those contemplating present or future state examin- 
tions. Fifth edition. Price, $2.00. 


DISEASES OF THE EYE, MANUAL OF. By 
Charles H. May, M.D., New York. For students and 
general practitioners, with 877 original illustrations, 
including 22 plates with 71 colored res. Eleventh 
edition, revised. Cloth, 440 pages. ice, $4.00. 


DISEASES OF THE EYE. With separate chap- 


ters on Anatomy, Physiology, Bacteriology, The 
Relation of the Eye to the Nose, ete. By Henry 
Caldwell Parker, Clinical Professor of Ophthalmology 


in the Indiana University School of Medicine, In- 
dianapolis, Ind. 116 text illustrations and 6 full-page 
chromolithographie plates with 19 figures. Flexible 
doth Rounded corners. 3808 pages. Price, 


THE RECOGNITION OF OCULAR DISEASE. 
By James Forrest. A treatise for optometrists. 
The author’s aim is to impart a general knowledge 
of eye diseases that are most commonly encountered. 
172 pages, with many illustrations, including plates 
in colors. Price, $2.50. 


DISEASES OF THE EYE AND REFRAC- 
TION, COMPEND OF. By Gould and Pyle. 
Including Treatment and Operations, and a Section 
on Local Therapeutics. With Formulae, Useful 
Tables, a Glossary and 111 illustrations, several 
of which are in colors. Price, cloth, $2.00 


DISEASES OF THE EYE. 696 pages. By De 
Schweinitz. Illustrated. Price, cloth, $12.00 


LENSES AND MIRRORS. By George A. Rogers. 
68 pages; 20 diagrams and a comprehensive and 
extensive quiz at the end. Price, cloth binding. 


-00. 
MATHEMATICS FOR THE PRACTICAL 
MAN. By Geo. Howe, M.E. 153 pages; illus- 


trated. Explaining simply and quickly all the ele- 
ments of Algebra, Geometry, Trigonometry, Loga- 
rithms. Co-ordinate Geometry and Calendars. 
Price, $1.50. 


BLOOD PRESSURE IN OCULAR WORK. By; 
Bugene G. Wiseman. 2€] pages; illustrated, with 
19 engravings. Price, $2.50. 


= nyo MUSCULAR MECHANISM OF 
EYES ry ROUTINE IN BYE 

WORK By G. Savage, M.D. 74 pages, with 

> ag page ~* 4. and four diagrams. Price, 


THICK LENS OPTICS. By Arthur Latham Baker, 
Ph.D. 1831 pages; many illustrations. An elemen- 
tary treatise for student and amateur; treats the 
optics of microscope and telescope. Price, $2.00. 


MEDICAL OPHTHALMOLOGY. By Arnold 
Knapp, M.D. 6510 pages, with 82 illustrations. 
Chapter I, comprising 80 pages, is devoted to the 
anatomy of the eye and especially the ocular nervous 
system. Price, $5.00. 


HELMHOLTZ’S TREATISE ON PHYSIO- 
LOGICAL OPTICS, translated from the third 
German edition; edited by James P. ©. Southall, 
Professor of Physics, Columbia University. Volume 
1, 2 und 8 now ready. Price, $10.00 each. 


The Optical Journal and Review 


239 W. 39th St. 33 





New York 
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clusive. A special meeting is scheduled 
for Aug. 19 at the Winton Hotel. 
John Drake, secretary of the National 
Jewelers Publicity. Association and 
Charles T. Evans, secretary of the 
American National Retail Jewelers As- 
sociation, will be present. It is expected 
that tentative plans of the local com- 
mittee will be approved at that time. 
This committee, which consists of H. N. 
Beattie, chairman, Bruce McCague, W. 
A. Theis and Samuel Zwee, have been 
working on plans for the entertainment 
of those attending the convention. The 
ladies’ entertainment committee, consist- 
ing of Mrs. Frank X. Russert, chairman, 
Mrs. H. N. Beattie, Mrs. Bruce McCague 
and Mrs. Samuel Zwee is cooperating 
and will see to it that the ladies who 
attend the convention will have a very 
pleasant time. The members of the 
‘Cleveland Twenty-Four Karat Club at 
their fortnightly luncheons devote their 
time to the discussion of convention 
plans and the Cleveland Jewelry Crafts 
Association is to hold a special meeting 
‘the coming week for the same purpose. 








Los Angeles 


Katz & Kadish have moved from 714 
Title Guarantee building to Suite 803 
of the same building. 

Mrs. Ruth Ervin has purchased the 
store of E. P. Randolph, 134 E. San Fer- 
nando Boulevard, Burbank, Cal. 


The Jabner Jewelry Co. has abandoned 
its old location at 803 S. Vermont Ave., 
and is now established at 1084 North 
Western Ave. 

The Burnett Bros. jewelry store, 92 
S. First St., San Jose, Cal., has been 
taken over by Richard Simon and is now 
known as the Simon Jewelry Co. 

The Pacific Radium Application Co., 
Metropolitan building, has opened a 
branch office in Dallas, Tex. John Wil- 
kinson has been placed in charge. 

Jack Roth, of Jack Roth, Inc., has 
started on his early fall trade trip and 
will be gone several weeks, making the 
territory as far North as Seattle. 

Earl Patton, of Blackwell, Inc., of 
Silver City, N. M., spent several days in 
Los Angeles, last week, purchasing 
stock for the fall and holiday trade. 

S. Weinberger has opened up again 
under the name of the Willard Diamond 
Co., at 450 S. Hill St. He carries a gen- 
eral line of gems, clocks and jewelry. 

Harry Garbey, representative of 
Harry Winston, diamond importer, New 
York, has returned after a trip of three 
months in the East, during which he 
visited the home office. 

Andrew Leikwold, formerly of Leik- 
wold & Brown, San Francisco, has sold 
his interests to Mr. Brown, and will 
open a new store in San Fernando. Mr. 
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Brown will continue to remain in the 
old location. 

John J. Nooyen, 704 Title Guarantee 
building, together with his co-tenant, 
Sam B. Brown, diamond setter, has 
moved to 709 Metropolitan building, 
where each has much more spacious 
quarters. 

The Slavick Jewelry Co., 427 W. 
Seventh St., is displaying some diamonds 
which arrived here recently from Ger- 
many by way of the Graf Zeppelin. The 
gems were shipped in three packages, 
and is the first shipment of jewels by 
air to Los Angeles from Europe. 


G. W. Bodley, head of the jewelry de- 
partment of the E. W. Reynolds Co., has 
returned from an extended trip to the 
East. He says he found conditions good 
in the Middle West but that Los An- 
geles seems to lead the other sections 
of the country. While away he visited 
relatives at Three Rivers, Mich. 


Joseph Bloom, Metropolitan building, 
has been appointed official manufacturer 
and distributor for the emblems of the 
order of Antlers of the B. P. O. E., 
junior order of the Elks. Nate Euman, 
connected with the Bloom concern, has 
charge of the distribution and has 
started on a trip covering the coast 
States. 

W. E. Phillips, president of the South- 
ern California Jewelers Golf Associa- 
tion, has returned from a two months’ 
trip which carried him as far as New 
York city, where he visited the factories 
whose lines he carries. He reports busi- 
ness as good, with bright prospects for 
an exceedingly heavy trade during the 
coming fall. 

The E. Bastheim Jewelry Co. has 
leased the entire fifth floor of the How- 
land & Dewey building, adjoining its 
present location, where the space will 
be utilized for shipping, receiving and 
stock rooms. Increase in business has 
necessitated more space. The present 
quarters on the fifth floor of the Metro- 
politan building also have been doubled 
in area. 

H. A. Russell, ring designer and gem 
dealer, has returned from a trip of sev- 
eral months in Europe, visiting gem 
centers. He also spent considerable time 
at Idar, Germany. Mr. Russell, in con- 
versation with a_ reporter for THE 
JEWELERS’ CIRCULAR, stated that condi- 
tions in Germany were greatly improved 
and that idleness was negative although 
exorbitant taxes kept workers poor. 

Harry Wolfe, salesman for the I. 
Behrstock Jewelry Co., has completed 
an extended trip through Arizona and 
southern California. Mr. Wolfe de- 
clares that sales for July and preceding 
months show healthy increases over 
those of a corresponding period for 1928. 
“All retailers with whom I came in con- 
tact,” Mr. Wolfe told a JEWELERS’ Cir- 
CULAR reporter, “are very optimistic 
over prospects for an excellent fall 
trade.” 

Jewelers in the Title Guarantee build- 
ing, where there are upward of 100 firms 
in the wholesale business, have formed 
a tentative club for better acquaintance 
among the craft members. The inten- 
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tion is to hold get-together meetings in 
the form of picnics and fishing trips. 
The first of these was a deep sea fish- 
ing trip, Sunday, Aug. 4, and there 
were a score of wholesalers who at- 
tended. Big fish were not running, owing 
to the weather off shore being cloudy but 
a “raft” of small fish were hooked. Clar- 
ence Seibert, of Seibert Bros., won first 
prize for hauling in the largest single 
catch. Another jaunt will be taken in 
two weeks. 








Milwaukee 





E. L. Fischer, jeweler at Reeseville, 
Wis., for the past 35 years, passed away 
at his home there recently following a 
brief illness. Mr. Fischer is survived 
by his widow, his mother, two brothers 
and a sister. 

Adolph Possin of the Bozhardt-Possin 
Co., wholesale jeweler, has been ap- 
pointed on the third Mid-West Market 
Week merchandising committee. Mer- 
chandising conferences, which will tell 
jewelers and other retailers how to in- 
crease their sales, will be held on two 
succeeding noons during the week of 
Aug. 26. The local wholesale jewelers 
are enthusiastically planning for Mid- 
West Market week this year, inasmuch 
as a record attendance is expected. The 
week will also be the occasion of the Wis- 
consin State Fair, and three large con- 
ventions are being held in the city also. 
Invitations are being mailed to 30,000 
retailers to come to Milwaukee during 
the week. A style show, to be held on 
Thursday evening during the week, will 
feature jewelry as one of its main items 
of interest. 








Detroit 





Barney Williams, formerly with the 
Enggass Co., one of the oldest retail 
jewelers in Detroit, has recently been 
made general manager of Hugh Con- 
nolly & Son, retail jewelers, it is an- 
nounced. 

The Feinberg-Max Co., wholesale 
jeweler, which is remodeling its estab- 
lishment on the ninth floor of the Met- 
ropolitan building expects to have every- 
thing completed and new fixtures in- 
stalled, in about two weeks when it is 
planned to hold a formal opening. 








The Syracuse, N. Y., police are in-— 


vestigating the recent robbery of the 
store of John D. Wilson, 303 S. Salina 
St., which reported a loss of nearly 
$10,000 in assorted jewelry. The safe 
combination was found broken off as if 
a small hammer had been used on it, 
while all doors, transoms and windows 
were securely locked. Detectives believe 
that entrance was gained with a pass- 
key or through a window off the second 
floor reached from a ledge of the build- 


ing. 











THE JEWELERS’ 


CIRCULAR 








August 15, 1929 














WESTERN COAST | 
JEWELRY BUYING CENTRES | 





aici 





















BAKER & CO., INC. 


Refiners and Workers of Precious 
Metals, Ring Blanks, Jewelers’ Settings 
and Findings. Always in the market 
for Sweeps, etc. 


760 Market Street, San Francisco 


& BUSHNELL 


San Francisco 


BUEHN 


717 Market St. 
MASONIC—EMBLEM — RINGS 
Scottish-Rite-140 Rings 








WILDBERG BROTHERS 
SMELTING & REFINING CO. 


Gold—Silver—Platinum 


747 So. Hill St., Los Ange‘es 














RAILSBACK & DABLE 


Leather Watch Straps and All Makes 
of Metal Watch Attachments 


49 Geary St. San Francisco 


PLATING 
Silverware Repaired, Plated and 
Refinished 
Catering to the Jewelry Trade 
Gold, Silver and Nickel Platers 


M. & H. PLATING WORKS 


717 Market St. San Francisco 


742 Market St., San Francisco 
School—Class 


EMBLEM Fraternal 


Manufacturing Jewelers 


Wholesale Only 
GEO. A. DESENFANT & SON 


150 Post St., San Francisco 















I. BEHRSTOCK CO. 


Wholesale Jewelers 


220 West Fifth Street 


Los Angeles, Cal. 





Advertising on this West Coast 
page will keep your name and 
business before the leading retail 
jewelers with whom you are in- 
terested in doing business. 





FRANK J. ESTERLIN 
Lapidary 
Importer and Cutter of Precious Stones 


901-2 Shreve Bldg. 
210 Post Street 
San Francisco, Cal. 


















the entire West Coast what he thinks of advertising of this type. 


e Ask Your Representative who covers 








We 


know that his close contact with the retail jeweler of that section calls 


for the keeping of his name, the name of your Company and your 


product before the subscribers of The Jewelers’ Circular. 


will represent a splendid investment on your part. Write us for rates 


and details. 


JEWELERS PUBLISHING CORP. 
239 West 39th Street, New York 
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San Francisco 





G. A. Fox of the Fox Mfg. Co. is ex- 
pected and J. G. Flatau of Charles 
Keller & Co. is visiting the local trade. 

The fine new department store of 
Capwell’s at 20th St., Telegraph Ave. 
and Broadway, Oakland, was opened on 
Aug. 5. This combination of the houses 
of Capwell and of Taft & Pennoyer 
has a large silverware and jewelry de- 
partment. 

Pacific Coast salesmen for the Inter- 
national Silver Co. are all out on their 
respective territories and are sending in 
excellent orders according to Edward V. 
Saunders, the eompany’s coast manager. 
Present indications are for a greater 
volume than last year. 

So rapid has been the recovery of 
A. V. Davidson, western manager of the 
National Jewelers Board of Trade, that 
he was able to visit his offices in the 
Hunter-Dulin building at the beginning 
of August, and attend to business regu- 
larly thereafter. This was two weeks 
earlier than had been anticipated at the 
time of his recent operation. 

People are starting in to buy and the 
fall business is very encouraging, ac- 
cording to Martin H. Cooper, western 
representative for Morris Kaplan & 
Sons. Not wanting to run away from 
a locality where he finds people are buy- 
ing, Mr. Cooper says he has deferred 
his projected business trip till Septem- 
ber. The improvement that began in 
July is continuing in August. 

Ben Lewis, jeweler of Long Beach, 
Cal., has been here on business and on 
vacation. He left to continue his way 
to Portland and Seattle. Other recent 
visitors include: H. L. Engel, jeweler, 
Burlingame; Mr. and Mrs. Marvin of 
the John Hood Co., Santa Rosa; J. D. 
Bennett, San Rafael; H. W. Kleinen- 
broich of Oakland, now fully recovered 
after an attack of illness, paid his first 
visit for nearly a year. 

Many members of the jewelry business 
were scattered far afield in early 
August, each following his own bent in 
the way of vacation: William S. Fulton 
was deer hunting; Archie MacDonald of 
S. Wurkheim & Bro. was motoring in 
the Canadian Rockies; George D. Algie 
of R. & L. Myers was just back from a 
successful trout fishing trip in the wilds 
of Modoc County; Frank Walker of 
Nordman & Aurich returned from a 
vacation in Montana and Idaho. In fact, 
every firm had people away on vacation, 
or just back. 

A leading item of jewelry news in 
the bay cities concerns the purchase of 
the lease and equipment of the Albert S. 
Samuels Co.’s jewelry store at 1520 
Broadway, Oakland, by H. Morton Co., 
jeweler, 1712 Broadway, Oakland. 


hese are two of the leading jewelry 
establishments of the Bay region. Julius 
A. Young, president of the H. Morton 
Co. confirmed news of the purchase for 
THE JEWELERS’ CIRCULAR. Mr. Young 
is president of the California Gold and 
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Silversmiths’ Association and is one of 
the outstanding jewelers of the State. 
The Albert S. Samuels Co. is planning 
to hold a sale, prior to giving up pos- 
session of the building on Oct. 1. Any 
stock not sold will be removed. The 
store was rebuilt and beautified some 
years ago and is considered one of the 
finest jewelry establishments in central 
California. Mr. Young said that the H. 
Morton Co. is not yet ready to announce 
the date of their opening at 1520 Broad- 
way. 

One of the best-equipped upstairs 
jewelry stores in San Francisco was 
opened on Aug. 8 by Bennetts & Fox 
on the second floor of the Howard build- 
ing, Post St. and Grant Ave. Hardwood 
is used throughout in the handsome fix- 
tures. Both partners are very well 
known in this city. Tom Bennetts was 
for years with the International Silver 
Co. and Charles P. Fox was for 14 years 
with Carrou & Green as their silverware 
buyer, but he also took advantage of 
many opportunities to become ac- 
quainted with diamonds and jewelry. 

Announcements have been made of the 
coming wedding, on Aug. 18 of Max J. 
Newman of the Max J. Newman Co., 
and Miss Ruth Esser of San Diego. The 
marriage will take place at the home 
of the bridegroom’s sister, Mrs. Edgar 
C. Levey, wife of the Speaker of the 
Assembly. Miss Esser is a graduate of 
the University of Wisconsin and also 
attended Columbia University for one 
year. Her vocal attainments led her to 
study for the operatic stage. Max J. 
Newman has been making his home with 
his aunt, Mrs. John S. Adler. He is a 
well-known manufacturers’ representa- 
tive of 57 Post St. 








Portland, Ore. 


Carl Greve held open house at his 
store, 351 Morrison St., Portland, Ore., 
from seven to nine o’clock, Aug. 6. No 
merchandise was sold, but friends were 
invited to drop in and renew acquain- 
tance. The occasion lay in the fact that 
Mr. Greve has been in his own store for 
seven years, and that an entirely new 
front has been put in, with increased 
window space, and the store has been re- 
decorated. 

Herbert West, alias “the Yokel,” is 
back in Portland again to answer a 
charge of robbing the jewelry store of 
Frederick L. Miller, which then was at 
355 Washington St. The robbery took 
place April 26, 1924, and with the rob- 
bery charge is another of assault, with 
a dangerous weapon. He is alleged to 
have taken about $15,000 in cash and 
jewelry. West, it is claimed, admits the 
hold-up. It is also charged that he later 
sold some of the jewelry in Seattle, Ta- 
coma, Chicago and New York. After 
arriving in New York, West attempted 
to hold up a jewelry store there, but a 
policeman was standing across. the 
street, and at the jeweler’s cry, shot 
“the Yokel,” the bullet piercing his 
neck. He was convicted and sentenced 
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to five years in the penitentiary. On re- 
lease from Dannemora prison, recently, 
he was brought back to Oregon, and will 
shortly be tried. 








Summer Outings 
(Continued from page 75) 


dance hall where dancing was the order 
until 11.30 p. m., when the party headed 
homeward. 


The first annual outing of the em- 
ployes of Linden & Co., 891 Broad St., 
was held last week, Prudence Island 
down Narragansett Bay being the 
rendezvous selected for the festivities. 
After a delightful sail the party landed 
on the island where a series of sports 
and games were held and luncheon en- 
joyed after which the party re-embarked 
for a sail to Newport, where several 
hours were spent at the beach and in 
sightseeing. At the beach, surf bath- 
ing was one of the principal attractions. 
The 30-mile sail home was by moonlight, 
a basket lunch being served on the boat. 





About 100 of the employes of the 
Saart Bros. Co., and their friends left 
the firm’s factory, 20 Forest St., Actle- 
boro, about 8.30 o’clock one morning last 
week by motor buses and private cars 
for Lake Mirimichi where the annual 
outing and field day was held. Sports, 
including baseball, track and novelty 
races were held in the forenoon, the 
baseball game being especially good. 
After the sports were over the party sat 
down to a turkey dinner. The after- 
noon was spent with boating, swimming 
and playing “barnyard golf.” 





The employes of the Uncas Mfg. Co., 
this city, with members of their families 
making a party of nearly 400, held their 
annual outing and clambake last Satur- 
day at Chopmist Hill Inn. The 12-mile 
ride into the country was made in auto- 
mobiles and buses, luncheon await- 
ing the excursionists upon their arrival, 
to which all did ample justice. Then 
followed a program of games and sports 
which included numerous novelty fea- 
tures and late in the afternoon the bake 
was served. Dancing followed in the 
evening. 

The employes of the General Plate 
Co., Forest St., Attleboro, held their 
annual outing last Saturday at the 
grounds of the Pomham Club at River- 
side on the east side of Narragansett 
Bay, under the auspices of the firm. 
The party of nearly 100, including firm 
members, embarked in buses and private 
autos at the factory at 8 o’clock and 
upon arrival at the grounds of this ex- 
clusive private club, a program of sport- 
ing events was staged. Luncheon was 
served at noon after which the married 
men and single men contributed an ex- 
citing and hard fought baseball game 
to the features of the afternoon. When 
the gong sounded for the bake the score 
was tied 7 to 7 although eight innings 
had been played. 











Trade Topics 





Free Policy for New Community 
Containers 


NE of the most radical and important 

moves of many years in silverware 
merchandising has just been announced 
by Oneida Community, makers of Com- 
munity Plate. 

Coincident with the presentation of 
three new services, it becomes known 
that hereafter all Community contain- 
ers, with the exception of the Colonial 
Cabinet, will be free, in the popular 
selling sizes, adding nothing to the cost 
of the silverware they house. 

This policy affects the new Salon Mir- 
ror tray, the new Petit Voyage case, the 
recently announced Crestwood tray, and 
the improved Bridal chest. The price 
for all these services is now $36.50 for 
the six assortments—the price of the 
silverware alone, including Hollow Han- 
dle de Luxe Stainless Knives. 

Oneida places particular emphasis on 
the quality of the new containers, stat- 
ing that they are, if anything, finer: in 
every respect than those sold under the 
old non-give-away policy. 

* * 


Wives of Endurance Flyers Hand- 
somely Remembered Following 
New World’s Record 


Typifying the “Spirit of St. Louis” 
and in keeping with the enthusiasm and 
interest of the citizens of that city, the 
Eisenstadt Mfg. Co., St. Louis, Mo., 
was the first in the trade to reward 
the endurance ffilyers, Jackson and 
O’Brine, on the completion of their 
record-breaking endurance flight of over 
420 hours in the air. With the cash 
prizes and donations piling up as the 
flight was prolonged, and the airmen 
being substantially remembered for their 
achievement, it remained for the Eisen- 
stadt Mfg. Co. to reward them via their 
better halves. 

Accordingly each of the wives of the 
two flyers were given handsome plati- 
num wedding rings. These were special- 
ly made in the company shops. 

A. F. Ejisenbeis, vice-president, and 
J. H. Hetzel, sales manager had charge 
of the matter on behalf of the company 
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and for nearly two days were on duty 
at the Lambert-St. Louis Airport wait- 
ing for the flyers to land. 

With the rings were also given per- 
sonal letters from President George 
Gambrill, of the firm, the gifts being 
personally tendered the ladies by Mr. 
Eisenbeis, with a few well chosen re- 
marks. 

A photograph was taken of the young 
women a few minutes after the presen- 
tation and within a short time after 
the successful landing of their spouses. 


* * * 


Watch Tests at the Teddington 
Observatory 


Since 1884, not far from 20,000 
watches have been registered and tested, 
in the “A” class, at Kew-Teddington 
Observatory. The results of 1884 were 
not published. Those obtained the fol- 
lowing year showed 86.1 for the best 
record. During the next 16 years or 
until 1900, the total of 90 marks was ex- 
ceeded but twice: in 1891 with 91.6 
marks; in 1892 with 91.2. 

The use of “Invar” was responsible 
for a huge stride, as shown by the 94.9 
marks recorded in 1903. This record 
stood for nine years. In 1912 a new 
record of 96.1 marks was made. 

Since that time, the advance is only 
shown by tenths of marks. 


REPO. ich Oo cw cue oe a ee 96.2 
SEMIN Seen cis sa hoes 96.9 
7 eA ee eee ee ee 97.0 
FS, cae cue Was ccenusven 97.2 
| PRE Ee eee eee 97.3 

As in the past, intermediate years 


showed slight decreases due to obstacles 
which chronometer makers ever have to 
cope with. 
Twenty-seven years 
for a gain of 10 marks. 
showed 86.1 in 1885 and the highest 
mark was 96.1 in 1912. For a fresh ad- 
vance of but 1.2 mark, 17 years were re- 
quired, the highest mark being 96.1 in 
1912 and 97.3 in 1929. The latter mark 
has not yet been included in a yearly 
classification. This record has just been 
secured by a Zenith deck-watch, No. 
3821, which was under test from March 
29 to May 13, 1929. This remarkable re- 
sult will be quoted in the 1929 table 


were necessary 
The best record 
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when published. In a letter dated May 
24, the director of the Nationa! Physical 
Laboratory of Teddington says: “You 
will be interested to learn that the total 
of marks 97.3 obtained by this movement 
is the highest that has been awarded a 
watch in a Kew Class ‘A’ test up to the 
time of writing, having beaten the pre- 
vious best total of 97.2, which was ob- 
tained by one of your watches in Octo- 
ber, 1926.” 

The following characteristics are 
specified on the official certificate of this 
highly remarkable piece: 

Mean variation of daily rate 0.05 second 
Mean change of daily rate 

per 1° Fahrenheit ...... 0.015 second 
Difference between highest 

and lowest individual 

daily rates for whole test 1.2 second 

And here are the marks awarded, 
marks which exceed all previous results 
obtained during 44 years by the 19,834 
pieces entered at Teddington in “A” 
Class: 

Daily consistency of rate....39.0 marks 
(maximum 40) 

Positional adjustment 
(maximum 40) 

Temperature compensation. .19.0 marks 
(maximum 20) 

DOU WABEMS: 045 Pics sete 97.3 marks 
(maximum 100) 

The mean variation of 5 hundredths 
of a second for the daily rate had never 
before been secured. It is even claimed 
to be a world record. During the 45 
days in which this watch was being 
tested, it showed periods of mean varia- 
tion between 0.03, and 0.08 second. The 
former best result of mean variation 
was obtained in 1926 by a Zenith watch 
which secured the record of 7 hun- 
dredths of a second, together with the 
highest total marks of 97.2. In 1929, 
Zenith exceeded both records. 

Up to date, it was a marine chronom- 
eter (Mercer) which held, at Tedding- 
ton, the lowest mean variation of daily 
rate, viz. 6 hundredths of a second. It 
is well known that such instruments as 
marine chronometers are tested in one 
position only. Notwithstanding five po- 
sitional adjustments, the Zenith deck- 
watch No. 3821 beats the aforesaid rec- 
ord, which had been a sensational one in 
1925. Zenith started competing at Ted- 
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dington in 1921/22, and at once secured 
the first rank with 96.8 marks. Three 
times thereafter, Zenith secured the first 
place. It is presumed it will be the case 
in 1929, which means that Zenith will 
have secured the first place in the list 
five times in the last eight years. So 
great a constancy, crowned with two 
striking records, is undoubtedly due to 
most reliable methods in the technique 
of construction and the art of timing. 
* * * 


Waterbury Clock Co. Announces 
Selling Policy 

The Waterbury Clock Co., 30 Irving 
Place, New York, is informing its job- 
bing trade that on and after Aug. 1 it 
will sell only through jobbers. 

The company is preparing a complete 
new line of clocks and representatives 
are taking two filled trunks to all of the 
wholesalers to show them the new line, 
and to acquaint them with the new 
policy. In addition the company is send- 
ing eight retail men out through the 
territory in cars. They will have with 
them samples making a representative 
line of the new merchandise. This is 
being done in order to overcome any 
difficulties the retailers have heretofore 
encountered in selecting clocks from il- 
lustrations or photographs. The clock 
company will put the actual merchandise 
in the retailers’ hands. This missionary 
work on the part of the retail men for 
the benefit of the wholesalers will un- 
doubtedly be appreciated by customers. 

* * * 


Cohn & Rosenberger Open New 
Factory in Providence 


On Aug. 3, substantially seven months 
after the work on the building was 
started, Cohn & Rosenberger, Inc., 
opened their new factory building at the 
corner of Point and Hospital Sts., 
Providence, R. I., for the inspection of 
their stockholders, a number of whom 
are from New York, and numerous 
friends. The new structure, which is 
known as the Coro building, represents 
the growth of a jewelry manufacturing 
business within 18 years. It was in 
1911 that Cohn & Rosenberger, Inc., 
started business in the Waite-Thresher 
building, where they began with a fac- 
tory floor space of about 5000 square 
feet. From time to time as the business 
expanded, more space was added until, 
at the time of removing to their own 
new building, the concern was occupying 
the entire third floor of the Waite- 
Thresher building at Abbott Place in 
addition to which it was also using space 
in the Irons & Russell building. 

The new building is of the reinforced 
concrete type with cast monolithic floors, 
and is modern throughout and has been 
so constructed that the heavy hydraulic 
and drop presses used in jewelry man- 
ufacturing may be installed on any floor 
and used without causing vibration of 
the building. On all sides of the struc- 
ture are windows which afford ample 
light even on dark days. The appoint- 
ments are modern in every respect. 

All the departments are provided with 
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up-to-date equipment. In the polishing 
room each machine is provided with its 
own motor. In this department is a 
novelty in the shape of a dust collecting 
device. After the dust-laden air has 
been cleared by this device, the purified 
air is returned to the room without loss 
of temperature. 

The chromium plating department is 
claimed to be the largest and one of the 
most complete among the _ jewelry 
plants. Another novel feature is the 
spiral conveyor by which packages may 
be sent from any floor direct to the 
shipping room. By a system of spirally 
inclined shutes and rollers the package 
deposited in the conveyor on the top of 
the building gently descends by gravity 
to the loading platform where it may 
be dropped into a waiting truck with a 
minimum of handling. 

A modern factory is not considered up- 
to-date without a hospital room. There 
is such a room in the Coro building, 
fully equipped for any emergency. In 
the basement, which is well lighted by 
side-windows, provision is made for a 
recreation room and restaurant. 

* * * 


New Safety Razor Sharpener 


The public is receiving favorably the 
Bello razor blade sharpener, manufac- 
tured by the Bello Corp. of Gardner, 
Mass. The Bello operates on a new prin- 
ciple which eliminates the customary 
stropping action and uses instead a new 
honing process. A new edge which is 
concave and keen substitutes for the old 
edge in the blade, on using the Bello 
sharpener, its manufacturers claim. 

Blades are made ready in the new 
device in as low as 30 seconds, in three 
easy operations. Inserting the blade in 
place on the holder takes 5 seconds, 
pushing the blade into the sharpener 
takes another, and moving the handle 
back and forth 10 times before removing 
the blade consumes 24 seconds. A single 
blade will last from 1 to 2 years, it is 
stated by the makers of the Bello. 

* * * 


“Names in Blossoms” Rings 


The “Names in Blossoms” rings 
scored a distinct success in the recently 
passed June weddings season and their 
popularity seems a lasting one. The 
rings are the original creations of J. P. 
LeGodais, 1460 New York Ave., Flat- 
bush, Brooklyn, N. Y. 

The “Names in Blossoms” series 
marks a new departure, in which indi- 
viduality, uniqueness and artistry are 
combined. The rings are hand carved 
and the preference of the wearer is ex- 
pressed either by names, monograms, 
initials, diamonds all around or beveled 
designs. From the “Language of Flow- 
ers” comes the “Names in Blossoms” 
which include apple blossoms, coreopsis, 
cherry blossoms, four-leaf clover, daisies, 
everlasting flowers, forget-me-nots, ivy 
leaves, lillies, lily of the valley, mar- 
guerites, mistletoe, orange blossoms, 
pansies, primroses, roses, rosebuds, 
tulips and violets. A suitable table 
which expresses the language of flowers 
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in the blossoms and their meaning is in- 
corporated in the leaflet prepared by the 
makers of the “Names in Blossoms” 
rings. 

* & # 


Originality in Trophies 

Another departure from precedent is 
now open to the progressive jeweler— 
this time in prize trophies. Heretofore 
it has been conventional to award shields 
and cups to the successful in contests 
of all sorts—especially in the realm of 
sports. Such trophies are fitting, indeed, 





TROPHY WITH SPORTS ETCHED DESIGN 


and are symbolical of the spirit which 
prompts their award. 

But, in many sports—golf, tennis, 
bowling, and swimming, for example— 
there has been felt the need for prizes 
of a more practical and useful nature. 
To meet this need, the Sheets-Rockford 
Silver Co., Rockford, Ill.—pioneers in 
originality—are offering a new service. 
Many of their popular silverplate ar- 
ticles—smoking sets, water pitchers, cof- 
fee services, sugar and cream sets, and 
all sorts of table hollowware are offered 
with “sports etched” designs. 

This company has produced a large 
group of etched designs—suitable to the 
various sports or contests for which 
awards are given. These striking de- 
signs can be etched on any of the above 
mentioned articles at a very nominal 
cost—rendering them exceedingly ac- 
ceptable as prize trophies. 


* * * 


New Quarters of Reich Ash Corp., 
New York 

Considerable favorable comment has 
been elicited by visitors to the new quar- 
ters of the Reich Ash Corp., importer 
and maker of sterling silver and gift- 
wares, 307 Fifth Ave. The concern is 
occupying the entire second floor of 4500 
square feet of space, and the entire 
suite is furnished in a strikingly at- 
tractive manner. 

No expense has been spared in the 
outfitting of the firm’s new quarters. 
Every modern idea in office equipment 
is in evidence, a beautiful mahogany 
finish being the predominant note. Gifts 
and silverware are tastefully displayed 
on the many tables and cabinets in the 
vast showrooms. 

The firm has augmented its lines in 
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Your Shop 
and Factory 


WECEPS 


Containing Gold, Silver, Platinum, etc. 


Results we secure will make you steady patrons of this 
department of our great precious metal-working plant at 
Bridgeport, Conn. 


Send your next lot to— 
HANDY & HARMAN 
Bridgeport, Conn. 


SERVICE PLANTS— 
Providence, R. I.; Fulton and Gold Sts., New York City 
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How About Acids? 


; Do you know that acid will cause no end of trouble 







in a Watch or Clock? It will corrode the pivots 
and eat the metal. Are you sure that the oil you 


are using does not contain acids of some kind ? 


There is positively ONLY 

ONE OIL for Watches and 

Clocks ever produced which is 

\BSOLUTELY FREE 

FROM ACIDS of all kinds, 
and that is 


FULCRUM OIL 


This is a Broad Statement but 


WE CAN PROVE IT 








“Tf you are not using Fulcrum Oils, you are not 


using the BEST Oils.” 


FULCRUM OIL CO. 
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Full Allowance 


For Precious Metals 


Platinum, palladium, gold and 





silver — our prompt check 
covers the full allowance of 
precious metals in your scrap. 
Accurate assaying on our part 


| means a larger check for you. 





Spyco Smelting & Refining Co. 
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Do not employ 
Traveling gold buyers 





Eliminate the middleman. We 
use the metal recovered in refin- 
ing for the manufacture of jewel- 
ers and dental gold. 








That is how we pay 
highest cash prices. 
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Development of Timekeeping 


L[nstruments 


By Carl W. Mitman, Curator, Division of Mineral and Mechanical Technology, Sn 


HILE the first clocks made were 

huge affairs, the tendency was to 
gradually decrease them in size and it 
is not difficult to believe that, from the 
very first, efforts were made to make 
gear wheel timekeepers small enough to 
be carried about, especially since crafts- 
men had the hour glass and its portable 
feature constantly before them. It is 
quite apparent that weights as a mo- 
tive power were out of the question 
in a portable timepiece, and it took just 
about 125 years to devise a motive 
power which would lend itself to this 
portable feature. This was a_ coil 
spring, and while several names and 
places are associated with the invention, 
Peter Henlein, of Nuremburg, Germany, 
is generally accorded the honor and is 
said to have made a watch equipped 
with a mainspring about the year 1500. 
In fact, he made a great many watches 
between this time and the date of his 
death, namely 1540, making them all 
out of iron and using the same old 
verge escapement and cross bar. 

The shapes of the outer cases were 
varied, but one of the most prevalent 
was that of an egg, so that Henlein’s 
watches became known as “Nuremburg 
eggs” and were about as large as a 
hen’s egg. They had but one hand, the 
hour hand, presumably because there 
was no need for minute and second 
hands. The fact is that these old 
watches and clocks kept such poor hour- 
ly time that the addition of gears to 
indicate minutes and seconds would un- 
doubtedly have made the contrivances 
even worse timekeepers. Many people 


can remember what a terribly crude 
affair the automobile was 30 years ago. 
It was revolutionary as a transporta- 
tion unit. Similarly, Peter Henlein’s 


watches, driven by a mainspring, were 
revolutionary as timekeepers, and we 
can well imagine that purchasers of 
them were brave people, for they ob- 
tained something that kept really poorer 
time than the clocks—and they were bad 
enough. 








Horological History 


This is really a continuation of the article 
by Carl W. Mitman, Washington, D. C., pub- 
lished in the issues of May 9, 16 and 23, and 
will be read with interest not only because 
of the historical value, but because of Mr. 
Mitman’s standing. The latter is a profes- 
sional mining engineer, having no connec- 
tion with the jewelry trade, but with a deep 
appreciation of the mechanical ingenuity ex- 
pressed in timekeeping devices. He has 
under his care over 500 timekeeping mechan- 
isms, composing the collection in the Na- 
tional Museum. Mr. Mitman has been an 
active member of the Advisory Council of 
the Horological Istitute of America since its 
foundation. 








The trouble was that the power deliv- 
ered by the mainspring was not constant, 
being greatest when the spring was first 
wound up. This caused the balance bar 
to move through a greater distance and 
consume more time at first, the distance 
travelled and the time consumed gradu- 
ally diminishing as the spring unwound 
and its power decreased. As a result 
the watch would run slow at first and 
then fast. In spite of this, however, 
Peter Henlein’s use of the coil spring 
as the motive power of a watch is still 
used in principle—425 years since his 
original application. Henlein used a 
short, stiff spring, whereas today the 
mainspring is long and flexible. It is 





ithsonian Institution, Washington, D. C 


this change combined with the use of 
a hair spring that has had much to do 
with the accuracy of the modern watch. 


OME short time after Henlein’s 

watches were put on the market 
and this variation in the power of the 
mainspring was realized, some one at- 
tempted to correct it by putting a sort 
of brake to rub against the edge of the 
drum in which the coiled spring was 
inclosed. This brake was so arranged 
that it exerted its greatest pressure 
when the watch was first wound up 
and as it ran down the brake auto- 
matically released itself. The device 
was called a stackfreed, a word whose 
origin is unknown nor is it known who 
devised it. While it had some effect in 
bettering the timekeeping of the watch, 
it did not remain long in use, for in 1525 
Jacob Zech, a Swiss mechanic living at 
Prague, Austria, suggested a wholly 
new and better device called the fusee, 
which was perfected by another Swiss 
watchmaker, named Gruet. This mechan- 
ism consisted of a piece of metal 
shaped like a spinning top on which 
was wound a cord as the cord is wound 
on a top, except that the winding started 
at the top end and: wound toward the 
point. From the small end of the fusee 
the cord extended to the drum in which 
the mainspring was contained. When 
placed in a watch the fusee was located 
between the mainspring drum and the 
first wheel in the train of wheels so that 
instead of the mainspring drum turning 
the first wheel directly, it turned the 
fusee which, in turn, moved the first 
wheel. We all know that it is harder 
to turn a wheel by the hub than the 
rim, and that if compelled to turn it 
we would prefer to grasp it at the hub 











104 THE JEWELERS’ CIRCULAR August 15, 1929 


LEES & SANDERS. 


OUR INCREASING BUSINESS WITH THE JEWELERS OF THE 
UNITED STATES IS PROOF SUFFICIENT THAT OUR RETURNS 
ARE THE BEST. 


SWEEP SMEaa ERS, 
BIRMINGHAM, enc. 








FRANCO AMERICAN 
PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 




















GOLD, SILVER AND PLATINUM METALS 


Works: General Office 
NEWARK, N. J. 62-72 West 47th Street, New York City 


Do your own 
and do it right. 
™ Ask for free 24-page 


booklet that describes 
w~ Hoke Instructions on 
































refining precious metal for 50 years the Standard Lubricant 
Sam W. Hoke for Watches and Clocks 
Jewelers Technical 
Theres biiried treasure see Co. Buy of Your Jobber 


int YOU SHO — 32 ak: Sa 

















ARTHUR T. HAGSTOZ The ° e 
“Protection Ring Guard 
T. B. HAGSTOZ & SON For thin rings get our num- 
GOLD, SILVER and PLATINUM ber 0. It is a new addition 
diiaiianed deaiatas to our regular sizes. 
" The Lion Safety Pin Clutch Co. 
709 Sansom Street, Philadelphia 20 W. 22nd “ te a a ee 








The BUYERS’ DIRECTORY Price $1.00 JEWELERS’ CIRCULAR 























August 15, 1929 


when fresh, and as we become tired to 
work outward toward the rim. This is 
exactly how the fusee helped the main- 
spring, for when the latter was first 
wound up and was strong it pulled the 
cord off the small end of the fusee, but 
as the spring unwound and became 
weaker it pulled the cord from the 
larger end where less energy was re- 
quired. The result was that the train 
of wheels in the watch was turned more 
uniformly and, therefore, better time- 
keeping was secured. 


HE invention of the fusee following 

so closely upon the invention of the 
coiled spring proved to be a great boost 
to watchmaking, particularly on the 
Continent in Switzerland, Germany, 
France and Italy, for there was now 
some definite hope that a timekeeper 
worthy of its name was close at hand 
which would approach in dependability 
the sun-dial, still looked upon as the ac- 
curate time measurer. It must not be 
inferred, of course, that watches became 
numerous in the modern sense of the 
word, for they were really expensive af- 
fairs, being made wholly by hand and 
consuming months of labor, and in those 
days the number of people able to spend 
money for something other than the 
bare necessities of life was limited. 

For the next hundred years, then, 
while no fundamental changes were 
made in the watch mechanism, crafts- 
men again, as in the case of the clepsy- 
dra and clock, applied their skill not to 
changes in the movement but to elabora- 
tions of casework and dials. They disre- 
garded costs altogether for they knew 
that with the nobility whose purses were 
never empty lay their market. 

The result was that the watches made 
from the 16th to the 17th centuries and 
even later were very rich in design and 
highly decorated for they were worn 
more for adornment than convenience. 
Some were of elaborate pierced work 
and others were studded with precious 
stones or finished with pictures in 
enamel, both on the inner and outer 
cases. The watches were constructed 
without any cover to the dial or protec- 
tion to the hand such as the modern 
crystal, and so were equipped with one, 
two and sometimes three cases, the first 
case, always plain, to inclose the move- 
ment; the second case to inclose the 
first case on which all the artistic 
designs were placed; and a third case, 
made of bone, tortoise-shell or leather, 
which inclosed and protected the second 
case. The shapes of the watches were 
varied too. Besides the “Nuremburg 
eggs” there were octagonal shapes, 
others were round or cruciform, and in 
the shapes of skulls, apples, pears, mel- 
ons and tulips, the cases being made of 
bone, ivory and crystal besides gold and 
silver. A great many of them were 
equipped with striking mechanisms and 
alarms, and where such a mechanism 
was included, the most elaborate orna- 
mental open-work composed the case so 
that the sound of the striking gong 
might be better heard. It is said that 
Queen Elizabeth, in whose reign watches 
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came into general use in society, and the 
ladies of her court selected watches or 
had them made to match their various 
costumes, wearing them on_ ribbons 
around the neck. 


E sometimes look upon the modern 

wrist watch and similar smal! 
watches as a recent development but 
this is far from the truth, for Charles 
V of Austria had a watch made about 
1530 which was set in a ring which he 
wore, and in 1542 an Italian goldsmith 
is said to have offered the Duke of Ur- 
bino a watch mounted in a ring which 
struck the quarter hours and hours. In 





Clock given by Napoleon to General 
Mack, Austrian commander in 1805 


Queen Elizabeth’s time several wealthy 
dandies carried walking sticks with 
watches set in the head, and miniature 
watches also formed the clasps of brace- 
lets. 

For the first hundred years after 
Henlein invented the mainspring, the 
art of watchmaking was concentrated 
more or less in Germany, Switzerland 
and France, the Germans and Swiss 
focussing their attention on the watch 
mechanisms while the French devoted 
themselves more particularly to the ar- 
tistry of case design in which they ex- 
celled. Around 1600, however, watch- 
making sprouted in England and with 
such vigor that by 1631 an organization 
was formed, called “The Masters, War- 
dens, and Fellowship of the Art of 
Clockmaking of the City of London.” 
The organization obtained a charter of 
incorporation by which all foreign clocks 
and watches were forbidden to _ be 
brought into the country. The first Mas- 
ter of the company was David Ramsey, 
who was probably the first prominent 
English watchmaker and clockmaker to 
King James I. 

The watches and clocks made by these 
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early English watchmakers incorporated 
all of the features originating on the 
Continent, including MHenlein’s main- 
spring, Zech’s fusee and the verge es- 
capement. They continued to use these 
features until 1675, when Thomas Tom- 
pion, who is recognized as the “Father of 
English watchmaking,” made a watch 
equipped with a hairspring. The use of 
a hairspring was not Tompion’s own 
idea although he perfected it. The idea 
is accredited to Dr. Robert Hooke whom 
Sir Isaac Newton called “the consid- 
erer,” because he had taken part in and 
written upon practically all scientific 
questions of his time. He became a Fel- 
low of the Royal Society and afterward 
was made professor of geometry in 
Gresham College. Hooke observed that 
the more a piece of spring steel is bent 
from its normal position the greater be- 
comes the force tending to pull it back. 
We all know this, but it must be remem. 
bered that Hooke lived over two hundred 
years ago when spring steel was a com- 
paratively new material, and almost as 
scarce as radium is today. Having 
made the discovery, his next problem 
was to find some useful application for 
it, and apparently the thought occurred 
to him of trying it out in watches. 


HERE was a young man who had 

shown a marked interest in Dr. 
Hooke’s work and who had introduced 
himself to Dr. Hooke and plied him with 
questions of many sorts. Hooke decided 
that he would tell this young man about 
his findings relative to spring steel and 
put it up to him to work out the details, 
inasmuch as the young man was inter- 
ested in and making timepieces. The 
result was that in 1675, about fifteen 
years after Dr. Hooke made his discov- 
ery, the young horologist, Thomas Tom- 
pion, produced a watch which was 
equipped with a hairspring. It will be 
recalled that the crossbar balance on a 
watch moved first in one direction and 
then in the other. Before it could 
change direction, of course, it had to 
come to a stop and it is perfectly evi- 
dent that with the weights on the ends 
of the bar, it took quite a lot of force 
to stop it and start it again. Is there 
any wonder that watches kept poor 
time? Tompion took a spring and fas- 
tened it at one end to a fixed part of the 
watch and the other to the crossbar bal- 
ance, so that when the balance turned 
it bent the spring from its normal posi- 
tion. This stored up energy in the 
spring so that when the balance came 
to a stop and reversed, it helped to start 
the balance again, continuing to do so 
until the spring was back in its normal 
position. The balance, however, with 
the momentum given it, continued re- 
volving and again bent the spring, thus 
storing up force for the next reversed 
motion of the balance. At first Tompion 
used a straight, short spring, but found 
that more force was required and that a 
longer one would be necessary so he took 
a longer piece of steel and coiled it as is 
done today. Even before a steel spring 





(Continued on page 107) 

















THE JEWELERS’ 





CIRCULAR August 15, 1929 











7) | 


“ Pees 





















Every store, shop, hotel, club or wherever polishing work is 
done should have this polishing dust collector! 








IF YOUR SHOP IS ALL 
RED from polishing rouge 


or covered with polishing 
dust—then your lungs must be 
the same. You breathe this dust 
and dirt and it will sooner or 
later cost you dearly. 


Use LEIMAN BROS. 


POLISHING 


DUST COLLECTOR 


it costs little enough to play safe—drop us a 
postal card for more information. 


LEIMAN BROS. INC., 23 (B) WALKER ST., NEW YORK 


MAKERS OF GOOD MACHINERY FOR 40 YEARS 








Soldering and — 


Nicely Handled With 


Torit Apparatus! 


TORCHES 
and Complete Outfits 


for Oxygen and Gas 
or Air and Gas 


OXYGEN and AIR REGULATORS 


Ask for Literature 
ST. PAUL WELDING @& MFG. CO. 


166 WEST THIRD STREET ST. PAUL, MINN., U. 8. A. 

























MESH BEAD 
BAGS — SILVERWARE —p ics 


EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDUESS OF SIZE, OUANTITY OR CON- 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—PLATINUM—CHROMIUM 


10 S WABASH AVE. SWARTZ & Co. 


CHICAGO 








Keeping abreast 
with 
the times 


OVIES, radio, and other 

modern inventions re- 
sponsible for this high-speed 
civilization, make jewelry and 
accessories just as important on 
any Main Street in NEW 
MEXICO as on Fifth Avenue 
in New York City. 


It is only by maintaining close 
contact thru THE JEWELERS’ 
CIRCULAR that Jewelers away 
from fashion centers are able to 
keep properly posted on what’s 
going on in the industry at 
large, and by so doing, help 
themselves to get more jewelry 
sold right, and at a profit. 
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United States Patents 


Issue of Aug. 6, 1929 


1,723,401. BUCKLE FASTENER FOR 
WRIST-WATCH STRAPS, BRACE- 
LETS, AND THE LIKE. ABRAHAM 
BLUSTEIN, Washington, D. C. Filed Dec. 
6, 1928. Ser. 324,283. 4 Claims. 

In a wrist band, an extension device in- 
cluding two hinged foldable members made 
of sheet metal of equal thickness, one of 
said members having a substantial portion 
of its area cut out to form a rectangular 
open frame, and a substantial portion of the 
other of said members fitting within the 
frame of the first member whereby the op- 
posite faces of said portion will be flush 








with the opposite faces of the sides of said 
open frame when the members are in folded 
position, and locking means for holding the 
said foldable members in folded position 
consisting of a plurality of undercut tongues 
formed in one of said members and a plur- 
ality of slots formed in the other member, 
each tongue cooperating with a correspond- 
ing slot in the other member. 

723,610. CHAIN. WILLIAM’ FORSTNER, 
Irvington, N. J., assignor to Forstner, 
Chain Corp., Irvington, N. J. Filed Dec. 
15, 1926. Ser. 154,929. 2 claims. 

An ornamental chain comprising links of 
two different constructions alternately ar- 
ranged in connected series one construction 
of link being of bar form with spaced open- 
ings one adjacent each end, the other of said 
constructions comprising a body having dia- 
metrically oppositely disposed grooves ex- 
tending longitudinally thereof with an open- 


ing therethrough connecting said grooves, 
oppositely disposed U-shaped members having 
their arms in said grooves and extending 
through the end opening of the adjacent 
bar links, the ends of the arms of said mem- 
bers extending toward each other into the 
opening in said body to lock the parts to- 
gether and the links against separation. 


lL, 28,364. CLOCK - SYNCHRONIZING 
MECHANISM. RussELL M. Woop, Plain- 
field, N. J., assignor to Radio Electric 
Clock Corp., New York. Filed May 29, 
1925. Ser. 33,820. 5 claims. 

In a system for setting a clock in response 
to a code of time signals, switching mechan- 
ism, for controlling an_ electric circuit 
through a clock correcting mechanism, com- 
prising in combination, means tending to 
close said circuit upon receipt of each signal, 

















means tending to close said circuit after a 
silent period of certain definite duration, and 
means for opening said circuit after a silent 
period exceeding said certain definite dura- 
tion, whereby said clock correcting mechan- 
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ism may be actuated only by a silent period 

of said definite length immediately followed 

by a signai. 

1,723,625. 5” Tg SION DEVICE FOR 
BRACELET AuGust F. KRAEMER, 
Providence, SR. I., assignor to Louis 
Stern Co., Providence, R. I. Filed Nov. 
17, 1928. Ser. 320,137. 4 claims. 

In a bracelet, an extension device com- 
prising two channel-shaped sections pivotally 
connected together by a pair of side plates, 
said plates to nest inside of one channel 
section and the other channel to nest between 
said plates, one of said channel sections hav- 
ing a latch member rigidly secured thereto 


Oo 
1 Ae “ f/ — 
19 SS en 


and positioned between said side plates, and 
the other of said channel sections having 
a cooperating catch member arranged to 
snap into engagement with said latch mem- 
ber to releasably retain the sections in folded 


position. 
DESIGNS 


79,166. WATCHCASE. Irvinc RotH, New 





York. Filed May 13, 1929. Ser. 31,205. 


Term of patent 7 years. 
79,156. BROOCH OR SIMILAR ARTICLE. 
BERNAT MECHLOVITS, New York. Filed 





May 6, 1929. Ser. 31,113. Term of 


patent 3% years. 

79,170. SPOON OR SIMILAR ARTICLE. 
AXEL H. Star, Providence, R. I., assignor 
to Gorham Mfg. Co., Providence, R. 





Filed June 6, 1929. Ser. 31,569. Term 


of patent 14 years. 
Omitted From Issue of July 30, 1929 


79,122. CAMEO 
Greco, Italy, 


GIOVANNI Noto, Torre del 
assignor to Serpe Bros., 





New York. Filed Feb. 10, 1928. Ser. 
25,351. Term of patent 7 years. 


United States Trade-Marks 
Issue of Aug. 6, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the _ provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 
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As provided by Section 14 of said Act, a 


fee of $10 must accompany each notice of 


opposition. 


Ser. 284,701. SouTH BEND WaTcH Co., 
South Bend, Ind. Filed May 27, 1929. 


ELECTACHRON 


For Clocks. | 
Claims use since March 1, 1929. 
Ser. 285,700. WESTFIELD WATCH COMPANY, 
Inc., New York. Filed June 17, 1929. 


MISS UNITED STATES 


For Ladies’ Wrist Watches. 
Claims use since middle of January, 1929. 
Ser. 283,664. CINNER MFc. Co., New York. 
Filed May 8, 1929. 
For Gold and Silver Finger Rings, Gold 
Finger-Ring Mountings, Stone Finger Rings, 
Wedding Rings, Scarfpins, Necklaces. Cuff 


Mayfair 


Links, Bracelets, Diamond Finger tings, 
Platinum Finger Rings, Signet Rings, Ear- 
ings, and Lavaliers. 
Claims use since January, 1929. 
Issue of July 30, 1929 


Ser. 285,23 BuLova WATCH Co., INc., New 
Ye rk. "Filed June 10, 1929. 


MISS UNIVERSE 


For Ladies’ Wrist Watches. 
Claims use since Jan. 2, 1929. 








Development of Timekeeping 
Instruments 
(Contaved oe wor 105) 


was used Tompion tried a ae bristle, 
and, in fact, watches were made contain- 
ing a hog bristle to do the work of the 
hairspring. It is sometimes said that 
the name of hairspring is derived from 
this fact. This is not true, however, for 
the hairspring received its name from 
the fact that it is made of such fine, 
thin steel. 

While the hairspring was in the act 
of assisting the balance over its dead 
points it performed another act at the 
same time, namely, that of counteract- 
ing the variations in length and time of 
each swing of the balance. TRis act is 
known as the isochronal influence of the 
hairspring. In the modern watch the 
isochronizing effect of a properly se- 
lected and fitted hairspring is that of 
making the speed of vibration or swing 
of the balance wheel proportional to the 
distance through which it swings, so 
that all beats are made in a uniform 
period of time. It is quite apparent that 
if watch beats are uniform twenty-four 
hours a day, accurate time indicating 
has to result. 
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Merchandising Calendar 
(Continued from page 59) 


the line by merchants who offer “New 
Styles” as the motive power. 

New styles and new merchandise 
serve as sufficient incentive in buying 
because it is a time honored custom to 
make purchases at this time. The move- 
ment was first started by a common need 
to prepare for the cooler nights of Sep- 
tember, and the colder season approach- 
ing. Today this need has been grafted 
on the style motive, and while primarily 
present is secondary in the buying move- 
ment. 

The jeweler can get into the proces- 
sion and parade Style through his offer- 
ings of costume jewelry. If new pat- 
terns and designs in silver, in glass- 
ware, in gift merchandise, in stationery, 
in watches and in all other things the 
jeweler handles could be introduced sea- 
sonally with the introduction of apparel 
styles in the spring and fall the jeweler 
could make much more of style than he 
can at the present time. 

Fortunately the jeweler has one way 
in which he can introduce his business to 
the buying movement. But he can do a 
great deal more for himself than he has 
done in the past. Through the medium 
of special Sales Plans he can become a 
part of the style movement, even though 
his wares change but little in their de- 
sign and pattern. 

One such Sales Plan micht be termed 
a “Fashion Jewelry Exposition,” but 
should not stop at jewelry, hut include 
every line the ieweler handles. This 
store event should be in effect a “Fall 
Opening.” Invitations to special cus- 
tomers should be issued, as well as, a 
general announcement of the Exposi- 
tion. The store should be decorated with 
fall flowers and foliage. The window 
displays should symbolize the Fall Sea- 
son. 

The manner in which the merchandise 
is grouped and disnlayed will in a large 
measure tend to make the Exposition 
worthy of the time and effort spent on 
it. Every new item in the stock, every 
new noveltv to be exvloited must be 
made prominent in the displays. The 
public must find something new in the 
Exposition, if it is only in the arrange- 
ment in the disnlavs. and in the group- 
ing of the merchandise. 

Some of the displays that may be sug- 
gested are as follows: 

New patterns and designs in jewelry. 
This unit of the display should empha- 
size the changing mode in jewelry. The 
most outstanding chanves in_ styles 
should be made prominent. 

Silverware displays might include the 
newest ideas in table service. One of the 
best ways to emphasize this is to have 
complete table appointments arranged 
through a display that shows the silver- 
ware in actual lay-outs representing 
breakfast, luncheon and dinner tables. 

Glassware may be displayed in a simi- 
lar manner. Sets for different occasions 
should be featured in the displays. 

The newest modes in social and for- 
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mal stationery may form another ex- 
hibit. 

Other displays might include bric-a- 
brac, objects of art, accessories and ne- 
cessities for the living room, for the 
library, and for the boudoir, each with 
a separate unit of display. 

Electrical novelties might be included 
in another unit. Leather goods would 
make another good unit of display. 

Each display unit should be consid- 
ered as a separate entity and arranged 
in a manner to make the merchandise in- 
cluded attractive. Customers and pa- 
trons who visit the Exposition should be 
given as much attention as possible by 
the salespeople. They should carry 
away a favorable impression of the 
jeweler’s stock. They should be edu- 
cated to a large extent in the newer 
modes and styles, in the newer types of 
merchandise being introduced during the 
season. 

Such a store event may be held an- 
rually, although each year the exposi- 
tion of new goods should be varied in 
order to make it impressive. For this 
vurpose the decorations may vary great- 
ly. Modern art may be adopted for the 
decorations. one year; Japanese art for 
another, and so on, the trend of the 
fashions indicating the type of decora- 
tion that is best to use as the seasons 
roll around. 

While it will be natural to expect an 
increase in sales directly through such 
a store event the jeweler will do well to 
consider his efforts successful if the pub- 
lic learns more about his stocks and the 
trends of the times, for these are sure 
to bring him a large measure of business 
indirectly. Through such an event he 
should be able to learn a great deal of 
needs of his clientéle. He should be 
able to get numerous tips as to their 
prospective purchases. He should meet 
manv new prospects for his wares. He 
should be able to impress his visitors 
with the possibility of meeting all their 
jewelry needs. In fact, such an exposi- 
tion should do much to establish him as 
“the” jeweler of his comnrunity. 

The advisability of souvenirs might be 
considered. Music on a special occasion 
may be a valuable aid in making the 
exnosition one of the outstanding events 
of the season. 

A sales plan of this character may be 
extended to cover a week in time and 
assume great proportions in his adver- 
tising campaign. It will emphasize the 
new season with its new merchandise 
offerings. It is a fitting commencement 
of his fall advertising campaign. 

The opening of the buying season af- 
fords the jeweler many opportunities 
for business. Individual needs become 
mass requirements. This makes it prof- 
itable to spend more money on the ad- 
vertising in an event that will bring the 
store into prominence at the beginning 
of the season. 








W.N. Johnston, 132 Main St., Green- 
ville, Pa., has opened a branch estab- 
lishment at 504 Idaho St., Farrell, Pa. 
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sterling silver, known for 28 years in 
the trade, with many new patterns and 
has also increased their already large 
gifts department. With the new offices 
and the new lines, the Reich Ash Corp. 
has what it believes is one of the finest 
outlays of all the Fifth Ave. gift con- 
cerns. 








“Clocks in the Modern Home” 


“Clocks in the Modern Home” is 
the title of a very interesting booklet 
prepared by the Clock Manufacturers’ 
Association of America for distribution 
by jewelers to stimulate clock sales. 

This is indeed an excellent means of 
encouraging the public to buy clocks for 
the different rooms of the home. The 
part played by the clock in the correct 
interior decoration of the home is well 
emphasized. A properly selected clock 
really adds life and dignity to a home, 
and jewelers might well pass along this 
thought to their patrons. 

Among the interesting chapters are 
“Living Furniture,” “Choosing Your 
Clocks,” “The Right Clock in the Right 
Place,” “Old Favorites,” “Nursery, Bed- 
room and Bath,” and “The Man Who 
Will Help You Select the Right Clocks.” 
Suggestions are given for the appropri- 
ate clock to use for the living room, the 
den, foyer and halls, dining room, break- 
fast room, sun parlor, man’s room, bath- 
room, bedroom, boudoir, nursery, study, 
kitchen, laundry, servants’ room, garage. 

The booklet is beautifully illustrated 
in colors, showing the proper placement 
of clocks in different kinds of rooms. 








S. Nathan & Co., New York, Presents 
Tokens to Graf Zeppelin Officers 


Just before the mighty gray hulk of 
the Graf Zeppelin rose above the mead- 
ows at Lakehurst, N. J., to set off on 
her round-the-world flight, a group of 
the officers were formally presented 
with good luck tokens by S. Nathan & 
Co., New York. Each of the four high 
officers of the crew received a very hand- 
some ring set with a “Dirigem.” This 
token is of special significance because 
“Dirigem” is the stone that first started 
its voyage to America with Maurice 
Nathan on the epic May flight of the 
Graf Zeppelin. What happened on that 
flight, the bravery and competence of 
the crew in returning the crippled dirig- 
ible to Toulon, has already made aviation 
history. 

It is in appreciation that Maurice 
Nathan, representing S. Nathan & Co., 
tendered the rings to the Graf Zeppelin 
officers. The rings were of a special 
laurel wreath design created specifically 
for the purpose. The four officers who 
received the “Dirigem” rings were: Dr. 
Hugo Eckener, commander; Captain 
Ernst A. Lehmann, Pilots Hans Curt 
Fleming and Hans von Schiller. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
eharge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
es part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Uniess the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 





Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








CHASER, DIAMOND SETTER, fast repair 
man, wants permanent position in South or 
West; married; sober; best of references 
“Setter,” 268 Southerland Ter., Atlanta, Ga. 





WATCHMAKER, middle aged, first class 
mechanic, would like to make change; can 
do plain engraving. Address “E., 2793,” 
care Jewelers’ Circular. 





designer of gold and 
platinum jewelry of most modern char- 
acter, expert on rings, desires position. 
Address “‘B., 2791,” care Jewelers’ Circular. 


HUBCUTTER, also 





WATCHMAKER and watch salesman, front 
man; first class, young, neat appearance, 
and A-1_ reference. Address ‘“Watch- 
maker,’”” Box 1228, Memphis, Tenn. 





10 years’ experience, 
ready 
— > 


RETAIL SALESMAN, 
age 26; will furnish A-1 references; 
to start on short notice. Address 
2822,” care Jewelers’ Circular. 





JEWELER AND DIAMOND SETTER, 14 
years’ experience on all classes of work; 
references. Address “K. 2859," care 
Jewelers’ Circular. 





WATCHMAKER, neat appearance, 11 years’ 
experience; best of references; $55 per 
week. C. D. Taylor, 311 E. 13, Oklahoma 
City, Okla. 





JEWELRY ENGRAVER, diamond and cali- 
bre setter on fine platinum jewelry and 
white gold: fast and first class work. A. 
Herrera, 301 W. 96th St., New York. 





YOUNG MAN, 26, desires position with an 
opportunity to sell; 10 years’ experience in 
the manufacturing jewelry line. Address 
“B., 2842,” care Jewelers’ Circular. 





STENOGRAPHERS, bookkeepers,_ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





WATCHMAKER SEEKS POSITION; St. 
Paui, Minneapolis, or Duluth preferred. 
Address “G., 2312,” care Jewelers’ Circular, 





BOOKKEEPER-TYPIST, seven years’ ex- 
perience, capable of managing office. Ad- 
dress “M., 2900,” care Jewelers’ Circular. 





experience with 
wants permanent 
Barrett St., 


YOUNG MAN, six years’ 
Swiss watch importers, 
position. Nat Cohen, 377 
Brooklyn, N. Y. 





HUB AND DIE CUTTER, expert on plati- 
num and gold jewelry, capable of making 
original wax models, now open for position. 
Address “G., 2882,” care Jewelers’ Circular. 





ENAMELER, one who is capable of meeting 
competition; high grade enameling with 
less turnover. Do you need his services? 
Address ‘“‘D., 2877,’ care Jewelers’ Circular. 





FIRST CLASS DESIGNER, sample maker, 
able produce up-to-date creations, familiar 
tool work, desires position; city references. 
Address “‘Hi., 2700," care Jewelers’ Circular. 





MIDDLE AGED WATCHMAKER, 15 years 
on bracelet watches, open for engagement ; 
best references. Address “Watchmaker,” 
eare Boline, 1546 Park St., Hartford, Conn. 





YOUNG MAN, eight years’ experience, wishes 
to connect with wholesale jewelry and 
novelty house. Address “A., 2596,’ care 
Jewelers’ Circular. 





young man, experienced, wants 
to connect with manufacturer, to call on 
the wholesale trade. Address “G., 2889,” 
care Jewelers’ Circular. 


SALESMAN, 





YOUNG MAN, 22, full knowledge of retail 
jewelry selling, desires position in New 
York City or vicinity; $30; references. 
Address “C., 2908,” care Jewelers’ Circular. 





PAWNBROKING CLERK with 18 years’ 
experience desires position; absolutely re- 
liable in every way; can furnish best of 
references. Address “H., 2895,” care 
Jewelers’ Circular. 





SALESMAN DESIRES POSITION, with 
years’ experience in the diamond and 
jewelry line; will cover any territory and 
furnish references. Address “E., 2880,” 
care Jewelers’ Circular. 





loose diamond, retail and 
credit jewelry experience; selling or office 
detail work: A-1l references. Howard A. 
Rothberg, 1750 Davidson Ave., Bronx, 
we Se 


YOUNG MAN, 23, 











EXPERIENCED MAN wishes position in 
jewelry store, small town preferred; capa- 
ble taking charge; competent general as- 
sistant, mechanic, salesman; _ reliable; 

references. Box 578, Norwalk, Conn. 








EXPERIENCED instalment jewelry sales- 
man desires connection with a _ reliable 
house; reliable and conscientious worker ; 
ean furnish best of references. Address 
“G., 2894,” care Jewelers’ Circular. 








WATCHMAKER of 18 years’ experience 
wants steady position in southeast; fast 
and accurate on fine bracelet and railroad 
watches; front end_ preferred. Address 
“J. L., 2888,’ care Jewelers’ Circular. 





FIRST CLASS watchmaker, 30 years’ experi- 
ence Swiss, American railroad and brace- 
let watches, adjusting and close timing; 
salary or commission. Address “Z., 2505,” 
care Jewelers’ Circular. 





A-1 WATCHMAKER desires permanent posi- 
tion with firm appreciating better grade of 
work; have own tools; age 35; references. 
Address B. Proft, 126 West Main, Okla- 
homa City, Okla. 





CAPABLE OFFICE MAN, 55, former Swiss 
watch importer, wants position inside or 
out: has small following New York City 
and East: moderate salary. Address “A., 
2744,”"’ care Jewelers’ Circular. 





FOREMAN, expert knowledge in the making 
of gold rings, having 10 years’ experience, 
desires connection with progressive manu- 
facturer: willing to make some investment. 
Address “G., 2771,” care Jewelers’ Circular. 





WATCHMAKER, German, eight months in 


United States, experienced on Swiss and 
American watches, 28 years old, single, 
can report Sept. Ist. Otto Schurenberg, 


care Garibaldi & Burns, Charlotte, N. C. 





five years’ experience in 
house, wishes to connect 
an interview will be 
“R., 2839,” care 


YOUNG MAN, 
wholesale watch 
with reliable concern ; 
appreciated. Address 
Jewelers’ Circular. 





WATCHMAKER, 15 years’ experience, all 
grades and Swiss wrist watches; can take 
in and deliver, ete.; selling experience ; 
steady work only; A-1 references. Ad- 
dress “E., 2848,” care Jewelers’ Circular. 





WATCHMAKER, German, 22 years’ experi- 
ence Swiss and American watches, steady 
worker, desires position in New York or 
Brooklyn. Address “B., 2865,’ care Jewel- 
ers’ Circular. 





YOUNG LADY WISHES POSITION with 
wholesaler or jewelry manufacturer: has 
knowledge of bookkeeping, typing and gen- 
eral office work. Mary Weiss, 319 Ala- 
bama Ave., Brooklyn, N. Y. 





WATCHMAKER, junior, 3 years’ experience, 
2 years on electric clocks, wants position 
under A-1 watchmaker with years’ experi- 
ence at the bench; $25 to start. Address 
“R., 2876,” care Jewelers’ Circular. 











CAPABLE YOUNG MAN, 24, married, six 
years’ wholesale and retail experience, two 
years’ outside selling; well educated; A-1 
references. Address “L., 2906,” care 
Jewelers’ Circular. 





CANADIAN SALESMAN with large connec- 
tions in the wholesale and retail jewelry 
business throughout Canada is open for a 
good line of jewelry and novelties; best 

references furnished. Write “L., 2861,” 

care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 





YOUNG MAN, 6 years’ experience assorting 
cut diamonds, matching and pairing all the 
fancy cut diamonds, also selecting stones 
for mountings; can furnish excellent refer- 
ence. Address “H., 2650,’ care Jewelers’ 
Circular. 





thoroughly ex- 
kinds of watches, steady 
position in Arizona, New 
best references. H. 
Los An- 


WATCHMAKER (German) 
perienced all 
worker, desires 
Mexico or Colorado; 
Wagner, 1921 So. Victoria Ave., 
geles, Calif. 





ENGRAVER, good all around man; chasing, 
enamel cutting, ornamental, lettering, de- 
signing; have cut hubs for class -pins, 
medals; 20 years’ experience with manu- 
facturing jewelers. John Abel, 3516 Reta 
Ave., Chicago. 





FIRST CLASS combination watchmaker, 
jeweler, engraver, stonesetter and general 
repair man; 26 years’ experience; will go 
anywhere; salary expected, $40 per week. 
Address D. E. Berryman, 2509 So. 4th St., 
St. Louis, Mo. " 





OPTOMETRIST AND ENGRAVER, 20 
years’ experience, thoroughly familiar with 
all departments of jewelry business; latest 
equipment; position or connection in Texas 
preferred; Texas license. Address P. O. 
Box 1382, McAllen, Texas. 





POSITION AS WATCHMAKER wanted by 
Oct. 15: factory, store and shop experi- 
ence; $60 per week; expert on bracelet 
work; American, age 39: references A-1; 
if you want a reliable man answer at once. 
Address “K., 2232,” care Jewelers’ Circular. 





YOUNG LADY, bookkeeper and stenographer, 
2% years’ experience in auction jewelry, 
capable of taking full charge, wishes posi- 
tion in auction or jewelry concern ; A-1 ref- 
erence. Address “F., 2881,” care Jewelers’ 
Circular. 





SALESMAN, experience in gen- 


OUTSIDE 
of jewelry. with following in New 


eral line 


York City, desires to make connections 
with a_ reliable jewelry concern; will 
furnish A-1_ references. Address “P., 


2873,” care Jewelers’ Circular. 





YOUNG MAN, 30, salesman, 15 years’ ex- 
perience in loose diamonds and jewelry 
line, both wholesale and retail, wishes 
position; executive ability; excellent ref- 
erences. Address “‘A., 2896,’ care Jewelers’ 
Circular. 


SALESMAN, retail, 20 years’ experience, de- 
sires position with firm catering to the 
better trade; thoroughly familiar with 
diamonds, watches, and all branches of the 
jewelry business: first class references. 
Address “B., 2912,’’ care Jewelers’ Circular. 





WATCHMAKER, German, married, desires 
position with firm appreciating highest 
grade of work; can take full charge of 
watch department; capable of giving pre- 
cision work on American, Swiss, and 
repeaters, chronographs, etc. Address “J., 
2858,” care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, engraver 
and general all around man, 43 years old, 
31 years’ experience, 18 years head watch- 
maker in last position; can repair any 
watch made; best references; prefer 
central or western Pennsylvania; will con- 
sider farther away. Chas. P. Thalheim, 
Sigel, Pa. 





WATCHMAKER, 20 years’ 
high grade Swiss and American watches, 
chime clocks and railroad inspection ; good 
salesman and advertiser; thoroughly quali- 
fied to take charge of repair department, 


experience on 


SALESMAN with established clientele among 
buyers of department stores, jewelry and 
gift stores in New York, New Jersey, Penn- 
sylvania and New England, to handle fine 
line of hand wrought jewelry; state ex- 
perience and references in first letter. Art 
Metal Studios, 17 North State St., Chicago, 








Help Wanted. 


Se. a word; minimum charge, $1.25 





RELIABLE WATCHMAKER, 
Apply M. E. LaVake, Princeton, 


WANTED, 
Sept. Ist. 
N. J: 








WANTED, watchmaker and engraver; only 
first class man need apply H. L. Lang & 
Co., Staunton, Va. 

WATCHMAKER, experienced; steady em- 


for capable man. Address “N., 
Jewelers’ Circular. 


ployment 
2868,"" care 








Thornton, Murray, Ky. 





SUCCESSFUL manufacturers’ representa- 
tive, 17 years with one of the largest 
companies in America, selling whole- 
sale trade of Middle West, South and 
Northwest, desires new representation ; 
reasons for change will be fully stated ; 
reference from present employer. Ad- 
dress “Circular, 149,” 1104 Heyworth 
Bldg., Chicago. 








Lines Wanted. 
5c. a word; minimum charge, $1.25 





REPRESENTATIVE with established fol- 
lowing through South and Southeastern 
territory, open for reliable manufacturer’s 
line; with present house seven years; can 
furnish excellent references. Address “Cir- 
cular, 155,” 1104 Heyworth Bldg., Chicago. 








YOUNG MAN, JEWELER, selling experi- 
ence to the wholesale, department store 
and resident buyers, at present employed, 
wants to change with reliable house; best 
of reference. Address “H., 2890,” care 
Jewelers’ Circular. 





SALESMAN-MANAGER wishes to make 
change; now employed in New York City: 
Christian; 9 years’ retail experience: can 
furnish highest recommendations; thor- 
oughly experienced in cash and credit 
business. Address “D., 2834,” care Jew- 


elers’ Circular. 





YOUNG LADY, three years’ experience in 
retail and fraternity jewelry, desires posi- 
tion; thoroughly familiar with stock 
records, upkeep, decorations, etc.; em- 
ployed; personal reasons for changing; 
A-1 reference. Address “A., 2841,” care 
Jewelers’ Circular. 





LADY WATCHMAKER, store experience, 
charge of watch repair department, esti- 
mating charges, light repairs, saleslady, 
bead stringing and window dressing; ref- 
erences. Address “A., 2910,” care Jewelers’ 
Circular. 


Hide Lines. 


5e. a word; minimum charge, $1.25 





SALESMEN with an out of town established 
retail trade to carry side line of jewelry 
on commission; all territories open. Ad- 
dress “F., 2850,” care Jewelers’ Circular. 





SALESMAN with established clientele, call- 
ing on retailers, to handle a line of crystal 
beads and earrings: good territory still 
open; references and experience requested. 
Address “K., 2904,’’ care Jewelers’ Circular, 





WANTED IMMEDIATELY, salesman with 
following amongst high class Southern and 
Southwestern jewelers, gift, department 
and novelty stores to carry finest line of 
gold, silver, filled and composition com- 
bined fountain pen and pencil, new desk 
sets, etc.; we have established trade and 
line can be carried with other non-con- 
flicting lines; excellent proposition for the 
right man; write full particulars, con- 
fidential; we would also like to hear from 
men covering other territories. Address 
“K., 2914,” care Jewelers’ Circular. 








or store; American, age 40; good habits, WANTED, good watchmaker and plain en- 
references. Whit Reid, 212 North Davie, graver to work in our shop. W. W. Bugg, 
Greensboro, N. C. Jackson, Mich. 

YOUNG MAN, 32 years, married, exper- JEWELER, ENGRAVER and stone setter; 
ienced, competent watchmaker, sales ex- steady position; Middle West; send full 
perience, capable of handling exciusive particulars in first letter. Address “A., 
watch sales or repair department, good 2871,"" care Jewelers’ Circular. 
on meeting the trade, desires connection 
with well established firm where there is 
an opportunity; state your offer; can 
come on short notice. Wire Henry D. |WANTED, first class window trimmer and 

Ts card writer with jewelry window experi- 


splendid position and good salary. 


Gumm, Jackson, Michigan. 


ence; 
Jos. 





WATCHMAKER, first class only, one who is 
willing and can do the work; state age, 
experience, salary expected. Peoples 
Jewelry Co., 310 St. Clair St., Toledo, Ohio. 





WANT A SECOND WATCHMAKER who 
can work on watches and wait on trade; 
send full particulars and price. Oscar C. 
Bear, Madison, Ind. 








COMBINATION MAN, clockmaker, engraver 
and other branches; references and details 
in first letter. Ward's, 23 Main Street, 
Yonkers, N. Y. 





YOUNG LADY, bookkeeper, typist, thoroughly 
competent, take full charge office; write 
stating full particulars. Address “C., 
2844,” care Jewelers’ Circular. 

WANTED, registered optometrist in New 
Jersey who can do watch and clock work; 
state age, salary and references. G. E. 
Taylor, 115 Park Ave., Plainfield, N. J. 





WANTED, FIRST CLASS ENGRAVER; 
send impressions from actual work with 
application: $60 a week. Address “L., 
2915,"" care Jewelers’ Circular. 





SALESMAN, Philadelphia and vicinity, to 
represent well known wholesale jewelry and 
watch house: man of personality, with re- 
tail jeweler following; references required. 
Address “M., 2916,” care Jewelers’ Circular. 





engraving, 
high 
Chas. 
Ave., 


ENGRAVERS for ornamental 
chasing and cutting for enamel on 
grade emblem ring mountings. The 
A. Berkey Co., 1424 Woodward 
Detroit, Mich. 





popular and 
established 
and Texas; 
“G., 2851,” 


SALESMAN WANTED for a 
well known watch concern, 
trade, for the Pacific Coast 
drawing account. Address 
care Jewelers’ Circular. 





(Special Notices continued on page 112) 
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— 
HELP WANTED—Continued 
FEMALE BOOKKEEPER WANTED, com- 
petent; position open end of August; give 


full particulars as to experience, references 
and salary desired. Address “I., 2856,” 
care Jewelers’ Circular. 





CLOCKMAKER, assistant watchmaker and 
general man; pleasant surroundings ; must 
be good mechanic, steady and reliable: 
position permanent; more information if 





desired: state ability. C. E. Hinkle, Beth- 
lehem, Pa. 
WANTED, traveling salesman, by large 


wholesale house, to sell American watches 
and diamonds, to cover New York State, 
Pennsylvania and Ohio: must have best of 
reference and following: good opportunity 
for a live wire. Address “F., 2557,” care 
Jewelers’ Circular. 





WANTED, COMBINATION MAN who can 
do jewelry repairing, engraving, stone 
setting, clock and watch work; unless you 





ean do all these no need to answer: give 
references, salary expected and other de- 
tails in first letter. T. J. Ellis & Co., Jones- 
boro, Ark. 

SALESMAN, acquainted with department 
stores and jewelry trade, New York and 


vicinity, also Middle West, to carry small 


line silver jewelry with imitation stones. 
Address “L., 2816,” care Jewelers’ Circu- 
lar. 





ENGRAVER WANTED: first class man, 
one capable of doing lettering and high 
class monogram work: steady position for 


in replying. give age, national- 


right man: 
expected. Geo. 





ity, references and salary 
T. Brodnax, Inc., Memphis, Tenn. 
WANTED. first class watchmaker who will 


also be willing to do clock work, for steady 
all vear round position: vive full particu- 
lars, age and salary expected in your first 
letter. Freed’s, 47 N. Main St., Pittston, 
Pa. 





watchmakers’ and 


MATERIAL MAN for 
New York City: 


jewelers’ supply house in 
preference given to man who will become 
a partner and financially interested: all 
information first letter. Address “J., 2913,” 
eare Jewelers’ Circular. 





WANTED, a first class credit manager 
for the finest credit store in the city; 
state age, references, experience, and 
a photo in first letter; good salary to 
right party. Address correspondence 
to Nate Feder, El Paso, Texas. 





WANTED, platinum worker and diamond 
setter to act as foreman of large southern 
shop; an investment may be considered ; 
also diamond setter and jobbing jewelers 
wanted for steady positions; give salary 
and age in first letter. Address “D., 2847,” 
care Jewelers’ Circular, 








WANTED, platinum worker and diamond 
setter, first class all around man who can 
f trade 


act as shon foreman of southern 

shop; give full information: regarding your 
ability, age and salary expected in first 
letter Address “D., 2847,” care Jewelers’ 


Circular 





WANTED AT ONCE. platinum worker, dia- 
mond setter and jobbing jeweler, single or 
combination man: steady position: give 


references, experience and salary expected 
in first letter. 
ing Co., 
Texas. 


Orkin Jewelry Manufactur- 


Southland Life Bldg., Dallas, 





WANTED, SECOND WATCHMAKER, young 
man with good technical training, initi- 
ative, live, energetic, pleasing personality ; 
willing to wait on trade: permanent 
position to right man; state age, experi- 


ence, salary; send references and photo; 
central Iowa. Address “L., 2776,” care 
Jewelers’ Circular. 





ONE OF THE LARGEST manufacturers 
of precision measuring instruments 
want a young man good on lever watch 
escapements; some outside work; New 
York City. Address “Q., 2875,” care 


Jewelers’ Circular. 





the re- 


JEWELER WANTED AT ONCE by 
large departinent 


pair department of a , ! 
store; must be thoroughly experienced in 
repair work and also either do clock re- 


simple engraving; no selling; 
splendid opportunity for a steady, con- 
scientious man who is a producer; state 
fully in first letter, experience, age, salary 
wanted and give references. The F. & R. 
Lazarus & Co.. Columbus, O. 


pairing or 





MAKE $10 DAY EXTRA; want salesmen 
calling on retail jewelry trade to handle 
as side line new copyrighted birthstone 
business and calendar cards; it’s a big 
seller and every jewelry store a prospect; 
write for samples and details. Correct 
Printing Company, 161 Grand St., New 
York. 











For Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








GOOD PAYING PAWNSHOP, jewelry only; 
established 22 years: on account of sick- 
ness. A. Barrick, 45 Beaver St., Albany, 
Mm, &s 





THE BEST JEWELRY STORE in the U. S.: 
$60,000 stock, new, fine condition, for 
$25,000 cash. Address “F., 2749,” care 
Jewelers’ Circular. 





JEWELRY SHOP can be bought cheap; very 
well equipped for gold or platinum. Room 
71, 90 Nassau St., New York. 





ESTABLISHED instalment business in city 
of 1,000,000 population; over 7000 open and 
closed accounts; excellent opportunity for 
right parties. Address “D., 1721,” care 
Jewelers’ Circular. 





I OFFER an absolute central jewelry shop 
for sale; established seven years; big re- 
pair trade; this is a rare chance and worth 








coming to see. M. B. Gary, 25 S. Main 
Dayton, Ohio. 

FOR SALE, WATCH SHOP, tools, benches, 
full line of material; ready to step in, 
work waiting; real money-maker for 
watchmaker. Address “B., 2853,” care 
Jewelers’ Circular. 

FOR SALE, reasonable, fully equipped dia 


mond setting shop; good will following and 
valuable lease, moderate rental, in uptown 
jewelry center. Address “B., 2907,” care 
Jewelers’ Circular. 








WILL SELL FOR INVENTORY my jewelry 


store on best side street of Springfield, 
Mass.; plenty of repairs; small clean 
stock; owner going abroad. Address “H., 


2854,’ care Jewelers’ Circular. 





RARE OPPORTUNITY ; 50 years established 

jewelry store, plenty watch repairing; long 
small rent: best reference; reason, 
Schwartz, 181 Broadway, Bay- 


lease, 
retiring, 
onne, N. J. 





JEWELRY STORE, New York City, West 
Side, established 1894; owner wants to re- 
tire; reasonable rent, and lease; well paid 
repairing and selling. Address “C., 2883,” 
care Jewelers’ Circular. 





jewelry store of 10,000 
people to draw from, six factories; five 
1undred down, with stock and fixtures; 
plenty watch and jewelry repairs. Address 
H. Hammar, Prospect St., Moosup, Conn. 


FOR SALE, only 





well established jewelry and 
gift shop, location northern Indiana; no 
competition; stock and fixtures about 
$4,000; plenty of repair work; approximate 
volume $9,000 per year. Address “M., 
2660,” care Jewelers’ Circular. 


FOR SALE, 





JEWELRY STORE FOR SALE; high class 
stock and fixtures; brand new outfit; first 
class location, reasonable rent, very pros- 


perous city; can be bought for less than 
five thousand dollars; inventories more 
than double; wonderful opportunity for 


right party. Apply Cohen and Tofel, 508 
State St., Schenectady, N. Y 





EXTRAORDINARY OFFERING ; instal- 
ment and cash jewelry store in New Jersey, 
3 years old, cash receipts $1,300 to $15,000 
every month; rent $75 monthly; 100 in- 
stalment weekly accounts: 112 repair jobs; 
two-family house, fixtures, lease, at way 
below cost; with stock or no stock; $2,000 
will handle. Address “L., 2885,’ care 
Jewelers’ Circular. 








For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








SAFES LIKE NEW CHEAP. Krasilov- 
sky, 216 Centre St. Canal 0822. 





Acme, 44 


SAFES, new and used, cheap. 
Lacka- 


West 29th St., New York. 
wanna 3305. 





SHOW CASES, WALL CASES, electric light 
fixtures, suitable for equipping a first class 
jewelry store or show room; will sell for 
$3.500; cost $18,000. Address Le Count 
& Sims, 9-11 Maiden Lane, New York. 





FOR SALE, complete jewelry store fixtures, 
genuine mahogany wall and show cases, 
safes, etc.; genuine bargain: must be seen 
to be appreciated; act quickly; your op- 
portunity. Address “G., 2759,’’ care Jewel- 
ers’ Circular. 








Business Opportunities. 
5e. a word; minimum charge, $1.25 








MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A 
— 415 Swetland Building, Cleveland, 

hio. 











FOR SALE, a small, well-established jewelry 
store in fast growing town on South Shore 
of Long Island: clean stock, very neat 
fixtures; reasonable. For particulars write 
“F., 2893,’’ care Jewelers’ Circular. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio, 
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BUSINESS OPPORTUNITIES—Cont. 








ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 
Boston, Mass. 





DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more, 
B. Wolff & Co., 156 E. 42nd St., New York. 





I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 





SPACE FOR OPTOMETRIST, first class 
jewelry store, excellent location: will rent 
space to reliable optometrist: must have 
A-1 reference. Address Harold C. 
631 Main St., Riverside, Calif. 





WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you person- 
ally at our own expense and give you 
bona fide cash offer; best references. 
Colmes Brothers, 11 Beacon St., Bos- 
ton, Mass. 





WANTED, PARTNER in the manufacturing 
18-14 karat gold gem stone rings and 
diamond mountings, also salesman to call 
on retail trade in New York. Address “‘L., 
2897,” care Jewelers’ Circular. 





QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bidg., 
Chicago, Ill. 





HIGHDST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references: all business strictly con- 
fidenfial. Emil Noel, 29 HE. Madison 8t., 
Chicago, Il. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 

by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, IIl. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 

Broadway, New York, established 1889. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 


Kelly, 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
— Bros., 333 Washington St., Boston, 

ass. 














Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 











THOROUGHLY EXPERIENCED watch- 
maker employed with largest importers, 
would like to get home work, repairs and 
casing, from importer or jobber. For in- 
formation address “R., 2905,” care Jewel- 
ers’ Circular. 

SATISFACTORY SERVICE: fine and accu- 
rate watch repairing, small or compli- 
cated; new parts made for any make 
watch ; highest references. M. Aschendorf, 
expert mechanical watchmaker, 65 Nassau 
St., New York. Cortland 4665. 





OUR WATCH REPAIR DEPARTMENT can 
take some more work: good opportunity 
for retailer who wants his work done right, 
at a fair price, and quickly; also compli- 
cated watches; estimates given. M. Viatte, 
Watches and Movements, Room 1102, 74 
West 46th St., New York. 











Special Order Mork and 
Repairs for the Trade. 


5e. a word; minimum charge, $1.25 








GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work; send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave.. New York. 





visa 
—__— 





To Let. 


5e. a word; minimum charge. $1.25 








service 
York. 


SPACE 
included. 


TO LET for diamond man, 
Phone Bryant 2261, New 





SPACE TO LET for A-1 setter who has fol- 
lowing; will also supply work; wonderful 
north light. Alschuler & Weisz, 64 W. 48th 
St., New York. 





SPACE TO LET, north light, diamond setter 
or watchmaker, with established engravers. 





Hildreth & Brown, 62 W. 47th St., New 
York. 

TO LET, office and window space, suitable 
for watchmaker, engraver, or repairing 


jeweler; rent $20; fine light. Room 612A, 
200 Broadway, bet. Fulton and John Sts., 
New York. 





OFFICE TO SUB-LET; manufacturing 
jeweler, who caters to the fine private 
trade, has enclosed, north light office, Fifth 
Avenue frontage, for watchmaker or 
dealer; space was occupied by watch- 
maker for past four years. Room 801, 
562 Fifth Avenue, New York. 


PMiscellaneous. 
5c. a word; minimum charge, $1.25 





WATCHMAKERS, increase your. ability 
through the highly recommended books; 
“Rules and Practice for Adjusting 
Watches,” and “Practical Balance and 
Hairspring Work”: circulars on request. 
Walter Kleinlein, Waltham, Mass. 











We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 
FRANK WALEER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 














THE WASHBURN 


MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


SAFETY CATCH 
Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN wNeyvsse 























Fill Your Wants 


BY TELLING THEM 


For 5 cents a word you can solve many 
of your problems—obtain help, sell your 
store, sell your stock, rent your store or 
space, obtain a partner, get capital, buy 
stock or tools — everything needing pub- 
licity. 


Advertise Here on These Pages 


THE Jeweters’ Crrcutar reaches the peo- 
ple you like to do business with. 
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Leading Jewelry Auctioneers of America 


— WHAT WE WILL DO FOR YOU — 


In a dignified businesslike way we convert your surplus and old stock into cash 
and leave your store with an added prestige for the future. Our selling methods 
are scientific, dignified, business methods developed over a period of nearly 17 
years’ selling jewelry at auction. 

If you wish to retire we will buy your entire stock for cash. 

Our enormous outlet for merchandise and financial resources enable us to pay 
cash for your business regardless of size. No deferred payments—when you sell 
to us you retire with cash in hand. 


REFERENCES: THE PEARL MARKET BANK & TRUST CO., 
CINCINNATI, OHIO, OR ANY MERCANTILE AGENCY 


A FEW OF THE SALES WE HAVE SUCCESSFULLY CONDUCTED 

























































W. H. Raiford, Tuscaloosa, Ala., 2 sales. L. Huber & Son, Louisville, Ky. 
B. Jacobs, Minneapolis, Minn. Siberts Jewelry Co., Waterloo, Ia. 
wee Bres., Chicago, Ill. McDonald Jewelry Co., Wapakoneta, Ohio. 
Friske & Hoppe, Chicago, Ill., 5 sales. Stanley L. Kerr, Havre, Mont. 
David Roths Sons, Louisville, Ky. Hess & Co., Elmhurst, Ill. 
Art & Rubin, Canton, Ohio. L. Becker, Whiting, Ind. 
M. Z. Helland, Chicago, Ill. A. J. Renfort, Forest Park, Il. 
S. Skuller, Lexington, Ky. F. Smith, Cincinnati, Ohio. 
Heil McClimans, Peoria, III. Tiffany Jewelry Co., Cincinnati, Ohio. 
Welte & Wieting, Peoria, Ill., 2 sales Haltons Jewelry Co., Ranger, Tex. 
Southwestern Jewelry Co., Eldorado, Kans. Shains Jewelry Co., Wichita Falls, Tex. 
Kleins Jewelry Co., Quincy, Il Woods Jewelry Co., Breckenridge, Tex. 
Whittier Jewelry Co., Harlan, Ky. Layman Estate, Dayton, Ohio. 
A. Seidenstecker, Hamilton, Ohio, 2 sales. A. L. Hamblin, Buchanan, Mich. 
Ingalls, Waukegan, Ill. Spero Jewelry Co., Chicago, Ill. 
Jas. P. Godwin, Dalton, Ga. Simon Jewelry Co., E. Chicago, Ill. 
Mulholland Silver Co., Aurora, IIl. Webber & Turnell, Danville, Ill. 
Henry Thew, Lima, Ohio. W. J. Fuerman, Bradford, Pa. 
frank Ausman, St. Mary’s, Ohio. Davis Jewelry Co., Lewistown, Pa. 
H. J. Thoendel, Chicago, Ill. A. Snider, Beloit, Wis. 
J. H. Nichols, Chicago, Ill, 2 sales. M. Altfeld, South Bend, Ind. 
Kurzon Bros., Youngstown, Ohio. Wm. H. Horton, Flint, Mich. 
Kemnitz & Wilson, Chicago, Ill., 2 sales. J. Livingood, Lewistown, Pa. 
Fordstrom Jewelry Co., Chicago, Ml. A. Irving, Owensboro, Ky. 
John Bauer Jewelry Co., Zanesville, Ohio. Nystrom Jewelry Co., Chicago, 
Gibson Brothers, Middlesboro, Ky. Philip Kohn Jewelry Company, , Ohio. 
The McCormick Jewelry Co., Beckley, W. Va H. L. Pearson, Elmwood, Ohi 
Schinke Brothers, Dayton, Ohio. Max Spear Jewelry Company, a IIL, 3 sales. 
Rosenthal Jewelry Company, Montgomery, W. Va. H. J. Thoendel & Son, Forest il. 
Garland Jewelry Company, Grafton, W. Va. Austin Jewelry Company, North Platte, Nebr. 
eee an see S. SIEGEL & CO., INC. 
pre anny say Nd and to This We Wholesale Jewelers, Auctioneers and Appraisers 
ttribute Uur Success Keith Theater Buildin Cable Address: 
: g able ress: 
S. SIEGEL, President Phones: Main 2223 and 2224 “Siegelco” CINCINNATI, OHIO 











no more to secure my services than it does the mediocre or rough shod auctioneer 
without standing or reputation 


M. HARRIS, 2itfivcer 


Formerly 142 Fulton Street, New York Telephone 


Davenport 9696 
Now 44 West 48th Street 
Do You Want to Raise Cash? Reduce Stock? Or Sell Out? 
I Can Sell Your Stock at a Profit 


I conduct all sales PERSONALLY, assisted by a high class auctioneer. Your customers are treated 
with courtesy, no goods misrepresented, every article is sold on its merits. I give your store publicity 
new customers, and your future business is assured 

The small store receives the same successful service as the large 


It costs 





Investigate my record and you will find proven facts that I am one of the leading Jewelry Auctioneers 
in America. When others fail I succeed. 
| Facsimile letters of recommendation from the following Jewelers will be sent you on request, and 
besides, my book on Auctions FREE. 
Kelly-Vawter Jewelry Co., Marshall, Mo H Weiner & Son, Utica, N. Y. 
David Edwards, Sharon, Pa., 2 sales H. A. Kaplan, Morgantown, W. Va., 3 sales. 
Prank Bros., Sharon, Pa George Bullock, Mechanicville, N. Y. 
A. B. Norton, Ellwood City, Pa., 2 sales Cocoa Jewelry Co., Cocoa, Fla. 
Frank H. Pardon, Owensboro, Ky Roberts & Co., Zanesville, Ohio. 
Alex Rankin, McKeesport, Pa FE. M. Richardson, Lockport, N. Y. 
Kolb Bros., Williamsport, Pa E. E,. Walters, Caldwell, Ohio. 
Brown & Delavan, Ithaca, N. Y., 2 sales E. L. Gates, Cooperstown, N. Y. 
L Locan Jewelry Co., Logan, W. Va. Parker Jewelry Co., Martinsburg, W. Va. 
Fishbone Bros., Easton, Pa M. D. Poland, Wilmington, Del. 
-_ ¢ : L. H. Riley, Corning, N. Y M. Maizels, Bay Shore, N. Y. 
Write or wire size of store and amount J. Schancupp, Derby, Conn. W. E. Stoflet, Shamokin, Pa 
of stock. ALL CORRESPONDENCE Harry Bowser, Goshen, Ind Harry Schechler, Catasauqua, Pa. 
CONFIDENTAL. Geo. L. Eakle, Elkins, W. Va Jackson Jewelry Co., Jersey City, N. J. 
L. H. Barth, Geneva, N. Y 








The BUYERS’ DIRECTORY 


Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 
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IN CUBA! 


From the “JEWELERS CIRCULAR,” April 4, 1929. 


James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, 
New York, while conducting a stock reduction sale for 
L. H. Rowe, Daytona Beach, Fla., was recently called to 
Havana, Cuba, to sell the art collection belonging to 
Francis Faurez, a prominent sugar planter. Despite the 
fact that two-thirds of Mr. Hands audience spoke only 
Spanish the sale was a success. He had interpreters on the 
floor to assist him with the sale. 


After disposing of this collection, Mr. Hand returned 
to New York, and last Tuesday night left for Ottawa, Can. 
to sell out the stock of C. A. Olmstead & Sons, in business 
in that place for many years. 





The Auctioneer with an _ International 


Sales Conducted Wherever the English Language Is 
Spoken! 


THE FAME of the “Hand Auction” has gone beyond the confines of 
the United States and foreign jewelers are availing themselves of the 
services of James L. Hand and Chas. J. Wilbur. We will later an- 
nounce the first American Jewelry Auctioneers to sell in London! You 
may have the names of more than one hundred representative American 


Reputation! 


CIRCULAR 
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*‘America’s Leading 
Jewelry Auctioneer” 


JAMES L. HAND 


14 Maiden Lane New York 


Telephone Cortland 6496 
Cable Address: “Handsale—New York” 























Jewelers that have availed themselves of Hand Auction Service! The stocks of fifty of these aggregate over 
FIVE MILLION DOLLARS! Genuine References from Banks, Trust Co.s, Executors, Receivers, Lawyers, 
Judges, Manufacturers, and members of the National Jewelers Board of Trade. 


EVERY SALE IS CONDUCTED BY JAMES L. HAND IN PERSON 
and CHAS. J. WILBUR, His Talented Partner 





Investigate the record, the char- 
acter, the financial responsibility 


of the man to whom you entrust Barristers, Solicitors 


To James L. Hand, Esq. 
Auctioneer, 
New York, U. S. A. 


Dear Mr. Hand: 


not only your stock, but your rep- 


utation as well. 


Be sure he is the kind of man 


IN CANADA! 


EWART, SCOTT, KELLEY & KELLEY, 


114 Metcalf St., 
Ottawa, Canada 




















you wish behind your counter, 
the type you can safely introduce 
to your friends and customers— 
one to whom you can trust your 


reputation and business welfare. 


Send today for the Hand book 


on auctions. It’s yours for the 








asking. 





For the past few weeks, you have been conducting for clients of mine 
an auction sale of a jewelry stock in this city. 


I do not wish to let this opportunity pass without conveying my 
clients’ appreciation of the manner in which you have handled this sale. 
Throughout you have looked after their interests and your dealings 
both with themselves and with the public have been fair and above 
reproach. 


You are at liberty at any time to refer to me any enquiries from 
prospective clients in this district. I shall be only too glad to advise 
such people of the manner in which you have conducted this sale in 
Ottawa. 


With best wishes to both yourself and Mr. Wilbur, 
LEE A. KELLEY. 
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1929-1930 
The 


Jewelers’ Circular 


BUYERS’ 
DIRECTORY 


of the 


Manufacturers, 
Importers and 


Jobbers 


lesdiies and 


Kindred Trades 


A Handy Classified List fer Desk 
and Pocket 
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Buyers Directory 








Useful to Buyers and as a Trade 
Directory of the Jewelry and Allied 
Lines, listing the names and addresses 
of Manufacturers, Wholesalers and 
Importers. 


A trade directory of 332 pages, 


Price 31.00 


COPYRIGHT 1928, BY 
Jewelers Publishing Corporation 
239 West 39th Street 
New York 


size 3 x 6% inches, classified as to 
products and alphabetically arranged 
as to cities and names and includes 
the advertisements of manufacturers, 


wholesalers and importers specializing 
in various lines. 





CONTENTS 


Gold and Platinum Jeweir 

Gold Pens, Gold and Silver Pencils, 

Imitation Diamond Goods, 

{mitation Stones and Pearls, 

Jewelry, Miscellaneous, 

Jewelry, 

Tewelry Designing, 

Jewelry Repairing, 

obbers, 

Lapidaries, 

Marine Chronometers, 

Miscellaneous Jewelry, 

Novelties, 

Sree Appli d Suppli 
ating lances an upplies, 

Plating an ~ Coloring, 

Platinum Jewelry, 

Polishing and Buffing Machinery, 

Precious and Semi-Precious 
Stones and Pearls, 


Price One Dollar 


Postage Paid 


JEWELERS PUBLISHING CORPORATION 


239 West 39th Street 


Art Leather Goods, 

Art Metal Wares, 

Art Pottery, Glass, etc., 
Assayers, Refiners, etc., 
Auctioneers, 

Boxes, Cases, Cards and Trays 
Chains, 

China and Glass Decorators, 
China, Glass and Earthenware Goods 
Clocks and Clock Bronzes, 

Cut Glassware, 

Diamond Importers and Cutters. 
Ecclesiastical Goods, 

Emblems, Badges and Medals. 
Enamelers, 

Engine Turning, 

Engraving, 

Fountain Pens, 

Gifts other than jewelry 


Rings, 

Rolled Gold Plated Jewelry. 
Scales and Balances, 

Show Cases and Fixtures, 
Silver Deposit Ware, 

Silver Novelties and Jewelry, 
Silver Plated Ware, 

Special Work for the Trade, 
Special Order Work, 

Sterling Silverware, 

Supplies, Materials and Tools, 
Tortoise Shell Goods, 

Trade Schools, 

Umbrellas, Canes and Riding Crope 
Watches 

Watch Case Repairing, 
Watch Cases, 

Watch Importers, 

Watch Repairing. etc. 





New York City 
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HAT a rush there is these days for the distinctive, the truly 


unique! @ That explains the fine sales record of Antique in Wallace Sterling. 
Rich and massive looking with smooth, velvety surface, Antique 
combines the spirit of the old time craftsman with the style of 
the modern designer. Q Antique fills a special need in every 
jeweler’s stock. This is a pattern that customers do not pass by. 


Write for samples and prices 





WALLACE STERLING SILVER. In addition to the wide line of flatware, Antique is available 
in a complete service of hollow ware. There are Coffee and Tea Sets, Water Pitchers, Bowls, 
Bon Bon Dishes and a great many other pieces. 


R. WALLACE & SONS MFG. CO., 


Silversmiths —Wallingford, Conn. 






NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
41] Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 
in Silver Plate; Early American reproductions in Pewter . . . . «© + «© + + + «+ «+ Founded in 1835. 
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or Brides and Wives and Drides-to Be 


New 
Bridal Chest 


HEY are “simply thrilled” over the free gift of this 

Bridal Chest. It has so many possibilities that every 

woman at once visions it in use — for handkerchiefs — 

as a stocking box—or for lingerie. Desire for the silverware it 

holds is heightened by admiration for the container, doubly 

desirable because you can give it free. Free, because we give it to you without cost. 
Furnished with 26-29 piece, 34 piece, 42 piece, 50 piece and 51 piece assortments. 
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COMMUNITY 





